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Bazuka 
that  verruca 


New  Bazuka  Gel,  with  its  clinically  proven 
prescription  heritage,  is  targeted  for  success 
-  in  treatment  and  for  your  business. 

Bazuka  offers  simple,  effective  treatment 
for  verrucas,  warts,  corns  and  calluses. 
If  dries  to  form  a  unique,  water-resistant 
protective  barrier  designed  to  help  inhibit 
the  spread  of  the  verruca/wart  infection, 
without  the  need  for  plasters. 

To  make  its  mark,  Bazuka  will  be  supported 
by  a  hard-hitting  National  Press  and  TV 
campaign,  encouraging  customers 
everywhere  to  visit  their  local  pharmacy. 


For  the  treatment  \4 
of  verrucas,  warts, 
corns  and  calluses 

■  Uniquely  formulated,  clinically  proven  treatment 

■  Dries  to  form  a  water-resistant,  protective  barrier 

■  Designed  to  inhibit  spread  of  the  verruca/wart  infection 

■  No  plasters  necessary  ■  Simple,  once-daily  application 


bazuka:; 

for  the  treatment  of  verrucas,  warts,  corns  and  ca 

Complete  treatment  til  sift  social 


"TT  bazuka: 

■      tote  treatmari  o!  vemitas,  wits,  cms  m  ti 


FORMS  A  WATER-RESISTANT  BARRIER  -  NO  NEED  FOR  PLASTERS 

BAZUKA  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd  ,  Hitchin.  UK  Distributed  by  DDD  Ltd  ,  94  Rickmansworth  Road,  Watford.  Herts,  WD1  7JJ 
Active  Ingredients:  Salicylic  Acid  BP  12  0%  w/w,  Lactic  Acid  BP  4  0%  w/w  Also  contains  Camphor  BR  Pyroxylin  BP,  Ethanol  (96%)  BP,  Ethyl  Acetate 
Indications:  For  the  treatment  of  verrucas,  warts,  corns  and  calluses  Directions  for  adults,  including  the  elderly,  and  children:  Apply  one  or  two  drops  to  the 
lesion  and  allow  to  dry  to  form  a  small  white  patch  The  following  day,  carefully  peel  or  pick  off  the  dried  patch,  and  apply  fresh  gel  Once  every  week,  before 
applying  fresh  gel,  gently  rub  the  treated  surface  with  the  emery  board  provided  Continue  treatment  until  the  condition  has  resolved  This  may  take  up  to  12  weeks  for 
certain  verrucas  and  warts  Contra-indications:  Not  to  be  used  on  the  face  or  anogenital  regions,  or  by  diabetics  or  individuals  with  poor  blood  circulation 
Not  to  be  used  on  moles,  birth  marks,  hairy  warts,  or  any  other  lesion  for  which  the  gel  is  not  indicated  Not  to  be  used  in  cases  of  sensitivity  to  any  of  the 
ingredients  Precautions  and  Warnings:  Keep  away  from  the  eyes,  mucous  membrane  and  from  cuts  and  grazes  Avoid  spreading  onto  surrounding  normal  skin  Do 
not  use  excessively  Some  mild,  transient  irritation  may  be  expected,  but  in  cases  of  more  severe  irritation,  treatment  should  be  discontinued  Avoid  inhaling  vapour, 
and  keep  cap  firmly  closed  when  not  in  use  Avoid  contact  with  clothing,  fabrics,  plastics  and  other  materials  as  it  may  cause  damage  Keep  all  medicines  out  of  the 
reach  of  children  HIGHLY  FLAMMABLE  Keep  away  from  flames  Store  at  room  temperature  (not  exceeding  25°C|,  with  the  cap  replaced  tightly 
[JOB  EXTERNAL  USE  ONLY  I  Legal  Category:  |T|  (PL  0173/01611  Packs:  5g,  RSP  £3  95  (£3  36  exc  VAT) 
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DoH  ups  pay  offer  and 


OPD  will  bring  changes 
to  Terms  of  Service 

LPCs  air  concerns  over 
local  pay  negotiations 

Casting  an  Irish  eye 
over  pharmacy  US-style 

Vantage  faces 
up  to  the 
challenges 
of  change 

AAH  plans  European 
slot  following  takeover 

Seton's  OTC  focus  helps 
towards  profit  of  &  1 1m 


WE  MAY  HAVE  CHANGED  THE  NAME 
BUT  THE  TRUSTED  FORMULA  IS  STILL  THE  SAML 


RELIEF  FROM  PAIN 
AND  FEVER 


PARACETAMOL  ORAL  SUSPENSION 


RELIEF  FROM  PAIN 
AND  FEVER 


RELIEF  FROM  PAIN 
AND  FEVER 


Cupanol,  the  fastest  growing  and  No2  branded  paracetamol  suspension  for 
children's  pain  relief,  is  now  called  MEDINOL. 

Only  the  name  has  changed:  MEDINOL  continues  to  offer  the  same  effective  pain 
and  fever  relief  that  your  customers  have  come  to  know  and  trust. 

MEDINOL  is  sugar  and  colour  free  and  contains  no  animal  fats  or  alcohol.  It  is  easy 
to  pour  and  its  pleasant  strawberry  flavour  makes  it  easy  to  take. 

MEDINOL  will  be  backed  by  a  wide  promotional  campaign  both  to  consumers  and 
healthcare  professionals.  Excellent  deals  available,  so  ask  your  Seton  representative. 


#*'  JWOTAMOIORAISUSPENSO 
PARACETAMOL  OEM.  SUSPENSION 

Contains  Paracetamol 

^JjJ  Seton 

mam  Healthcare  Group  pic 


Essential  Information.  Presentation:  Strawberry  flavoured  sugar  and  colour  free  suspension  Each  5ml  of  Medinol  Under  6  contains  1  20mg  Paracetamol  BP  Medinol  Over  6  contains  250mg  Paracetamol  BP  in  each  5ml  Uses:  For  mi 
relief  of  pain  and  feverish  conditions  Dosage  and  Administration:  Medinol  Under  6  -  Infants  under  3  months:  2.5ml  four  times  daily  for  babies  developing  a  fever  following  vaccination  at  2  months,  Infants  3-12  months.  2  5  5ml  fou 
times  daily,  Children  1  -  5  years  two  5ml  spoonfuls  four  limes  daily.  Children  over  5  years:  three  to  four  5ml  spoonfuls  four  limes  daily  Medinol  Over  6  Children  6-12  years  5  ■  10ml  four  times  doily,  Adults  and  Children  over  1  2  years:  1( 
-  20ml  four  times  daily  In  all  cases  do  not  repeat  doses  more  frequently  than  every  4  hours  Do  not  take  more  than  four  doses  in  24  hours  Contra-indications  and  warnings,  etc:  To  be  used  with  caution  in  patients  with  impaired  kidne; 
or  liver  function  Side  and  adverse  effects:  Side  effects  are  rare  in  therapeutic  doses.  Reports  of  adverse  reactions  are  rare  and  generally  associated  with  overdosage  Costs  R.S.P.  (inc  VAT):  Medinol  Under  6,  70ml  CI  45,  140ml  £2.61 
(PL  0338/0033},  Medinol  Over  6,  100ml  £2.26,  200ml  £3.60  (PL  0338/0069)  Legal  Category:  P  Further  information  is  available  on  request.  Product  Licence  Holder:  Cupal  Ltd  Distributor  Seton  Healthcare  Group  pic 
Tubiton  House,  Oldham  OL1  3HS,  Lancashire  Tel  0161  -652  2222  Date  of  Preparation:  20  April  1 995.  Medinol  is  a  Trade  Mark  of  Setonj 


Whether  last  weekend's  LPC  conference 
achieved  anything  is  a  moot  point.  Super- 
ficially it  achieved  little.  Contractors  aired 
familiar  worries,  with  the  additional  caution 
that  local  negotiations  are  not  going  smoothly  for 
everyone.  LPCs  got  news  of  the  latest  pay  offer 
first  hand.  If  PSNC  wanted  to  make  clear  that  it  is 
the  body  which  does  the  negotiating  and  makes 
the  decisions,  then  it  succeeded  in  rubbishing 
those  LPCs  which  sought  to  have  an  input.  It  was 
evident,  yet  again,  that  the  symbiotic  relationship 
between  LPCs  and  PSNC  is  at  times  an 
uncomfortable  one,  with  some  LPCs  frustrated 
that  they  have  no  direct  constitutional  means  to 
mandate  the  negotiating  team. 

However,  behind  the  scenes,  the  event  may 
have  proved  a  bargain  at  523,000.  Mr  Sharpe 
acknowledged  that  the  conference  had  been  used 
to  prompt  a  revised  offer  from  the  DoH.  It  is 
believed  a  majority  of  PSNC  members  might  have 
been  prepared  to  accept  a  threshold  of  1,300  if  the 
global  sum  was  increased.  The  conference 
delayed  any  decision  and  brought  a  compromise 
from  the  DoH  which,  while  by  no  means 
satisfactory,  offers  both  a  0.5  per  cent  increase  in 
the  global  sum  plus  a  drop  in  the  threshold  to 
1,100.  Given  the  logic  by  which  the  1,100  figure 
was  apparently  reached,  it  will  need  considerable 
persuasion  to  reduce  it  further.  But  then  most 
pharmacists  would  like  to  see  the  concept 
scrapped  altogether.  It  merely  serves  to  link 
remuneration  to  script  numbers,  a  connection  the 
professional  allowance  is  supposed  to  help  sever! 

Now  PSNC  needs  to  look  ahead,  and  at  local 
pharmacy  budgets  specifically  —  will  there  be 
enough  cash  available?  Already  the  DoH's  aim  of 
working  towards  devolving  an  additional  5  per 
cent  of  the  global  sum  in  1996,  and  to  proceed  in  a 
similar  graduated  way  thereafter,  is  in  question. 
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oH  ups  offer  to  2.5pc 
and  tweaks  thresholds  ,„ 


The  Department  of  Health  has 
increased  its  pay  offer  to 
pharmacists  in  England  and 
Wales  by  0.5  per  cent  to  2.5  per 
cent,  taking  the  global  sum  to 
£671.7  million. 

The  Department  is  proposing  a 
flat  rate  fee  of  93p  (up  from 
92. 9p),  and  a  professional  allow- 
ance of  £761  payable  to  phar- 
macies which  dispense  1,100 
prescriptions  a  month,  rising  to 
£1,335  at  1,600  scripts. 

Additionally,  an  expensive  pre- 
scription fee  of  2  per  cent  on 
scripts  with  a  net  ingredient  cost 
of  £100  or  more  is  proposed.  The 
offer  presumes  a  start  date  of 
April  1,  so  the  figures  will  have  to 
be  adjusted  to  take  account  of  the 
actual  date  of  implementation. 

The  Department,  in  a  letter  to 
Pharmaceutical  Services  Nego- 
tiating Committee  chairman  David 
Sharpe,  says  the  offer  is  made  "on 


the  assumption  that  both  sides 
will  continue  to  discuss  con- 
structively how  they  can  build  on 
this  year's  approach  to  local 
budgets,  and  that  future  increases 
in  the  global  sum  will  be 
dependent  on  further  progress  on 
local  budgets". 

Lifting  thresholds  from  1 ,000  to 
1,100  will  disadvantage  135 
contractors  (although  some  may 
be  essential  small  pharmacies). 

The  offer  letter  was  received  by 
PSNC  on  May  16  and  discussed  at 
Sunday's  LPC  conference  (see 
p830).  Mr  Sharpe  said  that  since 
£1.4m  has  been  devolved  for  local 
payment  to  those  servicing  nurs- 
ing homes,  the  increase  amount- 
ed to  2.27  per  cent  for  those  who 
were  not. 

He  added  that  the  Department 
intended  to  raise  the  threshold  for 
the  professional  allowance  by 
applying  automatically  the  per- 


centage forecast  for  the  increase 
in  prescription  numbers  on  a 
national  basis. 

If  the  current  forecast  of  a  2.9 
per  cent  increase  in  script  volume 
for  1995-96  is  applied,  then  the 
threshold  will  go  up  to  1 ,132.  If  the 
percentage  increase  in  script 
numbers  since  the  threshold  was 
introduced  was  applied,  the 
threshold  would  now  be  1,102 
scripts  a  month,  noted  Mr  Sharpe. 

There  are  items  within  the 
letter  with  which  PSNC-  is  not 
happy  and  these  were  to  be  raised 
with  Department  officials  on 
Wednesday. 

"We  need  to  go  back  to  the  DoH 
again  to  bring  to  their  attention 
the  lack  of  appreciation  of  the 
problems  of  working  capital," 
said  Mr  Sharpe. 

The  Department  is  now  dis- 
puting the  figures  which  PSNC 
has  presented. 


PSNC  wins  first  round  in  Caistor  judicial  review 


The  Pharmaceutical  Services 
Negotiating  Committee's  judicial 
review,  challenging  doctors'  del- 
egation of  dispensing  to  unqual- 
ified and  unsupervised  staff,  has 
met  with  initial  success. 

Doctors  in  Caistor,  Lincoln- 
shire, were  granted  the  right  to 
dispense  by  the  Appeal  Unit, 
despite  their  avowal  to  delegate 


dispensing.  The  PSNC,  in  chal- 
lenging this  ruling,  has  obtained  a 
concession  from  the  Appeal  Unit 
that  its  decision  should  be 
quashed  because  it  did  not 
consider  the  nature  of  the 
doctors'  dispensing. 

While  the  outcome  may  be  that 
the  Appeal  Unit  pays  costs 
incurred  by  PSNC,  it  does  not 


automatically  mean  that  its 
original  decision  will  be  over- 
turned; the  Unit  may  conclude 
that  the  contract  is  still  valid,  even 
with  unsupervised  dispensing. 

If  the  doctors  are  successful, 
the  PSNC  expects  to  apply  for  a 
further  judicial  review  on  the 
grounds  that  it  is  unlawful  for  a 
doctor  to  delegate  dispensing. 


,„  and  PSNC  replies 
by  highlighting  local 
pay  difficulties 

The  Pharmaceutical  Services 
Negotiating  Committee  was  also 
to  discuss  the  continuing  prob- 
lems of  local  devolvement  at 
Wednesday's  meeting  with  the 
Department  of  Health. 

PSNC  chairman  David  Sharpe 
said  the  Committee  is  not 
satisfied  that  the  first  tranche  of 
local  budgets  has  been  success- 
fully launched,  as  the  DoH 
suggested  in  its  offer  letter. 

Mr  Sharpe  also  took  issue  on 
the  DoH's  position  that  future 
increases  in  the  global  sum  will 
depend  on  progress  to  local 
budgets.  "Money  has  to  be 
devolved  with  the  tasks  —  it 
cannot  be  taken  from  the  pro- 
fessional allowance  or  the  dis- 
pensing fee." 

The  5  per  cent  devolvement  per 
annum  proposed  at  one  stage  by 
the  DoH  has  been  rejected  out  of 
hand. 

PSNC  is  insisting  on  joint 
monitoring  of  any  devolved 
monies.  Experience  of  tracking 
funds  given  to  health  authorities 
for  syringe  and  needle  exchange 
schemes  has  left  a  bad  taste. 

At  Mr  Sharpe's  invitation,  local 
pharmaceutical  committee  repre- 
sentatives took  the  opportunity  of 
the  conference  to  air  their 
opinions  on  the  local  devolve- 
ment issue. 

Typical  of  the  views  expressed 
were  those  by  Ian  Teiger,  Wirral 
LPC  chairman,  and  Jeffrey  Glass- 
man,  chairman  of  City  &  East 
London  LPC,  who  respectively 
cited  the  problems  of  paucity  of 
funding  and  continual  staff  and 
administrative  changes. 


Taylor  retains  SP6C  helm 


Andrew  Taylor  and  George 
Romanes  have  been  unanimously 
elected  to  head-up  the  Scottish 
Pharmaceutical  General  Council. 

Following  the  recent  con- 
clusion of  election  procedures  for 
Area  Chemist  Contractors  Com- 
mittees in  the  15  health  board 
areas,  Mr  Taylor  (Argyll  &  Clyde) 
retains  his  position  as  chairman, 
but  enters  his  first  three-year  term 
of  office. 

Mr  Taylor  became  SPGC 
chairman  in  1994,  following  the 
mid-term  resignation  of  Graeme 
Millar  (C&D  April  9,  1994,  p581). 

Mr  Romanes  (Borders)  retains 
his  position  as  vice  chairman. 
Both  posts  were  uncontested. 

Mr  Taylor  says  his  first  activity 
as  chairman  proper  will  be  to 
urgently  conclude  discount  en- 
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quiry  and  out-turn  figures  for 
1994-95,  before  addressing  the 
current  year's  pay  offer. 


SPGC  chair  Andrew  Taylor 


Heseltine:  log  private  scripts  on  computer 


Regulations  requiring  pharma- 
cists to  log  private  prescriptions 
in  a  bound  book  are  to  be  relaxed 
in  favour  of  computerisation. 

Amending  regulations  are  to  be 
brought  in  during  the  current 
financial  year  as  part  of  a  package 
of  deregulation  measures  from 
the  Department  of  Trade  and 
Industry  announced  by  the  pres- 
ident of  the  Board  of  Trade, 
Michael  Heseltine.  These  enable: 
•  local  authorities  in  England  and 


Wales  to  place  people  in  res- 
idential care  homes  in  other  parts 
of  the  UK 

•  a  reduction  in  the  number  of 
criteria  needed  to  add  products  to 
the  GP  prescribable  list 

•  the  abolition  of  data  sheets,  in 
favour  of  an  information  sheet 

•  continuous  and  electronic  lic- 
ensing for  wholesale  dealers'  and 
manufacturers'  licences 

•  new  procedures  for  clinical 
trials  exemptions. 


Medical  diagnosis  needed  for  incontinence 


Incontinence  is  often  treatable,  so 
sufferers  should  receive  a  med- 
ical diagnosis  to  determine  the 
cause,  where  possible  by  a 
trained  professional,  before  being 
given  symptom  control  products. 
This    is    one    of   the  main 


recommendations  of  'Incontin 
ence:  causes,  management  and 
provision  of  services',  a  new 
report  by  the  Royal  College  of 
Physicians. 

Regular  assessment  review  is 
also  needed,  it  says. 
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Patient  packs  prompt  Terms  of  Service  change 


Pharmacists'  Terms  of  Service  are 
to  change  to  accommodate  the 
implementation  of  patient  pack 
dispensing,  which  begins  this 
December  (C&D  April  29,  p661). 

The  change  requires  pharma- 
cists to  dispense  manufacturers' 
original  patient  packs  against 
prescriptions,  rather  than  using 
bulk  stock,  to  ensure  all  patients 
receive  a  patient  information 
leaflet  with  their  medication. 

The  move  also  regulates  the 
dispensing  of  quantities  outside 
patient  packs.  This  will  require 
pharmacists  to  dispense  the 
number  of  patient  packs  nearest 
to  the  quantity  ordered.  If  this 
quantity  falls  exactly  between 
packs  sizes,  for  example  should 
42  tablets  be  prescribed,  the 
pharmacist  will  round  down  the 
amount  to  a  28-day  pack. 


The  National  Pharmaceutical 
Association  looks  set  to  challenge 
the  Royal  Pharmaceutical  Soc- 
iety's current  thinking  on  its 
planned  exemption  of  exper- 
ienced assistants  from  accredited 
training  courses. 

The  NPA  does  not  know  how 
many  of  the  5,000-plus  assistants 
signed  up  for  its  Interact  training 
at  £49.50  a  head  (last  week,  p793) 
are  'experienced'  in  Society  terms 
(C&D  April  29,  p559-660).  Ex- 
perienced staff  would  not  need  to 
complete  an  accredited  course, 
simply  to  take  a  Society-run 
multiple  choice  question  (MCQ) 
paper. 

The  RPSGB  is  expected  to 
finalise  training  needs  for  its 
deadline  of  July  1,  1996,  at  the 
June  Council  meeting.  It  defines 
experienced  counter  assistants  as 
those  who  have  worked  in 
pharmacy  for  not  less  than  16 


However,  GPs  will  retain  their 
right  to  prescribe  'fractured' 
packs,  where  they  can  decree  that 
only  part  of  a  patient  pack  is  to  be 
dispensed.  This  will  be  indicated 
with  the  use  of  a  '#'  sign  in  front  of 
the  quantity.  For  example,  if  a 
#14-day  supply  is  prescribed, 
pharmacists  will  dispense  14 
days'  supply  and  discard  the 
remainder.  Payment  will  be  made 
for  the  entire  patient  pack. 

The  Terms  of  Service  change 
will  be  introduced  before  Dec- 
ember 1  this  year,  in  time  for  the 
first  phase  of  drugs  to  make  their 
debut  in  patient  packs. 

There  is  support  from  all 
involved  in  the  move.  "We  believe 
patient  packs  will  promote  the 
better  use  of  medicines  as  people 
are  more  likely  to  comply,"  says 
Royal    Pharmaceutical  Society 


hours  a  week  for  three  of  the  last 
five  years,  and  whose  work 
includes  a  significant  amount  of 
medicine  sales. 

NPA  director  Tim  Astill  says  he 
feels  very  strongly  that  all 
assistants  —  however  exper- 
ienced and  however  long  they 
have  been  employed  in  com- 
munity pharmacy  —  will  derive 
great  benefit  from  the  new 
Interact  Medicine  Counter  Assis- 
tant programme. 

When  asked  if  the  NPA  will 
refund  course  fees  to  pharmacists 
whose  assistants  may  not  need  to 
complete  Interact  for  RPSGB 
accreditation,  he  said:  "The  NPA 
members  who  have  already 
decided  to  follow  the  NPA  route 
will  have  done  so  because  they 
respect  our  track  record  in 
training,  and  because  they  are 
confident  that  what  they  get  from 
us  will  not  only  fulfil  the  claims 


Council  member  David  Coleman. 

However,  a  number  of  prob- 
lems have  yet  to  be  ironed  out,  he 
adds.  This  includes  standard- 
isation of  calendar  packs  to  either 
28  or  30  days;  care  that  there  are 
no  hiccups  in  the  supply  chain 
before  packs  are  produced;  and 
what  to  do  with  patients  with 
special  needs.  The  entire  issue  of 
appropriate  pack  sizes  for 
Controlled  Drugs  is  to  be 
determined  by  a  special  working 
group. 

The  scheme  is  to  be  publicised 
nationally  from  June  14,  using  the 
acronym  CASE  (Compliance, 
Assurance,  Safety  and  Effect- 
iveness), to  encourage  con- 
sumers to  expect  patient  packs. 
GPs  and  pharmacists  should 
prepare  for  more  consumer 
queries. 


that  we're  making  for  it,  but  will 
be  excellent  value  for  money. 

"No  doubt  other  training  pro- 
viders will  appear  on  the  scene, 
and  when  that  happens,  members 
will  need  to  judge  the  products 
available  and  make  their  own 
decisions." 

•  The  Society  issued  its  first 
position  statement  in  July,  1994, 
with  the  NPA  announcing  its 
Interact  programme  to  meet  that 
need  in  a  letter  to  members  sent  in 
late  March.  In  the  May  'Pink 
Supplement',  the  NPA  posed  the 
question:  "Do  I  have  to  enrol 
every  assistant?"  Its  answer:  "Any 
assistant  who  works  regularly  on 
the  medicines  counter  must  be 
trained  and  must  be  registered  on 
an  accredited  course." 

Interact  is  expected  to  be 
accredited  when  the  RPSGB 
appoints  its  accreditation  body, 
probably  next  month. 


Sheffield  Pharmacy  Week 

Sheffield  FHSA  and  LPC,  with 
sponsorship  from  Glaxo,  have 
produced  a  consumer  leaflet 
detailing  local  pharmacy  as  a 
health  resource.  This  will  be 
launched  for  Pharmacy  Week. 
Messages  of  support  for  the 
Week  have  been  received  from 
health-related  organisations. 

WYorks  brings  them  in 

Over  70  delegates  from  FHSAs, 
social  service  departments, 
community  health  councils  and 
local  medical  committees  will 
be  attending  the  West  Yorkshire 
area  LPCs'  Pharmacy  Week 
presentation  to  purchasers  {C&D 
last  week,  p794).  Two  senior 
officials  from  the  Department  of 
Health  have  agreed  to  attend, 
along  with  a  pharmacist  from  the 
IMHS  Executive.  The  meeting  will 
be  chaired  by  David  Sharpe. 

PSNC  top  jobs 

David  Sharpe  was  elected 
chairman  of  PSNC  for  the  18th 
consecutive  year  last  week. 
Wally  Dove  takes  the  deputy 
chairman's  position. 

DoH  in-pack  leaflets 

The  DoH  is  to  introduce  in-pack, 
consumer-friendly  leaflets  in  a 
broad  spectrum  of  POM 
medicines,  including  the  Pill. 
These  are  in  addition  to  PSLs  and 
circumvent  the  need  to  add  side- 
effect  warnings  on  Pill  packs. 

Adult  bedwetting 

A  new  advice  leaflet  on  adult 
bedwetting  is  now  available  free 
from  the  Continence  Foundation. 
Tel:  0171  404  6875. 

SCPPE's  distance  bonanza 

The  Scottish  Centre  for  Post 
Qualification  Pharmaceutical 
Education  has  been  granted 
substantial  funds  from  the 
Scottish  Office  to  develop 
distance  learning  packages, 
such  as  'Clinical  pharmacy  in  the 
community'  and  'Scottish  health 
—  a  direct  challenge  to 
pharmacy' 

Midlands'  sun  know-how 

Wolverhampton  health  promotion 
experts  are  running  a  Sun  Know 
How  campaign  on  June  5-11. 
HEA  display  materials  and 
postcards  are  available. 

More  OTC  skin  products 

More  skin  care  products  should 
be  made  available  over  the 
counter,  said  David  Congdon  MP, 
at  the  launch  of  the  national 
Skin  Care  Campaign. 


NPA  set  to  challenge  RPSGB  over  experienced  assistants 
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Why  are  we  here? 

That  70  local  pharmaceutical  committees  sent  representatives  to  last  Sunday's 
special  conference  was  surprising  given  that  most,  for  differing  reasons,  felt  it 
should  not  have  taken  place  at  all.  The  event  once  again  revealed  contractors' 
deep  concern  over  the  parlous  state  of  their  NHS  income,  and  PSNC  was  told 
that  negotiations  at  local  level  are  not  going  smoothly  for  many  LPCs 


John  Donoghue  (Liveipool)  kick- 
ed off  the  conference  by  accusing 
Pharmaceutical  Services  Negoti- 
ating Committee  chairman  David 
Sharpe  of  calling  the  conference 
contrary  to  the  wording  of  the 
resolution  from  his  LPC. 

This  "directed  PSNC  to  call  a 
conference  of  LPC  representa- 
tives to  discuss  all  negotiated 
terms,  including  threshold 
changes,  before  relaying  any 
acceptance  of  any  offer". 

"Am  I  right  to  assume  that  in 
convening  the  conference  that 
you  have  an  offer  that  PSNC 
wishes  to  accept?"  Mr  Donoghue 
asked.  When  told  that  the  Com- 
mittee had  decided  not  to  accept 
the  latest  offer,  he  continued: 
"Then  why  have  you  called  this 
conference,  since  it  is  not  in  the 
wording  of  the  resolution?" 

The  PSNC  has  made  plain  its 
displeasure  in  the  weeks  since 
Liveipool  LPC  gained  the  support 
of  over  25  LPCs  which  entitled  it 
to  request  the  Committee  to  con- 
vene a  special  conference  at  a 

From  the  floor... 

UnaThackray  (Rotherham)  said 
the  message  PSNC  should  be 
giving  the  DoH  was  that 
contractors  were  not  satisfied 
with  the  offer  and  it  would  have 
to  be  imposed. 

Fionan  McCaul  (Liverpool)  was 
disappointed  thatthe 
conference  was  called  so  early, 
when  PSNC  did  not  have  an  offer 
to  discuss;  disappointed  that 
people  do  not  want  to  come  and 
give  their  views;  disappointed 
that  PSNC  does  not  wantto 
listen;  and  disappointed  that 
PSNC  and  the  Department  are 
still  arguing  over  figures. 

"The  offer  as  it  stands  cannot 
be  accepted:  2.5  per  cent  would 
be  great  if  it  were  a  pay  rise,  but 
at  best  it  will  allow  us  to  break 
even.  It  is  time  the  working 
capital  issue  is  resolved,"  he 
said.  He  could  not  acceptthe 
increase  in  the  professional 
allowance  threshold,  and 
suggested  it  was  a  local  issue. 

John  Donoghue  argued  that 
there  was  no  evidence  that 


cost  to  contractors  of  £23,000. 

Chairman  Sharpe  was  in  no 
mood  to  back  down,  describing 
the  conference  as  "a  waste  of 
bloody  time".  He  said  PSNC  did 
not  cancel  it  because  the  latest 
offer  was  not  received  until  the 
Tuesday  before,  and  the  Commit- 
tee believed  it  physically  impossi- 
ble to  cancel  at  such  short  notice. 

"I  had  expected  to  have  an  offer 
which  would  be  in  time  for  this 
conference.  Having  got  the  offer  I 
thought  it  would  be  foolish  not  to 
allow  conference  to  discuss  it  ...  a 
debate  on  semantics  is  a  waste  of 
time,"  he  said. 

Peter  Schofield  (Cambs),  the 
first  speaker  from  the  floor  to 
speak,  said  the  conference  was  a 
"constitutional  inanity",  and  to 
loud  applause  urged  LPCs  "to  let 
PSNC  do  the  job  we  have  elected 
them  to  do".  J  Patel  (Barking  & 
Havering)  suggested  it  was  the 
pressure  of  the  conference  that 
had  produced  a  revised  offer  ear- 
lier in  the  week. 

Losing  patience  with  the  con- 


Peter  Schofield:  "unrealistic" 


thresholds  would  produce  cost 
savings  for  the  Government, 
unless  it  was  in  reducing  the 
global  sum.  Patients  will  suffer 
through  diminished  local 
services,  he  said. 

Peter  Schofield  said  it  was 
unrealistic  to  have  a  national 
threshold.  Attaining  it  could 
depend  in  part  on  prescribing 
patterns.  An  increase  from  30-60 
or  90  days'  treatment  could 
much  reduce  script  numbers. 


ference,  Mr  Sharpe  bluntly  told 
delegates  that  PSNC  will  ulti- 
mately make  the  decision 
whether  to  accept  or  reject  the 
offer.  "They  have  recently  been 
elected  so  to  do.  I  do  not  believe 
an  error  was  made  in  calling  this 
conference;  the  error  was  made 
in  calling  a  conference  in  the  first 
place." 

Having  outlined  the  new  pay 
offer  (see  p828)  and  allowed 
speakers  from  the  floor  to  air 
their  views,  Mr  Sharpe  said  it  was 
quite  clear  that  thresholds  and 
local  devolvement  were  the 
issues  of  major  concern. 

Me  reminded  LPCs  that  the 
PSNC  office  depended  on  LPCs 
to  bring  problems  to  their  atten- 
tion. "If  we  do  not  know  what 
they  are,  we  cannot  bring  them  to 
the  DoH's  attention,"  he  said. 

The  conference  supported  a 
motion  from  Gary  Boorman 
(Rebridge  &  Waltham  Forest) 
that  "urged  PSNC  not  to  accept 
today,  or  in  the  future,  any  thresh- 
old increase  whatsoever". 


He  also  highlighted  problems 
Cambridgeshire  LPC  was  having 
with  local  negotiations.  The 
FHSA  was  splitting  into  two 
health  commissions,  he  said, 
"and  they  are  not  ready,  they  do 
not  know  whatto  do.  We  are 
working  on  an  ad  hoc  basis. 
They  are  totally  unprepared." 

lain  Teiger  (Wirral)  said  he 
was  unhappy  about  the  principle 
of  thresholds,  and  even  more 
unhappy  about  them  creeping 
upward  on  the  basis  of 
projections.  "People  could  go 
out  of  business  on  the  basis  of 
projections,"  he  commented. 

However,  there  had  been  no 
argument  over  devolved  pay. 
"Our  chief  executive  told  us 
from  the  word  go  the  funding 
was  completely  inadequate." 

Jeffrey  Glassman  (City  &  East 
London)  said  continual  staff 
changes  made  negotiations 
impossible.  Adrian  Korsner 
(Barnet)  and  Graeme  Batten 
(Sefton)  said  devolvement  was 
not  working  in  their  areas 
because  the  money  was  not 
there. 


John  Donoghue  (left)  and  Hassan 
Argomandkhah 


Legislation  on 
drug  scheme 


in  July 


Legislation  to  introduce  the  new 
drug  testing  scheme  is  likely  to  be 
enacted  in  July.  It  will  also  be  the 
next  opportunity  for  the  Depart 
ment  of  Health  to  address  other 
matters  on  which  it  has  been  lob 
bied,  such  as  the  faxing  of  pre 
scriptions  from  non-contract 
pharmacies. 

The  subject  arose  after  Merton 
Sutton  &  Wandsworth  LPC 
attempted  to  put  a  motion,  sayin 
a  new  scheme  would  be  accept 
able  only  if  it  applied  to  all 
providers  of  NHS  dispensing  ser- 
vices, and  proper  provision  was 
made  to  cover  cost  implications 

PSNC  chairman  David  Sharp 
said  the  motion  was  academic 
since  the  Committee  had  already 
accepted  the  new  scheme. 

It  will  be  monitored  by  the 
Royal  Pharmaceutical  Society 
inspectorate.  It  will  be  "construe 
tive"  and  involve  visual  checks 
only.  Some  money  would  lie 
released,  since  drug  samples  will 
no  longer  be  analysed,  but  it  was 
up  to  LPCs  to  get  their  hands  on 
it,  he  said. 

The  changes  the  Department 
wants  to  make  to  the  Terms  of 
Service  (C&D  April  22,  p624) 
were  also  raised  when  a  motion 
proposing  that  "retention  of  the 
professional  allowance  should  be 
based  on  quality  standards  set  by 
the  profession"  was  debated. 

The  changes  sought  include: 

•  the  introduction  of  a  dispens 
ing  protocol 

•  appropriate  advice  and  conn 
selling  to  patients 

•  undertaking  a  minimum  of  te 
hours'  continuing  education 

•  participation  in  the  drug  testin 
scheme. 

PSNC  will  try  and  ensure  tha 
the  dispensing  protocols  are  real 
istic  and  attainable  by  the  major- 
ity, said  Mr  Sharpe. 
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Hertfordshire 
examines  the 
value  of  liaison 

Hertfordshire  Family  Health  Ser- 
vices   Authority    has  secured 

1  £70,000  from  the  SI  million 
Department  of  Health  prescribing 
fund  to  finance  a  one  year's  phar- 
macy/GP  liaison  evaluation  study. 

The  idea  of  the  project,  says 
Frances  Wilson,  Hertfordshire 
FHSA  pharmaceutical  adviser,  is 
to  evaluate  the  value  of  reported 
professional  input  on  a  practice- 
specific  basis. 

A  maximum  of  20  pharmacists 
are  being  paid  5120  per  three-  to 
four-hour  visit  to  liaise  with  50-60 
GP  practices  on  a  quarterly  basis. 
The  idea,  she  says,  is  to  discuss  a 
prescribing-related  issue  and 
then  discuss  it  again  at  the  next 
visit  "as  a  marker  for  change". 
A  similarly-sized  GP  group  will 

'  act  as  a  control,  receiving  only 
the  once-annual  FHSA  prescrib- 

\  ing  advisors'  team  visit. 

Topics  for  discussion  have  not 
been  centrally  dictated;  it  is 
hoped  that  practice-specific  or 
quality  issues  highlighted  by  the 

j  FHSAs  prescribing  team,  will  be 
taken  up.  The  glory  of  the  new 

j  scheme,  says  Mrs  Wilson,  is  that 
new  issues  can  be  discussed  "as 
they  come  up"  -  something  which 
is  difficult  to  do  from  the  once  a 

i  year  visit,  she  says. 

Relocation  key  to 
pharmacy's  future 

Pharmacy  will  have  a  place  in  the 
future  primary  healthcare  team 
by  relocating  into  structures 
which  patients  identify  with, 
spend  more  time  in  and  where 
most  other  primary  care  profes- 
sionals are  also  based. 

Speaking  at  the  recent  College 
of  Pharmacy  Practice's  annual 
address,  Dr  Richard  Hobbs,  pro- 
fessor of  general  practice,  Uni- 
versity of  Birmingham,  said  that, 
like  general  practice  of  15-20 
years  ago,  primary  care  phar- 
macy is  based  in  independent 
contractors  in  small  units. 

"There  is  currently  a  practice 
for  every  5,000  patients  -  roughly 
the  same  as  in  general  practice  - 
and  (52  per  cent  of  patients  only 
relate  to  one  pharmacy." 

The  need  for  general  practice 
to  grow  into  larger,  professional 
teams  stems  from  the  NHS  Exec- 
utive's stated  intent  to  place  NHS 
commissioning  into  primary  care, 
he  said. 


Encouraging 
moves  in  East 
AngUa 

Essex  Local  Pharmaceutical 
Committee  seems  to  have  set 
the  pace  in  negotiations  for 
devolved  moneys  by  its  recent 
agreement  with  its  family 
health  services  authority  for  a 
rota  hour  payment  on 
Sundays  and  Bank  Holidays 
almost  50  per  cent  higher,  at 
£30,  than  that  previously  paid 
nationally  (C&D  May  20, 
p793).  The  cynical  might  say 
that  this  is  no  more  than  a 
catching-up  exercise  after 
many  years  of  underpayment, 
but  I  would  prefer  to  believe 
that  it  is  a  recognition  by  local 
administrators  of  the  valuable 
role  played  by  the  community 
pharmacist. 

In  fact,  the  whole  of  East 
Anglia  seems  to  be  in  the 
forefront  of  the 
pharmaceutical  service 
revolution  because  in  the 
same  news  section  of  C&D  I 
also  learned  that  £100,000  has 
been  earmarked  by  the  health 
commission  serving  North 
West  Anglia  for  its  'Working 
for  excellence  project'.  With 
funding  for  training  of  both 
pharmacists  and  their  staff,  a 
lump  sum  'carrot'  payment  of 
£600  to  each  pharmacy  that 
meets  the  'Working  for 
excellence'  targets,  and 
£150,000  from  the  Department 
of  Health  to  develop  initiatives 
on  repeat  prescribing  and 
domiciliary  visiting,  this  area 
of  eastern  England  must  be 
the  envy  of  many. 

Both  these  agreements  once 
again  demonstrate  that  local 
health  authorities  are 
prepared  to  encourage  the 
development  of  community 
pharmaceutical  services  by 


providing  the  funding  we  have 
all  been  shouting  about  for  so 
long.  The  danger  of  fragmen- 
tation cannot  be  under- 
estimated, but  the  quality  of 
the  initiatives  announced 
should  encourage  all  LPCs  to 
emulate  their  peers. 

Aurewir  to 
vitamin 
capsules  BPC? 

When  the  blacklist  was 
introduced  many  years  ago, 
the  only  general  vitamin 
preparation  allowed  on  an 
FP10  was  the  'old-fashioned' 
vitamin  capsules  BPC.  Soon, 
in  the  absence  of  other 
competitors,  this  humble 
black  jelly  bomb  became  a 
best-seller. 

This  was  a  success  story 
born  of  Departmental 
parsimony,  but  then  suddenly, 
last  year  and  without  warning, 
supplies  ran  dry.  For  a  short 
while,  soothing  words  of 
pharmaceutical  guile 
contained  the  rising  tide  of 
patient  hysteria,  but 
eventually  the  truth  was  out; 
the  problem  lay  with  DoH 
mandarins  who,  by  their  delay 
in  granting  a  variation  of 
licence  for  one  of  the 
ingredients,  were  depriving 
the  whole  nation  of  their  NHS 
vitamins.  A  year  on,  inertia  is 
endemic,  and  Vitamin  Caps 
seem  destined  to  forever 
gather  unlicensed  dust  in  the 
warehouses  of  a  frustrated 
industry. 

The  irony  is  that  there  has 
been  no  pandemic  of  vitamin 
deficiency-induced  disease, 
and  doctors,  patients  and 
customers  alike  seem  to  have 
forgotten  that  they  ever 
existed.  But  for  those  who  do 
desire  a  multivitamin 
supplement,  I  now  stock  a  nice 
line  in  unlicensed,  unbranded 


100  per  cent  RDA  vitamins 
which  sell  like  hot  cakes.  As 
far  as  I  am  concerned,  Vitamin 
Caps  BPC  have  proved  their 
own  obsolescence,  which  is 
how  they  should  now  be  left. 

Customers 
sent  away  are 
customers  lost 

Roc  has  just  apologised  for 
not  allowing  pharmaceutical 
expertise  to  be  used  in 
advising  customers  about  its 
new  unique  product,  Retinol 
Wrinkle  Resolution.  It  seems 
that  independent  pharmacists 
are  to  send  all  customers' 
requests  for  this  product  over 
the  next  six  months  to  their 
large  store  competitors  where 
'trained'  consultants  will 
ensure  'maximum  learning'.  I 
do  not  know  what  this  is 
supposed  to  mean,  but  I  do 
know  that  a  customer  sent 
elsewhere  is  a  customer  lost, 
and  for  the  independent 
stockist  that  could  sound  a 
death  knell. 

Coincidentally,  Cilag  has  just 
launched  Retinova,  which 
contains  tretinoin  and,  I 
presume,  is  aimed  at  a  similar 
market  to  that  for  Roc's 
Retinol  Wrinkle  Resolution.  I 
am  unfamiliar  with  the 
difference  between  the  two 
products,  but  I  assume 
Retinova  is  'stronger'  since  it 
requires  a  private  prescription. 

The  solution,  then,  is  simple. 
I  would  advise  all  pharmacists 
stocking  Roc  that  rather  than 
cutting  their  own  throats  by 
sending  their  customers  to  the 
opposition  they  should 
instead  refer  them  to  their  GP 
for  a  private  prescription  for 
Retinova  and  then,  when  they 
return,  provide  them  with  the 
level  of  professional  support 
which  Roc  considers  them 
incapable  of. 


CHEMIST  &  DRUGGIST  27  MAY  1995 


831 


iCRIPTspecials  

ietinova  -  topical  tretinoin  for  photodamage 


Retinova  is  a  new  emollient  cream 
from  the  Ortho  division  of  Janssen- 
Cilag  containing  tretinoin  0.05  per 
cent  w/w  in  a  water-in-oil  emul- 
sion. It  is  indicated  for  treating  t  he 
symptoms  of  photodamage. 

A  small  amount  of  Retinova 
should  be  applied  once  at  night 
initially,  avoiding  mucous  mem- 
branes such  as  the  eyes,  nostrils 
and  mouth.  When  maximum  bene- 
fit is  achieved,  the  cream  can  be 
applied  once  to  three  times  a 
week.  Excessive  use  does  not 
lead  to  more  rapid  or  better 


X-ray  detectable 

Airstrip,  developed  by  Smith  & 
Nephew,  is  the  first  x-ray- 
detectable  first  aid  dressing.  It  is 
intended  to  help  food 
manufacturers  in  their  drive  for 
improved  quality  assurance.  The 
new  dressings  now  incorporate 
tungsten,  which  is  combined 
with  a  thin  aluminium  strip. 
Smith  &  Nephew  Healthcare  Ltd. 
Tel:  01482  222200. 

Amfipen  Caps  250mg 

Yamanouchi  is  discontinuing 
Amfipen  (ampicillin)  capsules 
250mg  ■  250  as  the  product  is  no 
longer  commercially  viable.  Any 
stock  within  the  distribution 
chain  has  an  expiry  date  of  1998 
and  therefore  returns  will  not  be 
accepted. 

Yamanouchi  Pharma  Ltd.  Tel: 
01932  345535. 

Uromitexan  Data  Sheet 

The  Uromitexan  Injection  Data 
Sheet  has  been  reviewed  and  a 
number  of  changes  made,  the 
most  important  being  in  the  dose 
section  for  oral  use  of  the 
injection  solution.  The  new 
recommendation  is  to  give  oral 
mesna  two  hours  before 
oxazaphosphorine  rather  than 
with  oxazaphosphorine.  The 
dose  schedule  for  oral  use  of 
Uromitexan  Injection  is  the  same 
as  the  dose  schedules  suggested 
for  Uromitexan. 
Asta  Medica  Ltd.  Tel:  01223 
423434. 

Accuhaler 

A&H's  Flixotide  and  Serevent 
Accuhaiers  contain  lactose, 
rather  than  lactulose,  as  reported 
in  last  week's  C&D. 
Allen  &  Hanburys  Ltd.  Tel:  0181 
990  9888. 


results,  but  without  maintenance 
therapy  the  beneficial  effect,  will 
diminish  over  time. 

Side-effects  include  dry  or 
peeling  skin,  burning,  stinging, 
warmth,  erythema,  pruritis  and 
temporary  hypo-  and  hyperpig- 
mentation.  With  the  exception  of 
dry  and  peeling  skin,  these  effects 
decrease  with  use. 

Retinova  should  not  be  used 
concomitantly  with  topical  medic- 
ation and  toiletry  products  with  a 
strong  drying,  abrasive  or  des- 
quamative effect,  and  should  be 


Difficulty  removing  two  'lost'  Nor- 
plant rods  from  a  Nottingham 
woman  was  due  to  incorrect 
insertion. 

The  woman,  who  is  claiming 
compensation,  needs  an  operation 
to  locate  and  remove  the  rods. 
She  was  fitted  with  the  contra- 
ceptive in  July,  1994,  and  suffered 
heavy  bleeding,  a  common  side- 
effect  during  the  first  year  to  18 
months.  In  November,  her  GP 
tried  to  remove  the  six  rods,  but 


In  the  treatment  of  hypertension 
with  carvedilol  (Eucardic,  Boeh- 
ringer  Mannheim )  does  not  appear 
to  offer  any  advantages  over,  and 
is  more  expensive  than  standard 
beta-blockers,  such  as  atenolol, 
concludes  a  report  in  the  latest 
Drug  and  Therapeutics  Bulletin. 

Carvedilol,  a  mixed  al-  and 
P-adrenoreceptor  blocker,  has 
recently  been  licensed  for  the 
treatment  of  patients  with  all 
grades  of  hypertension.  The  com- 
pany claims  that  its  dual  action 
"extends  the  scope  of  |3-blocker 
therapy"  and  "results  in  fewer  of 
the  unwanted  effects  typical  with 
standard  P-blockers". 

In  randomised,  controlled  trials 
the  antihypertensive  effect  of 
carvedilol  25mg  once  daily  is 
equivalent  to  that  produced  by 
atenolol  50mg  once  daily,  or 


avoided  in  patients  with  eczema. 
Although  evidence  suggests  that 
topical  tretinoin  is  not  mutagenic, 
the  cream  should  not  be  used  in 
pregnancy  and  used  with  caution 
during  breastfeeding. 

Retinova  is  available  from  GPs 
on  private  prescription  only.  It  is 
not  available  on  the  NHS.  A  20g 
tube,  which  should  last  for 
around  eight  weeks,  costs  S13. 75. 

The  key  signs  of  chronic  photo- 
damage are  roughness,  mottled 
hyperpigmentation  and  fine  and 
coarse  wrinkles.  According  to  the 


failed  and  Hoechst  Roussel  arran- 
ged for  a  more  experienced  doctor 
to  carry  out  the  removal.  He  was 
only  able  to  remove  four  com- 
plete rods  and  half  of  the  fifth.  A 
second,  unsuccessful  attempt, 
was  made  to  locate  the  rods. 

Hoechst  Roussel  rejects  sugg- 
estions that  the  rods  have 
"migrated  through  the  body"  and 
stresses  that  removal  of  Norplant 
is  easy  provided  insertion  is 
carried  out  correctly. 


MEDICAL  MATTERS 


labetalol  200mg  twice  daily. 

The  authors  of  the  report  found 
no  evidence  that  carvedilol's  dual 
mode  of  action  enhances  its  anti- 
hypertensive efficacy  and  may 
even  cause  additional  unwanted 
effects. 

A  common  unwanted  side- 
effect  is  postural  hypotension, 
particularly  in  older  people, 
which  is  thought  to  be  due  to  its 
al-blocking  effects. 

It  may  cause  fewer  adverse 
metabolic  effects  than  conven- 
tional |3-blockers,  such  as  changes 
in  lipid  profile,  but  the  Bulletin 
says  the  clinical  significance  of 
this  is  as  yet  uncertain. 

Six  months'  therapy  with  carve- 
dilol 25mg  daily  costs  £72,  comp- 
ared with  £8  for  atenolol  50mg 
daily  and  S40  for  labetalol  200mg 
twice  daily. 


manufacturer,  visible  improve- 
ment occurs  within  one  month  of 
starting  Retinova  for  roughness; 
two  months  for  'liver  spots';  and 
three  months  for  wrinkling. 

Retinova  works  by  increasing 
collagen  formation,  increasing 
the  turnover  and  thickness  of  the 
epidermis,  reducing  pigments  in 
the  skin  and  pulling  more  water 
into  the  skin. 

Product  licence  number:  PL 

0076/0171. 

Janssen-Cilag  Ltd.  Tel:  01494 
567567. 


Hoechst  Roussel  runs  a  training 
course  for  all  medical  profession- 
als who  want  to  use  Norplant, 
covering  counselling  skills,  inser- 
tion and  removal.  The  correct 
positioning  of  the  six  rods,  under 
the  skin  of  the  upper  ami  in  a  fan 
shape,  is  demonstrated. 

Investigations  carried  out  by 
the  company  have  confirmed  that 
the  doctor  responsible  for  the 
initial  insertion  of  the  the  device 
had  not  taken  part  in  the  training. 

Interpret  Stilnoct 
claim  with  caution  j 

"The  claim  that  Zolpidem  (Stilnoct,  J 
Lorex  Synthelabo)  is  as  easy  to  t! 
stop  as  it  is  to  start  should  be  111 
interpreted  with  caution,"  says  Dr  9] 
Joe  Collier,  editor  of  Drug  and  B 
Therapeutics  Bulletin. 

Zolpidem  is  a  non-benzodiaze-  IB 
pine  hypnotic  with  the  shortest  m\ 
half-life  of  any  hypnotic  currently  t)fi 
available.  A  review  of  the  drug  in  ji  j 
the  latest  Bulletin  concludes  that  .fl 
Stilnoct  is  expensive  and  whether  | f 
it  has  any  real  advantages  over  I 
short-acting  benzodiazepines  or  pij 
zopiclone  is  unclear  as  no  studies  i  il 
have  been  published  comparing  J 
its  clinical  effects  or  residual  (J 
effects  with  those  of  short-acting  11 
temazepam  or  zopiclone. 

Seven  nights'  treatment  with  1 
with  Zolpidem  (lOmg  at  night)  n 
costs  £1.68,  compared  with  £0.13-  !| 
£0.43  for  temazepam. 

The  manufacturer  says  clinical  j 
trials  have  shown  that  with-  I 
drawal-like  symptoms  are  un-  j 
likely  to  occur  with  Stilnoct. 


'Lost'  Norplant  rod  inserted  incorrectly 


Eucardic  offers  no 
advantage  over  6-blocker 


832 
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Introducing  the  only 
metered  dose  inhaler 
that  meets  today's 
mandate. 


The  manufacture  of  aerosol  inhalers  containing  chlorofluorocarbons 
(CFCs)  is  likely  to  be  banned  in  the  future,  to  comply  with  the  Montreal 
Protocol,  a  world  mandate  to  protect  our  environment. 

New  Airomir  inhaler  is  the  first  ever  CFC-free  metered  dose  inhaler 
for  asthma  -  and  the  only  metered  dose  aerosol  inhaler  to  meet  this 
important  initiative. 

Airomir  inhaler  delivers  salbutamol  sulphate,  and  has  comparable 
efficacy  and  safety  to  the  brand  leading  CFC-salbutamol  inhaler1"3  -  at  a 
comparable  price."1 

Switch  your  asthmatics  to  Airomir  inhaler  today,  and  help  make 
a  world  of  difference. 


New 

A        ®  •  1M 

Airomir 

(salbutamol  sulphate  inhaler) 

1  he  world's  first  CFC-free  metered 
dose  inhaler  for  asthma  therapy 


CFC  FREE  SYSTEM 


ABBREVIATED  PRESCRIBING  INFORMATION:  Presentation:  A  pressurised  inhalation 
aerosol  delivering  Salbutamol  Sulphate  Ph  Eur  equivalent  to  salbutamol  100  meg  into  the 
mouthpiece  of  the  adaptor.  Airomir  inhaler  contains  a  new  propellant,  HFA-134a,  and  does 
not  contain  chlorofluorocarbons  (CFCs)  Indications:  For  the  treatment  of  reversible  airways 
obstruction  associated  with  asthma,  chronic  bronchitis  or  emphysema.  It  may  also  be  used 
prophylactically  for  the  treatment  of  exercise  induced  asthma  Dosage:  Adults  and  elderly: 
One  or  two  inhalations  as  a  single  dose  for  the  relief  of  reversible  airways  obstruction 
associated  with  asthma,  bronchitis  or  emphysema.  For  the  prevention  of  exercise  induced 
asthma,  two  inhalations  prior  to  exercising.  Children:  One  inhalation  for  the  relief  of  asthma, 
increasing  to  two  as  a  single  dose  if  necessary.  One  inhalation  prior  to  exercise,  increasing 
to  two  if  necessary.  Maximum  dose  for  all  patients  -  eight  inhalations  in  24  hours  Contra- 
indications: Hypersensitivity  to  salbutamol  or  any  of  the  inactive  ingredients  in  the  Airomir 
inhaler.  It  should  not  be  used  in  the  management  of  premature  labour  and  threatened 
abortion  Precautions:  Administer  cautiously  to  patients  with  thyrotoxicosis.  Potentially 
serious  hypokalemia  has  been  reported  in  patients  taking  beta-2  agonist  therapy.  Patients 
should  be  advised  to  seek  medical  advice  if  treatment  ceases  to  be  effective  and/or  their 
asthma  seems  to  be  worsening.  Patients  should  not  increase  the  dose  without  seeking 


medical  advice  Salbutamol  and  non-selective  beta-blockers  should  not  usually  be  prescribed 
together  Side-effects:  Mild  tremor,  headache,  tachycardia,  palpitations,  transient  muscle 
cramps.  Paradoxical  bronchospasm  and  potentially  serious  hypokalemia  have  been  reported 
in  patients  taking  beta-2  agonists.  Pregnancy:  There  is  no  experience  of  Airomir  inhaler  in 
human  pregnancy  The  safe  use  of  salbutamol  during  pregnancy  has  not  been  established 
but  it  has  been  in  widespread  use  for  many  years  without  apparent  ill  consequence.  Studies 
of  propellant  HFA-134a  in  pregnant  rats  or  rabbits  have  not  shown  any  special  hazard. 
Lactation:  It  is  not  known  whether  salbutamol  or  propellant  HFA-134a  are  distributed  into 
human  breast  milk.  Pharmaceutical  precautions:  Store  below  30°C  protected  from  frost 
and  direct  sunlight.  As  the  vial  is  pressurised  no  attempt  should  be  made  to  puncture  it  or 
dispose  of  it  by  burning  Basic  NHS  price:  £2  30  Product  licence  number:  PI. 0068/01 65 
Legal  Category:  POM  Date  of  preparation:  March  1995  References:  1  Data  on  file,  3M 
Health  Care,  Study  1012-SILV  2  Data  on  file,  3M  Health  Care,  Study  1037-SILV.  3  Data  on 
file,  3M  Health  Care,  Study  1031  -SILV  4  MIMS  March  1995.  Date  of  preparation  of 
literature:  March  1995.  Further  information  is  available  from  the  3M  Health  Care  Information 
Scientist:  Telephone  Loughborough  (01509)  611611.  Pharmaceutical  Division,  3M  Health 
Care,  Loughborough,  England.  3M  and  Airomir  are  trademarks  of  the  3M  Company. 
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Driclor  Solution  goes  OTC 


Stiefel  Laboratories  is 
launching  an  OTC 
presentation  of  Driclor,  a 
treatment  for  excessive 
perspiration  that  until 
recently  was  only 
available  on 
prescription.  Driclor 
Solution,  containing  the 
anti-perspirant 
aluminium  chloride  (20 
per  cent  w/w) 
hexhydrate  has  been 
reclassified  as  a  P 
product  and  stocks  will 
be  available  from  early 
July.  The  30ml  OTC  pack 
will  retail  at  S4.45. 

Driclor  should  be 
applied  at  night  after 
drying  the  affected  areas 
carefully.  It  should  be 
washed  off  in  the 
morning  and  not 
re-applied  during  the 
day.  Initially,  the  product 
may  be  applied  each 
night  until  the  sweating 
stops  during  the  day.  The 
frequency  of  application 
can  then  be  reduced  to 
twice  a  week  or  less. 

It  is  important  that  the 
affected  areas  are 
completely  dry  before 

J&  J  Wipes  on 


the  move 


For  parents  and  children 
on  the  move,  Johnson  & 
Johnson  has  the  answer 
—  the  Baby  Skincare 
Cloth  Travel  Wipes  pack. 

Each  re-sealable  travel 
pack  contains  12  cloth 
wipes  impregnated  with  a 
cleanser  based  on 
traditional  Johnson's 
baby  lotion,  and  retails  at 
£0.69. 

Johnson  &  Johnson  Ltd. 
Tel:  01628  822222. 


applying  Driclor.  It 
should  not  be  applied  to 
broken,  irritated, 
recently-shaven  skin,  or 
within  one  hour  of 
bathing.  If  Driclor  causes 
irritation,  this  can  be 
alleviated  by  the  use  of  a 
weak  corticosteroid 
cream.  There  are  no 
restrictions  on  the  use  of 
Driclor  during  pregnancy 
or  breastfeeding.  It 
should  not  be  allowed  to 
come  into  contact  with 
clothing  or  polished 
metal  surfaces. 

Stiefel  is  supporting 
the  launch  of  the  OTC 
presentation  with  an 
'Excessive  perspiration' 
Freefone  helpline  and 
consumer  leaflet,  which 
will  be  heavily  promoted 
in  the  consumer  press. 
Consumers  can  call  the 
helpline,  manned  by 
trained  counsellors,  from 
July  1  (Monday-Friday, 
10.00am-4.00pm)  on  0800 
626875.  Copies  of  the 
leaflet  are  available  to 
pharmacies  from  Stiefel 
or  its  local 
representative. 


A  regional  poster 
campaign,  which  will 
include  the  London 
Underground,  will  run 
from  August  to  October. 

An  extensive  range  of 
point  of  sale  material  is 
available  to  pharmacies, 
including  a  small  counter 
display  unit,  A2  window 
card,  shelf  edgers  and  a 
shelf  wobbler,  designed 
to  be  positioned  on  the 
self-selection  toiletry 
section,  advising 
customers  that  Driclor 
Solution  is  available 
from  the  pharmacist. 
Stiefel  Laboratories.  Tel: 
01628  524966. 


Pharmacies  have  trump  card  to 
play  in  baby  care  says  report 


The  baby  products 
mar  ket  performed  well  in 
1994,  which  may  prove  to 
be  a  transitional  year 
between  recession  and 
recovery. 

That  is  the  conclusion 
of  'The  baby  products 
market  1995',  an 
independent  report 
sponsored  by  H  J  Heinz 
using  FSA  data. 

The  trend  towards 
grocery  outlets 
continues,  driven  in  part 
by  the  introduction  of 
private  label  alternatives, 
but  mainly  due  to  the 
supermarkets' 
commitment  to  attracting 
the  young  family 
shopper.  But,  the  report 
says,  traditional 
specialists,  like 
pharmacies,  still  have  the 
trump  card  to  play,  with 
the  trusted  professional 
in  the  white  coat 
"dispensing  good  advice". 


The  total  market  was 
worth  S946.4  million  in 
1994,  a  growth  of  6  per 
cent  (more  than  twice 
the  rate  of  inflation). 

Annual  volume 
growths  were:  milks  up  7 
per  cent,  wipes  and  foods 
both  up  4  per  cent, 
bottles  up  3  per  cent, 
toiletries  up  2  per  cent, 
and  nappies  (excluding 
trainer  pants  )  up  1  per 
cent.  The  losers  were: 
sterilants  down  1  per 
cent,  rusks  down  2  per 
cent  and  drinks  down  5 
per  cent. 

Nappies,  which 
account  for  almost  half 
the  total  mar  ket  in  value, 
continue  to  be  the  single 
most  significant  factor  in 
attracting  mothers  with 
very  young  children 
towards  one-stop 
shopping  expeditions. 
H  J  Heinz  Co  Ltd.  Tel: 
0181  848  2386. 


Throwaway  event  for  Avent 


Cannon  Babysafe  is 
making  its  first  foray  into 
the  disposable  baby 
feeding  bottle  market. 

Avent  Disposable 
allows  mums  to  switch 
between  conventional 
and  disposable  Avent 
bottles,  without 
confusing  the  baby, 
because  both  ranges  use 
the  same  wide  silicone 
Avent  teat.  In  addition, 
the  disposable  can  be 
used  with  the  Avent 
Manual  Breast  Pump  to 


express  milk  into 
pre-sterilised  bottle  bags 
for  storage. 

The  Avent  Disposable 
retails  at  £3.99  and 
includes  a  feeding  bottle 
holder  with  a  firm  clip  in 
the  base,  ten 
pre-sterilised  disposable 
bottle  bags  and  one 
Avent  teat.  It  will  be 
supported  with  national 
advertising  and  PR 
throughout  the  year. 
Cannon  Rubber  ltd.  Tel: 
01787  267000. 


Calgel  moves  from  P  to  GSL 


Calgel,  the  teething  gel 
from  Warner  Wellcome, 
has  been  reclassified  as 
GSL  from  P  and  is  now 
available  as  a 
self-selection  product. 

Warner  Wellcome  says 
Calgel  currently  holds  28 
per  cent  of  the  S3. 5 
million  market  for  infant 
teething  gels  and  it 
expects  the  change  in 
product  licence  to  grow 
the  market, 

Mike  Hayday,  group 
product  manager  at  the 
company,  says:  "With  the 


change  in  product 
licence  we  will  be 
promoting  the  infant 
teething  pain  qualities  of 
the  product.  The  result 
will  be  a  greater 
awareness  among 
mothers,  which  will  fuel 
market  growth. 
Pharmacist 

recommendation  will  still 
continue  to  be  important 
as  mothers  rely  on  expert 
advice." 

Warner  Wellcome 
Consumer  Healthcare. 
Tel:  01703  620500. 


Kiddies'  haircuts  at  a  snip! 


Wahl  has  introduced  a 
new  product  aimed  at  the 
ultimate  growth  market 
—  children's  hair. 

First  Cut  is  an 
eight-piece  home 
haircutting  set  designed 
for  families  with  young 
children. 

The  set  contains  a 
cordless  clipper/trimmer. 


a  five-position  trimming 
guide,  scissors,  barber's 
comb,  cleaning  brush, 
blade  guard,  oil  and 
simple  illustrated 
instructions. 

Available  in  six 
different  colours,  the  set 
retails  at  £14.95. 
Wall!  Europe  Ltd.  Tel: 
01227  740066. 
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Triludan/Triludan  Forte  Product  Information 
Ptesentations:  "nfctfan  Fat/els.  Each  iablel  contains  60mg ' 
tertenadine,.,  Tnludan  Forte  Tat/els  Each  tablet  contains  120mg 
lertenadme  Uses:  Antihistamine  indicated  lot  symptomatic  teliel  ol 
hayfevei,  allergic  rhinitis  and  allergic  skiri'tondtlions.'Oosage  and 
Administration:  MiManb Children  over  li*eare:  As  a"stngle  of  ■ 
two  divided  doses>  Af/e(j/c  skin  conditions.  120m'g  daily.  tHayfefer. 
dWe/gic  rfirtis:  Starting  dose  60mg  daily,  increase  to  120mg  daily  jj, 
required.  Childien  Alteigic  skin  conditions,  nay/ever,  afergic 
rtailjs>6-l2  years:(30mg  Iwice  daily  po  nol  exceed  the  maximum 
recommended  dose'  Contra-indicalions.  warnings  etc. 
Conlra-indicalions  Concomitant  use  with  oral  kelocorja^ole  or 
or  erythromycin  Use  in  patients  with  significant * 


hepatic  :i,stirc!,r  Kwr  S-persers* '•'* the  drua  minings 
C"  pictenqatio'  ana   ven'i  c-Jsr  arr'ythrwas.  including  lo'saoes 
.yde  poinles  have  been  reported  at  doses  higher  than  those 
recommended  and  at  normal  doses  in  patients  whose  lertenadme 
metabolism  is  impaired  by  drugs  oi  by  Itver  disease  (see  Conlra- 
Wcations').  II  syncope  occurs,  lerfen'adine  should  be  discontinued 
'  and  the  patient  evaluated  toi  potenlial  arrhythmias:  Precautions. 
Terfenadine  is  nol  recommended  in  pattenls  in  whom  electrolyte 
imbalance  or  prolonged  QT  interval  are  known  or  suspected.  < 
'  Concomitant  use  ol  lertenadme  is  noj recommended  in  patients 
,  receiving  potentially  anhythmogenic.drugs  and  Ibose  producing 
t  electrolyte  imbalance;  astemizole.  Although  evidence  is  lacking,  the 
nskolarrhyttimia.rnighl  be  increasedtsee  Warnings').  Side-eltects 


Thefollowmg  side-etlecis  haveieen  reported  abdominal  pain 
dyspepsia,  alopecia,  anaphylaxis,  angmedema.  arrhythmias, 
bronchospasm,  contusion',  eorjvuls'rorls,  depression,  drfemess;  \ 
headache,  insomnia,  jaundice,  liver  dysfunction,  menstrual  ' 
•  disorders,  musculoskeletal  paw.  nightmares,  palpitations. 
paraesthesia,  photosensitivity,  rash,  sweating,  syncSpe  (see 
Warnings'),  tremor,  visual  disturbances  In  objeclive  tests  Tnludan 
has  been  shown  to  be  tree  tan  cental  nervous  system  side-effects. 
Reports  ql  drowsiness  are  extremely  rare  but  il  is  advisable  1p  check 
s he  individual  response  belorgidriving  or  performing  complicated  ., 
lasks  Ding  Interaction^.  Use  wjth  oral  ketoconazole  or  itraconazole 
is  conlra-mdicaled  Use  wilh  erythromycin  is  contra-indicated.  ■ 
Concurrent  use  with  other  Imidazole  oral  antifungals  or  offer  %j 


macrolide  antibiotics  is  nol  recommended  Concurrent  use  ol  drugs 
with  arrhythmogenic  potenliaj  ci  those  causing  electraiyte  imbalance 
is  notjycqnmierided  Isee  lull  data  sheet)  Phatmaceeroal  > 
Precautions:  None.  Legal  Category: 3  Package  Quantities; 
Tn/uflan  Tablets  Packs  ollO  tablets  TnJuoa?  Fone'tablets  Pjcks 
ol  7  tablets.  Product  Licence  Numbers  TraSdan  Tat/els 
M2&0024  Tnludan  Forte  Tabled  4425/00?!  Retail  Price  inc. 
VAT:  TtiUan  Tablets  pack  of  10  £2  89  TrUan  FoneTablets  pack 
ol  7  £3  89  Date  of.preparation:  March  1995  Further  information 
including  Product  Data  Sheet  is  available  from:  Marion,^. 
Menei  Dow'Ltd,  Lakeside  rRuse.  Slockley  Park.UxSftdge. 
MiddlesexjiUBI  I IBE.  Marion.  Merrell,  Dow  and 
Tnludan  are  registered  trademarks         -  .  J 


YOUR  IDEAL 
OICE 10  SHRINK 


PAINFUL  PILES. 


BEFORE  YOU  RECOMMEND:  CONSIDER  THE  FACTS, 


As  a  pharmacist,  you  are  increasingly  playing 
a  primary  role  in  your  customers'  healthcare 
needs.  Treating  the  pain  and  discomfort  of 
piles  is  no  exception.  As  you  know,  many 
customers  require  information  or  reassurance 
as  well  as  effective  relief. 

Preparation  H*  haemorrhoid  treatment  has 
been  giving  sufferers  relief  for  over  30  years 
and  is  the  ideal  recommendation  for  your 
pharmacy. 


Long-Lasting  Relief 


In  clinical  trials,  the  main  active  ingredient  in 
Preparation  H  (yeast  cell  extract)  provided 
significant  relief  from  the  main  symptoms  of 
piles  after  a  single-dose  application  for  the  ful 
2  hour  study  period.1 

Other  multi-dose  studies  lasting  7  days  also 
clinically  prove  that  Preparation  H  relieves 
such  symptoms.1 


|  o 


Fast,  Multi-Symptom  Relief 


Extensive  single  and  multi-dose  clinical  studies 
prove  that  Preparation  H  effectively  relieves 
the  varied  symptoms  of  piles.1 

These  include  pain,  irritation,  burning,  itching 
and  discomfort  on  defecation. 

Specifically,  the  main  active  ingredient  in 
Preparation  H  -  yeast  cell  extract  -  has  been 
clinically  proven  to  relieve  painful  piles  as 
quickly  as  15  minutes  after  first  application.2 


Ointment  (Vehicle)  Control 
Preparation  H 


60 


Shrinks  Painful  Piles 


Preparation  H  not  only  soothes  and  relieves 
the  symptoms  of  piles,  its  dual  action 
formulation  helps  shrink  swollen  skin  tissue  as 
well.  In  a  UK  multi-centre  trial  following 
treatment  with  Preparation  H,  results  at  the 
end  of  the  7  day  study  showed  shrinkage  of 
swollen  piles  in  as  many  as  75%  of  patients.1 


Suitable  for  internal 
&  external  piles 


Preparation  H  is  available  both  as  ointment 
and  suppository  treatments.  Clinical  tests  have 
been  conducted  amongst  piles  sufferers.1 
Significant  symptomatic  relief  was  recorded, 
with  pain  relief  reported  after  an  average  of 
37  minutes'  :  86%  of  all  patients  reported 
complete/moderate  overall  relief  after 
treatment.1 


TIME:  (minutes) 


*  Trade  Mark 


Recommendable  in  Pregnancy 


Piles  commonly  occur 
during  pregnancy.  With 
its  excellent  safety 
profile,  Preparation  H 

has  been  used 
extensively  by  pregnant 
women  for  many  years 
without  adverse  or 
harmful  effects  being 
reported. 


Highly  Effective 


Preparation  H  has  been  clinically  tested 
and  its  efficacy  compared  with  other  leading 
treatments.1 

Results  clearly  indicate  that  Preparation  H  is 

a  highly  effective  treatment1  suitable  for 
pharmacy  recommendation,  offering 
significant  relief  and  benefit  to  piles  sufferers. 


PREPARATION 

Supporting 
your  pharmacy 

•  £500,000  awareness-raising 
national  consumer  advertising 

campaign 

•  Striking  new  POS  display  and 
promotion 


•  PREPARATION  H.E.LP.S.  - 
A  unique,  confidential  sufferer 
information  service 

For  further  information  and 
details,  contact  your  Whitehall 
Representative. 


PREPARATION  H 


CLINICALLY  PROVEN  HAEMORRHOID  RELIEF 


Contains  yeast  cell  extract  and  shark  liver  oil 

'R0DUCT  INFORMATION:  Preparation  H  Ointment  &  Suppositories:  Presentation:  Ointment  or  suppositories  containing  yeast  cell  extract  1  0%  w/w,  shark  liver  oil  3  0%  w/w  Uses  Relief  of  the  symptoms  of  haemorrhoids, 
.e.  pain,  irritation  and  itching.  Helps  to  shrink  the  tissues  swollen  by  inflammation  Lubricant  in  easing  painful  bowel  movements  when  the  skin  is  dry  and  sore  Dosage:  Ointment:  Adults  and  the  elderly:  Apply  freely  night  and 
toning  and  after  each  bowel  movement.  Children:  Not  recommended  Suppositories:  Adults:  and  the  elderly  Insert  one  suppository,  rounded  end  first,  into  the  rectum,  morning  and  night,  and  after  each  bowel  movement, 
Children:  Not  recommended.  Interactions:  None  known.  Spec/a/  warnings  and  precautions.  Persons  who  suffer  from  haemorrhoids  are  advised  to  consult  a  doctor.  Side  Effects.  None  known.  Effect  on  ability  to  drive  and  use 
Tiachines:  None.  Incompatibilities:  None  known.  Use  during  pregnancy  and  lactation:  Preparation  H  has  been  used  satisfactorily  by  a  large  number  of  pregnant  women  for  many  years  without  adverse  or  harmlul  effects 
an  the  health  of  either  the  unborn  or  the  newborn  child  being  reported.  Overdosage'  Not  applicable  Pharmaceutical  Precautions:  Ointment.  Store  at  a  temperature  not  exceeding  25"C.  Suppositories:  Store  at  a 
emperature  not  exceeding  15°C,  Legal  Category:  GSL  Package  guantities  and  Prices  Ointment:  25g  -  E2.09  and  50g  -  £3.19  (ex  VAT)  Suppositories:  6  -  £1  18, 12  -  £2  00,  24  -  £3  53,  48  -  £6,26  (ex  VAT)  Product 
xence  No,  Ointment  PL  0165/5014R  Suppositories:  PL  0165/5015R.  Date  of  Preparation  May  1995.  Shelf  Ufe:  Ointment.  3  Years.  Suppositories  2  Years  *  Trade  Mark 
References:  1 .  Data  on  file  at  Whitehall  Laboratories.  2  J.  Clin  Pharmacol.  1989;  29:  845  (J.  Fillmgim) 


Whitehall  Laboratories,  Huntercombe  Lane  South,  Taplow,  Maidenhead,  Berkshire,  SL6  OPH. 


here's  a  new  si 
in  smoking  cess 


atiom 


Logado  helps  smokers  cut  down  as  well  as  give 
up;  encouraging  many  more  to  start  tackling  their 
habit,  breathing  new  life  into  the  market.  When  inhaled, 
its  patented  aromatic  scent  mixture  suppresses  the  desire 
for  a  cigarette.  The  inhaler  casing  gives  smokers 
'something  to  do'  with  their  hands,  satisfying  the  tactile 
aspect  of  smoking  that  traditional  products  ignore.  And, 
because  Logado  is  completely  natural  and  nicotine-free, 
it  can  be  recommended  for  all  smokers,  including 
pregnant  women. 


Product  information:  Presentation:  Olfactory  substance  does  not  contain 
nicotine.  100%  natural  constituent  scents.  Non  medical.  Indication:  Substitutive 
olfactory  inhaler  designed  to  suppress  the  sensory  and  gesticulatory  desire  to 
smoke.  Dosage:  Frequent  inhalation  through  nose  or  mouth  whenever  the  desire 
to  smoke  becomes  apparent.  No  contra-indications.  Can  be  used  when  pregnant. 
Side  Effects:  Smoking  cessation  causes  many  withdrawal  symptoms  including 
headache,  sleep  disturbances,  gastrointestinal  disturbances  and  myalgia. 
Legal  Category:  OTC.  Packs:  Logado®  LAlternative  is  a  single  pocket  inhaler 


In  consumer  tests,  after  on'fe month  62"o  of  smokers 
who  regularly  used  Logado  smoked  less  than  half 
as  much  and  a  healthy  26%  gave  up  completely.  Logado 
works,  and  with  the  addition  of  our  major  investment 
in  TV,  press  and  PR  promotion,  it  can  work  for 
your  business  too.   Contact  your  wholesaler,  Chefaro 
representative,  or  call  our   m  g\0m0§W\^\t- 
order  line  now  on  01223    ^jTgr mm mm wtwmm 
420956,  for  your  share  of  a  /'A/frrk&'ti^ 
sensational  new  opportur||§y.  <  \0  smoking 

sufficient  for  4-6  weeks  of  frequent  use,  trade  price  £10. 1 8,  retail  price,  £15.95. 
®  denotes  registered  trademark.  Made  in  Switzerland  by  Ets.  Weick,  Dep. 
Medinatur  Geneva,  Switzerland,  according  to  IFRA  and  RIFM  standards. 
Distributed  in  the  UK  by  Chefaro  Proprietaries  Ltd,  Cambridge  CB4  4WG. 

Chefaro  is  the  OTC  Healthcare  business  unit  of  Akzo  Nobel.  In  serving  over  25 
countries  world-wide,  Chefaro  are  the  marketing  and  distribution  experts  in  self- 
medication  and  diagnostics. 


COUNTERPOINTS 


Bubble  up  to 
Vantage's  new  look 


Protector  cuts 

Wilkinson  Sword's 
Protector  and  Metal 
Protector  sales  are  set  to 
benefit  from  a  new  price 
promotion. 

Both  brands  will  have 
SI  off  current  prices, 
with  Protector  retailing 
at  £1.99  and  Metal 
Protector  at  £2.99,  until 
the  end  of  June. 

Wilkinson  Sword 
believes  the  cut  will 
stimulate  new  customers 
to  try  the  brands,  while 
increasing  consumption 
among  existing  users. 
Wilkinson  Sword  Ltd.  Tel: 
01494  533300. 

Keep  the  kids 
happy  with 
Dixcel 

Worried  about  how  to 
keep  the  children  happy 
over  the  summer 
holidays?  Would  free 
entrance  into  100  UK 
leisure  attractions  help 
ease  the  problem? 

Children  accompanied 
by  full-paying  adults  can 
sample  the  delights  of 
Sealife  Centres,  Safari 
Parks,  Butlins,  museums 
and  Laser  Quest  free  of 
charge,  thanks  to  Jamont. 
It  is  offering  free 
vouchers  on  Dixcel 
Family  Value  Toilet 
Tissue,  Kitchen  Towel 
and  Facial  Tissues,  valid 
until  the  end  of  the  year 
(except  Bank  Holidays). 
Jamont  UK  Ltd.  Tel:  0181 
864  5411. 


Spectacular 
sparkle 

Spectacular  Cosmetics  is 
brightening  up  the 
make-up  sector  with  a 
sparkling  summer  range 
for  lips  and  nails. 

Six  lipsticks  make  their 
debut:  red,  pink,  lilac, 
green,  blue  and  silver 
spangle. 

The  five  fun  nail 
colours  comprise:  green 
goddess,  blue  lagoon, 
buttercup,  baby  blues 
and  purple  passion.  All 
retail  at  £0.75. 
Spectacular  Cosmetics 
Ltd.  Tel:  0181  903  2030. 

Christy  builds 
on  good 
foundation 

To  mark  its  centenary 
year,  Christy  Skincare 
has  set  up  the  Christy 
Foundation. 

It  aims  to  educate 
consumers,  via  consumer 
leaflets  and  responding 
to  individual  queries;  and 
the  pharmacy  t  rade  by 
means  of  discussion 
papers,  the  first  of  which 
will  tackle  lanolin's  role 
in  skin  care. 

The  Christy 
Foundation  will  open  on 
June  1.  Consumers 
should  address  their 
queries  to: 

The  Christy  Foundation, 
c/o  Network 

Management  Ltd,  PO  Box 
60,  Aldershot,  Hampshire 
GU12  4XP. 

TCP's  holiday 
hotspots  ads 

Pfizer  Consumer 
Healthcare  is  to  spend 
£400,000  on  a  national 
press  TCP  advertising 
campaign  this  summer. 

Building  on  last  year's 
approach,  a  further  eight 
press  advertisements 
have  been  created  using 
adaptations  of  holiday 
hotspots,  such  as  'In  case 
Victoria  Falls'  and  'Stung 
in  Vegas'. 

A  total  of  12  ads  will 
run  in  national  papers 
until  September. 
Pfizer  Consumer 
Healthcare.  Tel:  01420 
84801. 


Hai  Karate 
kicks  back 

Abba  are  cool  again, 
Space  Hoppers  have 
returned  to  the  shops, 
what  else  is  ripe  for  a 
comeback?  How  about 
those  1970  s  scents  Hai 
Karate  and  Kiku? 

Miners  International 
has  relaunched  both 
fragrances,  along  with 
Burley  and  Censored  for 
men  and  Xanadu  and 
French  Almond  for 
women.  Xanadu, 
Censored  and  Burley 
have  been  reformulated 
while  the  others  retain 
their  signature  scents. 

All  brands  are  now 
available  with  a  retail 
price  of  £2.99  (100ml 
aftershave  and  50ml 
perfume). 

Counter  promotions  are 
planned  for  later  in  the 
year  with  Christmas  gift 
sets  also  in  the  offing. 
Miners  International.  Tel: 
01276  685898. 

Aromatherapy 
for  AAH 

AAH  is  launching  what  it 
says  is  the  first 
aromatherapy  range 
exclusive  to  independent 
pharmacies. 

Developed  in 
conjunction  with 
aromatherapy  consultant 
and  author  Christine 
Westwood,  the  initial 
Vantage  range  consists  of 
six  essential  oils,  six  skin 
care  products,  four  bath 
oils  and  a  range  of  lip 
balms.  Prices  are  to 
reflect  quality  and  value 
for  money. 

AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 


Unichem  hopes  to  cause 
a  fizz  among  independent 
pharmacies  after  signing 
an  exclusive  deal  to 
distribute  the  Virgin  Cola 
range  in  the  sector. 

Launched  last 
November,  Virgin  Cola 
now  accounts  for  9  per 
cent  of  supermarket  cola 
sales  and  4  per  cent  of 
the  total  market.  Impulse 
purchase  of  soft  drinks  is 
an  area  where 
pharmacies  can  challenge 
the  grocery  multiples  on 
a  more  equal  basis, 


Vantage's  Moisturising 
Creme  Foam  Baths  is 
the  latest  range  of 
own-brand  products  to 
be  repackaged. 

The  four-strong  line, 
comprising  Peach 
Blossom,  Alpine  Herbs, 


Gillette  is  expanding  its 
disposable  razor  range 
with  the  launch  of  Blue  II 
Plus  Slalom,  a  pivoting 
head  version  of  the 
premium-priced  original. 

The  pivotal  action  is 
the  same  as  that  used  on 
the  Gillette  Sensor  and, 
claims  the  company, 
offers  significantly 
improved  performance 
over  products  already 
available. 

The  Slalom  features 
the  longer  handle  used 
on  the  original  Blue  II 


comments  the  company. 

The  wholesaler  will  be 
recommending 
pharmacies  sell  Virgin 
Cola  at  £0.35  for  a  330ml 
can,  giving  a  margin  of  30 
per  cent.  There  will  be 
free  point  of  sale  material 
with  orders  placed  at 
Unichem's  trade  shows. 
There  is  also  the  chance 
to  win  a  Virgin  holiday. 

The  brand  is  to  be 
backed  with  television 
advertising. 
Unichem  pic.  Tel.  0181 
391  2323. 


Sea  Fresh  and  Tropical 
Guava,  retains  its  £0.99 
price  point  and  34  per 
cent  POR  (including 
Vantage's  10  per  cent 
retrospective  discount). 
AAH  Pharmaceuticals 
Ltd.  Tel:  01928  717070. 


Plus  razors,  which 
reduces  the  amount  of 
lateral  movement,  a 
prime  cause  of  nicks.  It 
also  includes  a  Lubrastrip 
colour-coded  to  indicate 
normal  or  sensitive  skin 
variants. 

For  a  limited  period, 
Slalom  will  be  available 
in  packs  of  ten  (£2.92  ) 
with  promotional  packs 
of  16  for  the  price  of  ten, 
to  encourage  initial 
purchase. 

Gillette  UK  Ltd.  Tel:  0181 
560  1234. 

Seton  hits 
women's  mags 

Seton  is  promoting  its 
holiday  brands,  Sea-legs 
and  Wasp-eze,  in  a 
national  campaign  in  the 
women's  press. 

Starting  in  June,  the 
consumer  advertising 
campaign  has  the  theme 
'Be  prepared  this 
summer'  and  will  inn 
through  the  main  holiday 
season. 

Seton  Healthcare  Group 
pic.  Tel:  0161  652  2222. 


Unichem  signs  up  Virgin  Cola 


Gillette  extends  to  Slalom 
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Put  yourself  in 
your  customers'  shoes 


Ouch  ! ! ! 

You'd  soon  see  that  being  in  the 
height  of  fashion  often  means  plumbing 
the  depths  of  discomfort  for  your  feet. 

And  sports  shoes  can  be  just  as 
punishing,  too. 

It's  fair  to  say  that  the  vast  majority  of 
your  customers  feel  the  rub  or  the  pinch 
at  some  time  or  another. 

Which  means  they're  always  looking 
for  instant  relief  from  blisters  or  corns 
and  a  cost-effective,  easy  to  use  remedy. 

Carnation  have  the  answer. 

Exciting 
new  products. 

Carnation  Corn  Caps  are  already 
Britain's  favourite  corn  remedy.  Now 
we're  introducing  a  new  extra  value, 
multi-treatment  pack  which  allows  for 
the  removal  of  more  than  one  corn. 

At  the  same  time,  we're  launching  a 
brand  new  all-in-one  Blister  Care  product 
with  a  big  future. 

All-in-one  10  pack 
corn  treatment. 

Carnation's  new  Multi-Treatment 
pack  contains  10  corn  caps  -  enough  to 
treat  up  to  3  corns. 

And  with  its  all-in-one  medicated 
plaster  it's  very  easy  and  quick  to  apply. 

It's  also  a  money  saver  for  your 
customers  which  means  it  will  be  a 
money  spinner  for  you,  with  a  Profit  on 
Return  of  at  least  331/3%. 

New  all-in-one 
Blister  Care  Pack. 

Carnation's  new  Blister  Care  product 
is  effective  in  both  preventing  and  treating 
blisters  or  sore  areas. 


^CARNATION 
10  Corn  Caps 

Multi-Treatment  Pack 


^CARNATION 
Blister  Care 


w  ■  ■  ■ 
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The  unique  blister  dressings  comprisei 
Carnation's  new  "Active  8  System",  j 

This  not  only  creates  an  optimurli 
healing  environment  but  also 
combines  a  protective  top  ^J*' 
layer  of  brushed  fabric  to 
provide  comfort  and  to  protect 
against  further  friction. 

Importantly,  there  are  10  dressings 
assorted  shapes  in  each  pack  to  suit  thf 
correct  size  of  the  affected  area. 

The  plaster  fits  the  blister  rather  th£ 
the  blister  needing  to  fit  the  plaster. 

Carnation's  new  Blister  Care  product) 
have  a  Profit  on  Return  of  at  least  331/3C 

New  national 
advertising. 

When's  the  best  time  to  reach  co 
and  blister  sufferers? 

While  they're  on  their  feet. 

And  that's  why  they'll  be  seeing  o 
brand  new  4  sheet  poster  campaign 
shopping  precincts  and  at  bus  stops 
over  Britain. 

After  all,  there's  nothing  like  getti 
the  message  home  while  the  customer 
need  is  greatest. 

And  posters  are  a  high  impact  mediu 
guaranteed  to  increase  awareness 
Carnation    products    amongst  yo 
customers  at  just  the  right  time  -  wh 
they're   within   hobbling  distance 
your  store! 

So  stock  up  now  from  your  usu 
wholesaler  or  contact  your  English  Grair 
representative  on  01283  221616 


erran 


Cuxson  Gerrard, 
125  Broadwell  Road, 
Oldbury,  Warley, 
West  Midlands  B69  4BF. 


Carnation  is  a  trademark  of  Cuxson  Gerrard. 


CARNATION  Footcare  for  the  nation. 


COUNTERPOINTS 


Simple  summer 

The  Simple  Summer  Pack 
offers  consumers  a  250m! 
Simple  Refreshing 
Shower  Gel  and  a  200ml 
Replenishing  Body  Lotion 
with  body  polisher  in  a 
zip-up  clear  bag  for  £3.99. 
Smith  &  Nephew 
Consumer  Products.  Tel: 
0121  32?  4750. 


Salonpas  pain-relieving 
plasters  are  to  be  backed 
with  a  £60,000  poster 
campaign  running  from 
the  months  of  July  to 
October.  Sample  packs 
for  pharmacies  are 
available  by  writing  to: 
Salonpas  UK  Ltd.  Unit  B, 
32A  Eveline  Road, 
Mitcham.  Surrey  CR4  3LE. 

Glykola  returns 

Glykola  Tonic  has  been 
re-introduced  by  Sinclair 
Pharmaceuticals.  The 
GSL  tonic,  containing 
calcium  glycero- 
phosphate, caffeine,  kola 
liquid  extract  and  ferric 
chloride  solution,  retails 
at  £3.58  for  250ml. 
Sinclair  Pharmaceuticals 
Ltd.  Tel:  01483  426644. 


lay  aloe  to  Avpure 


Avpure  is  a  new 
approach  to  that  skin 
care  staple,  aloe  vera: 
skin  relief  in  a  can. 

Avpure  packs  99  per 
cent  pur  e  aloe  harvested 
from  the  inner  leaves  of 
the  plant  into  a 
recyclable  aluminium 
can  with  rollerball 
application. 

Suitable  for  relieving 
painful  sun  burn,  insect 
bites,  minor  cuts  and 
bruises,  and  moisturising 


dry  skin,  it  retails  at 
£5.95. 

Available  for  the  last 
three  months  on  a  mail 
order  basis,  Avpure's 
maker  is  looking  to 
develop  pharmacy 
distribution.  Once  this 
has  been  secured,  a 
national  advertising 
campaign  will 
commence  in  the  early 
autumn. 

Avpure.  Tel:  01279 
417450. 


TCP  aims  to  avoid  embarrassment 


TCP  Ointment  is  to  be 
supported  by  a  5250,000 
press  advertising  spend 
in  1995,  aimed  at  raising 
awareness  of  the  brand's 
ability  to  treat  piles, 
pruritis  and  embarrassing 
itch. 

Starting  in  June,  three 

Zanatac's  acid 
television  test 

Zantac  75's  consumer 
media  campaign  for  the 
summer  will  centre  upon 
'The  acid  test  diet  and 
lifestyle  programme'. 

The  campaign  includes 
celebrity  chef  menus  and 
diet  programmes  in  the 
women's  press,  and  Acid 
test'  diet  features  and 
leaflets,  including  one 
entitled  'Guide  to  good 
digestion'. 

The  programme  itself 
is  a  15-point  action  plan 
to  help  consumers 
understand  what  triggers 
indigestion. 
Warner  Wellcome 
Consumer  Healthcare. 
Tel:  01703  641400. 


different  adverts  entitled 
'piles',  'feminine  itching' 
and  'sensitive  irritation' 
will  be  seen  by  88  per 
cent  of  adults,  it  is 
claimed. 
Pfizer  Consumer 
Healthcare.  Tel:  01420 
84801. 

Instant  prizes 
with  Energizer 

Retailers  who  purchase  a 
special  Energizer  counter 
display  automatically 
qualify  for  an  instant 
prize  —  which  could  be  a 
flight  in  a  Tiger  Moth,  hot 
air  balloon  or  a  day's 
motor  racing  at  Brands 
Hatch! 

A  winning  card  is 
contained  in  each  display 
of  30  packs  of  AA-size 
Energizer  batteries. 

The  incentive 
coincides  with  a  50  per 
cent  free  promotion  on 
all  four  packs  of  AA-size 
Energizer  batteries.  The 
promo  starts  in  June. 
Ever  Ready  Ltd.  Tel:  0181 
882  8661. 


Quool  is  the  first  menthol  patch  for  relief  from  discomfort  associated  with  tired  and  tense  muscles. 
It  combines  a  pleasant  aroma  with  a  slim  and  flexible,  non-messy  format  suitable  for  wearing  under 
clothing.  Quool  is  designed  lor  easy  application  to  most  parts  of  the  body  including  the  back,  neck, 
shoulder,  elbow,  wrist,  knee,  ankle  and  foot. 

Extensive  magazine  advertising  will  start  in  mid-June.  Quool  will  be  available  from  the 
beginning  of  June  and  may  be  ordered  from  your  wholesaler  or  from  Allmi-Care  Limited. 

Product  Information   (0x74  mi  patch  with  stretchable,  non  woven  polyester  backing  and  adhesive  gel  layer  containing  0.5%  w/w  l-menlhol 
Administration  Recommended  to  replace  patch  alter  approximately  12  hours.  Precautions:  F.\ternal  use  only  Keep  out  ot  reach  ol  children.  Do  not  use  on  a)  children  under  12  years  ot  age,  b)  cuts,  broken 

.»«.!.   ,..  «  -mum   km  Pad,  kv  ,-M.ihk    „lu  t  contains  6  patche   Display  outer  contains  10  sachets.  RSP:  £4.70p  per  sachet  (6  patches),  legal  Categpry:  CSl  Date  ol  preparation 

May  I995  Trademark  Quoof"  is  a  trademark  ol  Allmi-Care  Limited  Further  Information  Allmi-Care  Limited,  Estate  House.  54,  The  Ropewalk,  Nottingham,  NCI  SOW  or  Fax:  (0115)  924}544. 


842 


CHEMIST  &  DRUGGIST  27  MAY  1995 


24  HOUR  PROTECTION. 


NON-STOP  SALES 


Introducing  Sure  24  Hour  Intensive  for  day  long 
Drotection  against  underarm  wetness  and  odour. 

Designed  for  total  personal  confidence,  Sure  24  Hour 
ntensive  offers  the  top  efficacy  you'd  expect  from  Sure 
out  without  harshness.  It  contains  Calendula  and 
A/aterl i My  and  has  been  clermatologically  tested. 

The  range  comprises  male  and  female  variants  and 
ncludes  an  innovation  in  roll-on  technology  -  the  new 
Digger  ball  pack.  This  'power'  ball 


glides  on  smoothly  for  full  24  Hour  protection. 

This  innovation  will  help  to  contribute  to  even  more 
profits  from  the  Sure  range,  already  a  clear  leader  in  the 
£300m  deodorant  market  and  growing  fast. 

Sure  24  Hour  Intensive  will  be  supported  by  a  £3. 8m 
TV  and  Press  campaign;  just  part  of  Sure's 
total  package  for  1995. 

So  roll  up  your  sleeves  and  roll  out  your 
display,  now. 


SURElSURE 


SUREV" 

fbu  can  be  certain  of  success. 


Elida  Gibbs 

LEADERS  IN  PERSONAL  CARE 


WHEN 
HAYFEVER 
STRIKES... 


...sufferers  need 
immediate  relief 


Hayfever  relief 
'within  7  days  of 
beginning  treatment'1 


Ofriwie 

EYE  DROPS  FOR 

HAYFEVER 

.'•"-VSQSi 
'  ''^^^^^ 

Hayfever  relief 

for  when  every 

second  counts 

(10 


® 


Otrivine 
Antistin 


Fast  acting  hayfever  relief 
all  in  the  blink  of  an  eye 


CIBAVteion 

Ophthalmics 


..ii  .In 


ol  the  eye 


vith  Ben/.ilkonium  Chloride  Ph  Eur 
contains:  bunt  acid,  disodium  edetate,  sodium  tetraborate  and  water  Uses  For  temporary  relief  of 
;jMin;il  and  perennial  allergies  Such  US  hay  fever,  or  allergy  ituc  10  house  dusi  Dosage  and  administration 
s  per  day  into  <he  conjunctival  lat  Children  S-12  years  and Ike  elderly;  No  specific  Mudics  have  been 
performed  m  these  patients  Due  hi  po'sihle  •.vleiun.  ef'tirils  uulinn  must  he  cuctl  ised  and  the  dosage  ii.dui.cil  hi  I  drup  instilled  2-.1  times 
|viln  I  In  est  l!  r  l  >  j  i  In  ml.!  in  .!  ht  no]  in  ■  Inlilii  n  undii  lite  .ip:  >■!  *>  >i.us  When  neitssary  mydnjln.s  (it  miotics  mjy  be  administered 
simultaneously  s^tih  Otrivnie-Anlistm  Lye  Drops  Omtra-indkatlons,  Warnings,  tit.  (  ciitiu-tiultt  0/1011.  Hypersensitivity  hi  any  id  the 
umiponenls  of  the  fomiulalion  Preseme  id  narrow  angle  glaucoma  The  use  uf  monoamine  ondasc  inhihilors  within  the  last  14  days  Use 
with  contact  lenses  of  any  lype  Precautions:  In  patients  who  are  receiving  medication  for  hypertension,  cardiac  irregularities,  hyperthyroidism 
or  diabetes  niellilus.  particular  taution  should  be  eseru-ed  Caution  should  he  observed  in  patients  with  releiant  pres  mus  eye  disease  or 
surgery  Not  suitable  lor  palitnls  suliermj.1  Imoi  dry  eye-  without  tirsi  seckoig  medn  al  ."Kite  Rebound  umfnin  >n  may  tolliuv  continued 
use  Inrianiiiialioii  arising  to  mi  inks  lion  should  iccm  .ippropiwu  .innh.n.  teri.il  iher,ip\  Cm  m  pi,  \>i\,m,  i  itiid  Un  hiium  Not  recommended 
unless  considered  essential  Drwi  liumu  hum.  None  reported  Side-effei  is  Slighi  transient  local  stinging  may  mcur  Very  occasionally 
hlurred  sision,  headache  and  drowsiness  Overdosage  There  is  noe»penence  of  overdosage  PL  Number  KhKVfKHi:  PA  Number  WJM\ 
CIBA  Vision  Ophthalmic*.  HandersRoud.  Hedge  End,  Southampton,  SO302LX}  England  Basic  NHS  price  £1.(0.  Legal  Category  [E  Date 

r.,,,„  ,  ,,Hlt  Bef  I  MartindalcThe  fcvlra  Pharmacon  30th  edition  1993  1 142-1 145 


Duracell  bunny  hops  onto  disc 


The  Duracell  bunny  is  the 
latest  superhero  in  the 
computer  games  market. 

The  star  of  'Duracell 
Challenge',  on  floppy  disc 
and  CD-ROM,  the  bunny 
is  guided  through  seven 
levels  in  a  quest  for 
hidden  trophies.  Each 
has  a  prize  element, 
allowing  players  to  enter 


two  prize  draws,  with 
S50,000  of  prizes,  to  win 
the  product  featured  at 
that,  level. 

'Challenge'  software  is 
available  free  with 
Computer  Shopper,  PC 
Zone,  PC  Pro  and 
CD-ROM  Magazine. 
Duracell  UK  Ltd.  Tel: 
01293  517527. 


Konica  makes  it  all  worthwhile 


Worth,  the  independent 
photofinisher,  is  offering 
deals  on  Konica 
developing  and  films. 

From  now  until  early 
July,  Worth  is  offering  5  x 
7in  prints  for  £3.99  for  24 
exposures,  with  the 
chance  to  win  a  Konica 
Mermaid  underwater 


camera  and  film,  or 
Film-in  Waterproof 
single-use  cameras  in  a 
holiday  snaps 
competition.  Twin  packs 
of  Konica  ISO  200  film 
come  with  two  free  extra 
sets  of  prints. 
Konica  UK  Tel:  0181  751 
6121. 


ON  TV  NEXT  WEEK 


Beckrnan  Stain  Devils:  GMTV 


Delial:  C,  A,  HTV,  W,  M,  CAR,  C4 


Dove  Bar:  All  areas 


Dove  Shower:  All  areas 


Fujicolor  Super  G  film:  All  areas 


Ibuleve  Gel:  C4 


Ibuleve  Spray:  C4 


Imodium:  All  areas 


Johnson's  Baby  Bath:  All  areas  including  satellite 
Natural  Instincts:  GTV,  U,  STV,  C,  A,  HTV,  W,M,LWT,  CAR,  C4 


Otex  Ear  Drops:  C4 


Predictor:  C,  A,  M,  C4 


Radox:  All  areas 


Seven  Seas  Cod  Liver  Oil:  C4 


Silvikrin:  All  areas 


GTV  Grampian,  BBorder,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
WWestcountry 
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ZENECA  IS  GRANTED  HIGH  COURT 
INJUNCTION  AGAINST  IMPORTER 


ZENECA  has  been  granted  an  interim  injunction  by  the  English  High  Court 
preventing  Essex  based  importer  Waymade  pic  from  selling  Spanish  originating 
'Zoladex'  (goserelin).  The  Treaty  of  Accession  of  Spain  and  Portugal  to  the  EC 
provides  a  basis  to  prevent  the  import  of  certain  patented  products  from  Spain 
or  Portugal. 

The  interim  injunction  was  granted  following  representations  made  by 
ZENECA  in  relation  to  patent  and  trademark  infringement  and  product  safety  and 
usage  matters  arising  from  Waymade 's  alteration  to  the  original  ZENECA  packs. 

The  injunction  stops  Waymade  from  selling,  supplying  or  importing  'Zoladex' 
from  Spain,  until  the  issues  have  been  resolved,  if  necessary  before  the  Court,  in  a 
further  hearing. 

ZENECA  is  always  concerned  to  ensure  that  its  products  are  used  with  due 
regard  to  patient  safety.  ZENECA  also  sees  its  intellectual  property  as  a  key 
business  asset.  It  will  use  all  appropriate  steps  and  legal  remedies  to  protect  its 
know-how,  patents,  trade  marks  and  associated  goodwill. 

May  12th,  1995 

For  further  information  please  contact: 

Isobel  Hoseason,  Public  Relations  Officer  on  01625  512938 

ZENECA  Pharmaceuticals 

Alderley  House 

Alderley  Park 

Macclesfield 

Cheshire 

SK10  4TF 


AKT 


heartburn  pa«"  ^ 


Product  Information:  Presentation.  A  white  suspension  with  an  odour  of  fruit  and  mint  containing  500  mg  sodium  alginate  8.P.C.  and  200  mg  cimetidme.  Use.  Short  term  symptomatic  relief  of  heartburn,  asso< 
with  acid  regurgitation,  especially  if  provoked  by  bending  over  of  lying  supine.  Dosage  and  administration  Adults  (inch  the  elderly),  children  16  years  and  over.  10  ml  suspension  when  symptoms  aj 
If  symptoms  persist  for  more  than  1  hour  after  the  first  dose,  a  second  dose  (10  ml)  may  be  taken,  but  no  more  than  2  doses  in  any  4  hours  and  no  more  than  4  doses  in  any  24  hours.  Treatment  should  rj 
continued  for  more  than  two  weeks.  If  symptoms  persist  for  more  than  two  weeks  or  recur  regularly,  a  doctor  should  be  consulted.  Not  to  be  given  to  children  under  16  years  ofj 
Contraindications.  Hypersensitivity  fo  cimetidine  or  any  of  the  other  constituents.  Precautions.  Not  recommended  in  patients  with  impaired  renal  function,  hepatic  impairment;  taking  oral  anticoagulants,  pheri 
theophylline,  intravenous  lignocaine;  middle  aged  or  older  patients  with  new/changing  dyspeptic  symptoms,  any  patients  with  unintended  weight  loss  and  dyspeptic  symptoms,  because  of  potential  de| 
diagnosis.pt gastric  cancer;  with  compromised  bone  marrow;  in  pregnancy  and  lactation.  Use  only  on  a  doctor's  advice  in  patients:  with  any  other  illness,  using  any  medication,  under  medical  supervision  fori  i 
reasons:  with  a  history, of  peptic,  ulcer  who  are  now  using  NSAIDS.  especially  the  eldefly.  Contains  66  mg  sodium  per  10  ml  dose  and  this  should  be  included  in  the  daily  allowance  of  patients  on  sodium  restj 
diets;  Adverse  reactions.  Diarrhoea,  dizziness,  rash, .tiredness.  Gynaecomasiia.  occasional  liver  damage,  confusional  states  (usually  in  the  elderly  or  very  ill),  all  reversible.  Rarely  thrombocytopenia,  leucoij 
agrahulocytpsis.  all  reversible..  Very  rarely,  hepatitis,  interstitial  nephritis;  acute  pancreatitis,  headache,  myalgia,  arthralgia,  fever,  sinus  bradycardia,  tachycardia  and  heart  block,  all  reversible,  aplastic  ana' 
pancytopenia  and  anaphylaxis  Reports  of  alopecia  and  very  rarely  reports  of  impotence  but  ho  causal  relationship  has  been  established  at  usual  prescribed  therapeutic  doses:  Product  licence  number.  0002). 
Retail  Price.:  (200  ml)  £4.99.  '  Legal  category.  P.  Date  of  preparation.  4  April  1995.  SmithKline  Beecham  Consumer  Healthcare,  SB  House,  Brentford,  Middlesex,  TW8-.9BD.  Telephone  number;  0181  560 j 


UGH! 


NEW  Tagamet 

DUAL  ACTION  LIQUID 


Sodium  alginate  goes  to 
work  immediately,  creating  a 
protective  barrier  to  acid  reflux. 

Cimetidine    controls  acid 
J^j^  production,  providing  longer 
lasting  relief  than  an  antacid. 


Tagamet*  Dual  Action  Liquid  is  now 
available  without  a  prescription  for 
the  short  term  symptomatic  relief  of 
heartburn  and  associated  acid  reflux. 


New  Tagamet  Dual  Action  Liquid  is 
the  only  OTC  product  available  for 
your  recommendation  which  not  only 
provides  the  immediate  benefit  of 
other  alginate  liquids,  but  also  has 
the  advantage  of  an  H2  antagonist  for 
long  lasting  relief. 


Please  contact  your 
Pharmacy  Support  Team  representative  to 
discuss  details  of  the  impressive  support 
.programme  and  introductory  offers, 
or  Freephone  the 
OTC  Tagamet  Information  Line  on 
0500  100  222. 


Tagamet  Dual  Action  Liquid. 
A  breakthrough  for  heartburn. 

C*ff>  SmithKlme  Beecham 
i3L9  Consumer  Healthcare 


"Tagamet  is  a  registered  trademark  of  Smith  Kline  &  French  Laboratories  Ltd. 


PERSONAL  OPINION 


For  an  Irishman,  flying  to 
the  US  on  St  Patrick's  Day, 
I  was  doubly  blessed.  I  had 
five  hours  more  to  cele- 
brate and  my  accent  was 
as  good  as  currency.  The  loca- 
tion, the  weather  and  the  hotel 
had  all  the  trappings  of  a  luxury 
holiday,  but  I  was  in  Florida  to 
work  -  well,  to  attend  a  confer- 
ence of  the  American  Pharma- 
ceutical Association  (APlrA)  - 
and  have  a  holiday  at  the  same 
time.  This  is  what  busmen  do... 

The  conference  was  a  30-ring 
circus,  so  it  was  impossible  to  do 
anything  other  than  sample  the 
varied  menu  of  lectures  and 
workshops.  Like  everything  in 
America,  its  size  was  staggering. 
Over  the  five  days,  more  than 
8,000  pharmacists  attended  the 
100  or  more  events. 

MAIN  CONFERENCE 

The  conference  started  at 
6.00am  with  a  breakfast  meeting; 
the  main  conference  session 
opened  at  9.00  and  consisted  of 
an  awards  ceremony  -  a  bit  like 
the  Oscars  -  followed  by  a 
keynote  speaker.  It  seemed  that 
the  APhA  had  an  award  for  every 
aspect  of  professional  life.  There 
was  an  award  for  the  kindest 
tutor  in  a  school  of  pharmacy  to 
the  pharmacist  who  was  most 
politically  active  in  1994. 

Each  award  was  named  after 
some  long-suffering  pharmacist 
who  was  there  to  make  the  pre- 
sentation. It  wasn't  long  before  I 
spotted  the  reasoning  behind 
this  -  we  call  it  "killing  two  birds 
with  one  stone".  The  presenter 
was  being  awarded  by  having  an 
award  named  after  him/her,  and  ,, 
the  recipient  was  being  awarded^ 
by  receiving  it. 

The  keynote  speaker  on  the 
first  day  was  Jeff  Salz,  professor 
of  outdoor  activities  at  Iowa 
State  University.  He  recounted 
his  adventures  climbing  moun- 
tains in  South  America  and 
trekking  solo  across  Nepal.  His 
mission:  to  find  the  meaning  of 
life.  He  presented  himself  as  a 
modem  Indiana  Jones,  but  his 
stature  and  physique  made  it  dif- 
ficult to  sustain  this  image  for 
more  than  a  few  moments. 

The  climax  of  his  talk  was  his 


Terry  Magoire,  winner  of  last  year's  'From  Practice  to 
People'  -  the  Glaxo/ Chemist  &  Druggist-sponsored 
award  -  chose  as  his  prize  to  go  Florida  to  attend  the 
42nd  Conference  of  the  American  Pharmaceutical 
Association.  He  reports  back  for  C&D 


claim    that    he  had 
after  years  of  sear- 
ching, discovered 
that  Holy  Grail  - 
he   had  found 
the  meaning  of 
life.  The  audi- 
ence was  hush 
ed,    I   was  in- 
trigued. He  said 
it    was  simple: 
"There     is  no- 
where to  go  and 
nothing  to  do,  but 
to  serve."  Simple. 
Why  didn't  I  think 
of  that?  We  left  for 
coffee  feeling  slig 
ly  cheated. 

The   speaker  on 
the  second  day 
was  an  Aus- 
trian Jew, 
Dr  Sto- 


essinger,  an  internationally- 
recognised  political  analyst  and 
author.  He  presented  his  talk  in 
two  parts. 

In  pail  one,  he  reasoned  that 
China  would  be  the  dominant 
world  power  early  in  the  next 
century,  and  that  was  bad  news 
for  Americans.  He  suggested 
that  American  youth  was  lacking 
in  discipline  and  that  Americans 
in  general  were  unwilling  to  suf- 
fer the  discomfort  of  slowing  up 
on  personal  spending. 

In  the  second  part  of  his  talk, 
he  recounted  his  own  life  story  - 
from  Nazi-occupied  Austria, 
where  his  father  was  killed  by 
the  SS,  to  Japan  during  the  Sec- 
ond World  War,  and  then  to  the 
US  when  the  war  ended. 

It  was  a  powerful  and  moving 
story,  delivered  with  compassion 
from  a  man  who  firmly  believed 
in  the  greater  good  of  humanity. 
His  message:  freedom  is  a  right 
worth  protecting  and  fighting 
for. 

The  speaker  on  day  three,  Ken- 
neth Abramowitz,  was  a  finan- 
cial analyst  who  specialised 
in  the  healthcare  market. 
He  went  into  great  detail 
over  the  reasons  why  13 
per  cent  of  the  population 
of  America  had  no  health- 
cover.  He  reviewed 
Hilary  Clinton's  failure  to 
w  secure    some  minimum 
Sir    cover  for  the  disadvan- 
taged and  he  concluded 
that  Americans  were  too 
greedy  to  agree  to  pay  for 
this  basic  human  right, 
which  I  found  very  honest. 
His  dry  sense  of  humour 
and  accent  was  so  like 
Woody  Allen  it  was  difficult 
to  tell  them  apart  at  times. 
His  message:  (1)  the  best  thing 
that  Bill  Clinton  can  do  for 
America  is  to  divorce  Hilary; 
and  (2)  the  only  one  that  can  be 
trusted  with  the  health  of  the 
nation  is  the  free  market.  Yes, 
you  did  read  it  correctly! 

So  what  had  these  three  talks 
to  do  with  pharmacy?  Very  little, 
other  than,  like  everyone  else  in 
the     US,     pharmacists  are 
searching  for  a  wider  under- 
standing of  themselves  and 
their  own  spirituality,  and 
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REDUCED 
PRICE  FOR 
DOLMATIL® 

£20.03 

Lorex  Synthelabo  will  be  reducing 
the  basic  NHS  price  of  DOLMATIL 
(sulpiride)  200  mg  tablets  from 
22  May  1995,  in  line  with  the  Drug 
Tariff. 

Current  basic  NHS  price: 
DOLMATIL  200  mg  tablets 

Blister  packs  of  100  tablets 

£  20.48 

New  basic  NHS  price 
(effective  from  22  May  1995): 

DOLMATIL  200  mg  tablets 

Blister  packs  of  100  tablets 

£  20.03 

For  details  of  the  current  promotion, 
please  contact  the  Customer 
Services  Department  on  Freefone 
0800  318  989. 


their  place  in  the  expanding 
world.  This  spirituality  tran- 
scends religion  and  represents  a 
longing  for  something  to  answer 
the  age-old  question:  "What  is  the 
meaning  of  life?" 

In  each  talk,  we  were  told  to 
analyse  our  own  perspective  and 
how  we  were  living  in  relation  to 
others.  In  doing  so,  it  was  sug- 
gested, we  could  see  that  the 
wrongs  in  our  lives  were  not  the 
fault  of  others  but  of  ourselves. 
Heavy  stuff  for  1 1 ,30am. 

WORKSHOPS 

The  conference  educational  ses- 
sions ran  in  parallel,  which  was 
disappointing  since,  even  in 
America,  they  still  haven't  found 
a  way  to  allow  me  to  be  in  two 
places  at  one  time.  I  attended  a 
series  of  workshops  on  respira- 
tory disease  an  a  series  on  genetic 
engineering. 

The  quality  of  the  presentations 
was  very  good,  but  highly  acade- 
mic with  little  consideration  for 
practice.  This  was  disappointing. 
All  courses  at  the  conference 
were  accredited  for  continuing 
education  points  and,  since  this  is 
mandatory  in  most  states,  phar- 
macists benefited  greatly  from 
attendance. 

PLAYTIME 

The  conference  was  not  all  work. 
We  went  to  MGM's  studios,  where 
I  came  into  close  contact  with 
King  Kong  and  the  Delorean  car 
from  'Back  to  the  Future'  -  the 
car  which  might  have  made  West 
Belfast  a  success,  I  thought  to 
myself. 

The  EPCOT  Centre,  one  of  the 
Disney  theme  parks,  was  impres- 
sive, but  the  Kennedy  Space  Cen- 
tre was  the  most  interesting  and 


brought  back  all  my  boyhood  fas- 
cination for  space,  sitting  up  all 
night  with  my  father  to  watch  the 
first  man  step  onto  the  moon.  We 
saw  NASA  staff  adding  a  satellite 
to  the  payload  of  a  space  shuttle 
in  preparation  for  its  June  launch. 

ADVERTISING 

The  dollar  is  king  in  the  US  and 
advertising  is  everywhere,  partic- 
ularly on  TV.  There  is  an  infinite 
number  of  channels  on  US  televi- 
sion, but  none  worth  watching. 
Programmes  are  frequently  inter- 
rupted for  commercial  breaks, 
which  seem  to  go  on  forever.  I 
was  surprised  to  find  that 
naproxen  250mg  tablets  are 
advertised  widely  and  sold  every- 
where. One  pharmacist  I  talked  to 
said  that  there  was  concern  about 
public  safety,  but  no  evidence  to 
support  these  concerns. 

Minoxidil  lotion  is  also  adver- 
tised on  TV,  but  no  medical  claim 
is  made  for  it.  The  advertisement 
simply  invites  the  public  to  write 
for  more  information  and  a  list  of 
GPs  willing  to  prescribe  it.  God 
help  America. 

I  am  indeed  grateful  to  Glaxo 
and  Chemist  &  Druggist  for  the 
opportunity  to  visit  the  US  and 
experience  at  first  hand  phar- 
macy across  the  pond.  What  I 
found  did  not  impress  me,  but  I 
felt  assured  that  in  the  UK,  and  in 
Europe  generally,  we  in  phar- 
macy have  much  to  be  proud  of 
and  little  to  learn  from  America. 

Our  profession  is  less  contami- 
nated by  raw  commercialism  and 
our  standard  of  continuing  educa- 
tion is  simply  light  years  ahead. 
We  might  not  have  a  clearer  view 
of  the  meaning  of  life,  but  we  do 
have  a  clearer  understanding  of 
what  a  pharmaceutical  service  is. 


Venue  for  the  42nd  Conference  of  the  American  Pharmaceutical 
Association,  the  Orange  County  Convention  Centre,  Orlando,  Florida 
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NEWS  EXTRA 


A  pharmacist  who  defrauded  a 
local  health  authority  by  obtaining 
payment  for  medicines  he  had  not 
dispensed,  has  been  jailed  for  nine 
months. 

St  Albans  Crown  Court  was  told 
how  Ashit  Badiani,  of  Marrow, 
Middlesex,  who  ran  a  pharmacy  in 
Bushey,  Hertfordshire,  exploited  a 
repeat  prescribing  system 

hi  January,  L994,  he  began 
submitting  claims  for  payment  to 
Hertfordshire  Family  Health 
Services  Authority,  but  would  often 
not  supply  patients  with  the  full 
amount 

Trevor  Davies,  prosecuting,  told 
the  court  that  the  precise  amount 
of  over-payment  was  difficult  to 
ascertain  because  Mr  Badiani 
would  often  supply  some  of  the 
medicine  claimed.  ( >n  other 
occasions  he  would  issue 
prescriptions  for  items  actually 
supplied.  The  authority's  figures  for 


An  East  Sussex  superintendent 
pharmacist,  whose  unqualified 
brothei  sold  two  medicines  to  a 
Royal  Pharmaceutical  Society 
inspector,  has  been  reprimanded. 

Manjeet  Singh  Panesar,  whose 
pharmacy  is  in  Hove,  told  the 
Committee  his  brother  knew  he 
was  doing  wrong  when  he  sold  Day 
Nurse   and   paracetamol   to  the 


A  Swansea  pharmacist,  who 
became  addicted  to  heroin  while 
managing  a  busy  pharmacy  at  the 
same  time  as  completing  a 
doctorate,  has  been  struck  off. 

Dr  Dafydd  Griffin  Williams,  of 
Pontardulais,  had  appealed  to  be 
allowed  to  continue  practising  but, 
after  deliberating  for  20  minutes, 
the  Committee  announced  it  had 
"no  alternative"  but  to  strike  his 
name  from  the  Register. 

However,  chairman  Gary  Flat  her 
tempered  the  order  with  an 
invitation  to  Dr  Williams  to  apply 
for  restoration  after  one  year. 

Dr  Williams  first  smoked 
diamorphine  in  early  1991  when  he 
began  managing  a  pharmacy  for 
Gwynras  Ltd,  Port  Talbot. 

His  addiction  lasted  three  years 
until  he  finally  kicked  the  habit  in 
December,  199:3.  But  in  January, 
1994,  his  employers  discovered 
discrepancies  in  the  stock  of  dia- 
morphine and  he  was  suspended. 

( )n  July  1 1 ,  last  year,  at  Swansea 


the  nine  months'  fraud  totalled 
around  £4,000. 

Mr  Davies  said  that  a  substantial 
number  of  the  false  claims  related 
tot  wo  local  community  homes. 

Once  a  patient  was  put  on  a 
different  drug  following  heart 
surgery,  but  Mr  Badiani  continued 
claiming  payment  for  dispensing 

Ins  oi  iginal  med  e  1  >n  anothei 

occasion,  said  Mr  Davies,  he 
supplied  insulin  and  syringes  to  a 
diabetic  man  claiming  payment  for 
more  items  than  he  handed  over. 

When  confronted  by  police,  Mr 
Badiani  made  a  lull  and  frank 
admission.  He  was  sentenced  after 
admitting  five  counts  of  obtaining 
property  by  deception  and  asking 
for  a  further  80  counts  to  be  taken 
into  consideration. 

Defence  counsel  Richard 
Kovalevsky  told  the  court  that  Mr 
Badiani  was  totally  ashamed  of  his 
actions.  He  blamed  the  strain  of 


inspector  on  January  21,  last  year. 

Mr  Panesar,  who  was  working  at 
a  nearby  pharmacy,  had  told  his 
brother  not  to  sell  medicines  after 
the  locum  pharmacist  had  gone  and 
when  the  pharmacy  was  shut  . 

However,  Richard  Edmondson, 
counsel  for  Mr  Panesar,  said  his 
client's  trust  of  his  brother  had 
been  betrayed. 


Crown  Court,  Dr  Williams  pleaded 
guilty  to  three  counts  of 
possession,  three  counts  of  theft 
and  two  counts  of  failing  to  comply 
with  regulations  under  the  Misuse 
of  Drugs  Act.  He  received  a  total 
sentence  of  nine  months'  jail, 
suspended  for  one  year. 

The  Committee  heard  that  he 
had  agreed  he  would  have  no 
access  to  any  Controlled  Drugs 
until  he  knew  the  outcome  of  the 
hearing. 

Representing  the  Society, 
Josselyn  Hill  told  the  Committee 
that  Dr  Williams  was  the  only 
person  qualified  to  dispense  in  a 
very  busy  dispensary  and  worked 
ten  hours  a  day  before  returning 
home  each  night  and  working  on 
his  thesis.  After  a  few  weeks,  the 
pressure  became  too  much  and  he 
started  taking  diamorphine. 

Mr  Hill  told  the  Society  that  Dr 
Williams  had  tried  to  conceal  his 
theft  of  diamorphine  by  substit- 
uting tragacanth  powder.  He  also 


running  the  shop  single-handedly 
for  his  behaviour. 

The  barrister  added  that  Mr 
Badiani  had  repaid  51,800  to  the 
FHSA  and  had  never  intended  to 
offend.  This  started  when  he  began 
to  anticipate  the  amount  of 
medicine  he  would  need  for 
individual  prescriptions. 

The  court  was  told  that  the  Royal 
Pharmaceutical  Society  was 
investigating  the  case  and  it  was 
almost  inevitable  that  Mr  Badiani 
would  be  struck  off. 

Jailing  him,  the  judge  said  he 
accepted  Mr  Badiani's  good 
character,  full  admissions  of  the 
offence  and  the  great  deal  of 
pressure  which  may  have  led  him 
to  begin  offending. 

But  he  said  he  was  left  with  no 
alternative  but  to  jail  him  because 
of  the  serious  breach  of  trust  and 
the  length  of  time  the  dishonesty 
continued. 


Mr  Edmondson  told  the  hearing 
that  there  was  a  new  company  rule 
that  a  pharmacist  must  be  on  the 
premises  at  all  times. 

Reprimanding  both  him  and  the 
company,  the  Committee 
chairman,  Gary  Flat  her,  told  Mr 
Panesar  that  he  had  had  two 
reprimands  within  four  years  and 
he  should  not  appear  again. 


stole  20  Physeptone  tablets  and 
was  making  false  entries  in  the 
Controlled  Drugs  register. 

The  police  said  that,  in  total,  Dr 
Williams  stole  231.6g,  plus  five 
lOOmg  ampoules  of  diamorphine, 
at  a  total  street  value  of  £23,100. 

Dr  Williams  told  the  Committee 
that  he  could  not  truly  express  the 
remorse  and  shame  he  felt,  adding 
that  he  had  not  used  drugs  since 
December,  1993.  He  also  told  how- 
he  had  tried  to  commit  suicide. 

Joe  Mee,  the  co  ordinator  of  the 
Impaired  Pharmacists  Scheme, 
told  the  Committee  he  believed  Dr 
Williams  was  "in  a  very  satisfactory 
stage  of  recovery". 

Mr  Flather  said  it  was  a  "black 
story"  of  a  pharmacist  who,  for 
almost  three  years,  dispensed 
while  under  the  "distorting 
influence  of  diamorphine". 

Normally,  he  said,  a  pharmacist 
can  expect  to  be  struck  off  for 
many  years,  but  in  this  case  the 
Committee  accepted  the  mitigation. 


Fourth  man 
appears  in 

London  FHSA 
fraud  case 

Ilford  pharmacist  Arshad  Zahoor 
Malik  appeared  last  week  at 
Stratford  Magistrates  Court 
together  with  a  fourth  person 
charged  in  connection  with  an 
alleged  conspiracy  to  defraud  the 
City  &  East  London  FHSA  of 
thousands  of  pounds. 

Dr  Gerald  O'Moore,  of 
Chigwell,  Essex,  who  practises  in 
Plaistow,  appeared  with  Mr 
Malik,  Dr  Mohinder  Singh  and 
Jean  Cummings  of  East  Ham. 

They  were  all  bailed  until  July 
24.  Mr  Malik  faces  26  charges 
relating  to  falsifying  accounts  and 
theft  (C&D  March  4,  p334). 

Bogus  GP  case  lands 
a  reprimand 

A  Bradford  pharmacist,  who 
gave  medicine  to  patients  and  later 
obtained  signed  prescriptions  from 
a  bogus  doctor,  has  been 
reprimanded. 

Anil  Kumar  Pullan,  who  ran 
Bluechem  Pharmacy,  Bradford, 
faced  three  allegations:  that  he 
issued  medicines  without 
prescription  and  later  obtained 
signed  prescriptions  from  a  Dr 
Saeed;  that  Dr  Saeed  later  issued 
him  with  a  blank  prescription  pad 
upon  which  he  wrote  details  of 
drugs  supplied  and  later  obtained 
Dr  Saeed's  signature;  and  that  on 
ten  to  20  occasions  he  added 
medicines  which  had  never  been 
supplied  onto  prescription  forms 
(C&D  April  22,  p636). 

Committee  chairman  Gary 
Flather  told  Mr  Pullan's  counsel, 
John  Bosomworth,  that  the 
Committee  had  been  close  to 
striking  his  client  off  the  Register. 

Two  witnesses  said  they  had 
visited  Dr  Saeed  and,  finding  he 
was  not  there,  that  they  had 
received  medicines  from  Mr  Pullan 
for  no  cost. 

Mr  Bosomworth  said  that  Mr 
Pullan's  concern  had  been  patients 
"knocking  on  his  door"  asking  for 
repeat  prescriptions  that  they 
could  not  obtain  from  Dr  Saeed, 
described  by  police  as  an  arrogant 
and  overbearing  bully. 

Mr  Bosomworth  said  his  client 
was  remorseful,  had  been  corrup- 
ted by  the  bogus  doctor  and  was 
given  repeat  scripts  to  make  up  for 
the  business  he  had  expected  from 
Dr  Saeed  but  did  not  receive. 


STATUTORY  COMMITTEE 


Superintendent  'betrayed  by  brother' 


CD  thief  struck  off  for  one  year 
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CONFERENCE  REPORT 


Safeway  to 

pharmacy 


Safeway  is  not  proposing  to 
increase  its  number  of 
n  o n-dispensing 
pharmacies  (four  out  of 
74),  despite  its  continuing 
frustration  with  the  control  of  entry 
regulations  and  with  opposition  to 
in-store  applications  from  other 
pharmacists. 

"The  arguments  we  put  forward 
in  our  applications  to  FHSAs 
include  the  increasing  use  of 
supermarkets  as  places  for  one- 
stop  shopping,"  says  Safe  way's 
deputy  superintendent  pharmacist 
Stephen  Painter.  "People  are 
changing  shopping  habits  away 
from  the  High  Street  and  now 
expect  to  obtain  pharmaceutical 
services  while  they  do  their  food 
shopping. 

"We  also  believe  pharmacies  in 
supermarkets  are  desirable,  with 
the  extended  hours  of  opening  that 
we  operate  compared  with  a 
typical  High  Street  or  suburban 
pharmacy,  and  the  ease  with  which 
patients  can  drive  to  and  park 
outside  the  store." 

Addressing  a  recent  Centaur-run 
conference  on  'The  revolution  in 
healthcare  marketing',  Mr  Painter 
told  delegates  that  Safeway  strived 
to  make  shopping  as  easy  as 
possible  by  providing  shopping 
trolleys  to  suit  all  tvpes  of 
shoppers,  as  well  changing  room 
facilities  for  parents  with  babies 
and  customer  toilets. 

"Despite  these  virtues,  our 
applications  to  join  a  pharma- 
ceutical list  are  often  turned  clown, 
because  of  the  number  of  other 
pharmacies  already  present  in  the 
neighbourhood  of  the  store.  In 
these  circumstances,  we  try  and 
relocate   an   existing  pharmacy 


contractor  into  the  store,  but, 
again,  we  are  not  always 
successful." 

Mr  Painter  said  it  was  possible  to 
open  non-dispensing  pharmacies 
within  stores  by  simply  registering 
the  premises  with  the  Royal 
Pharmaceutical  Society.  Sales 
would  be  restricted  to  P  and  GSL 
medicines  only,  with  dispensing 
limited  to  private  prescriptions. 
"The  four  pharmacies  we  have, 
which  currently  do  not  dispense, 
are  all  subject  to  applications  to 
join  the  pharmaceutical  list  in  their 
respective  locations,"  he  explained. 

OTC  MEDICINES 
Mr  Painter  spelt  out  the  attractions 
of  pharmacies  to  supermarkets.  "A 
pharmacy  in  a  store  has  the  single 
benefit  of  affording  the  opportunity 
to  sell  P  medicines  and  increase 
our  market  share  of  those 
products." 

The  incremental  benefit  to  both 
the  retailer  and  the  shopper  of  the 
presence  of  a  pharmacist  was 
"huge",  Mr  Painter  said. 

"For  the  food  store  operators, 
the  non-food  market  is  the  most 
important  market  to  be  captured, 
with  its  higher'  margins  and 
untapped  potential.  The  superstore 
share  of  the  food  and  drink  market 
of  555  billion  is  75  per  cent.  The 
non-food  market,  which  includes 
pharmacy,  toiletries  and  personal 
care,  as  well  as  petrol,  music  and 
stationeiy,  etc,  amounts  to  a  total 
of  £55bn,  of  which  superstores' 
operators  currently  have  11  per 
cent." 

All  operators  were  looking  to 
this  opportunity  for  growth,  as  the 
rate  of  new  store  development 
slows    down    and    the  grocery 


GP  fundholders  cash-limit  drugs 
bill  naturally 

jF%  overnment  is  achieving  one  of  its  primary  NHS  objectives  - 
I  «|  of  securing  value  for  money  for  its  resources  -  as  the 
U  spread  of  GP  fundholding  imposes  cash  limits  on  drugs. 

Kenneth  Clarke's  decision  to  give  GP  fundholders  money  with 
which  to  provide  and  purchase  healthcare  services  had  been 
"pivotal"  to  the  new  NHS.  The  money  GPs  disbursed  was  taken 
from  the  local  health  authority  budget.  In  this  way,  the 
Government  was  pushing  money  and  responsibility  out  into  the 
regions,  Pam  Garside,  North  Thames  regional  health  authority 
adviser,  told  delegates  in  her  personal  address. 

While  there  was  no  mantra  to  cash-limit  the  NHS,  GP 
fundholders  were  very  good  policemen  in  primary  care-led 
purchasing.  There  were  now  3,000  fundholders  controlling  8.4  per 
cent  of  £30  billion. 

With  the  Government  deregulating  'safe'  medicines,  self-care 
was  the  acceptable  form  of  personal  responsibility.  However,  it 
could  not  be  a  substitute  for  care  from  doctors  and  other  health 
professionals.  Ms  Garside  said  she  believed  any  Labour 
government  would  continue  to  "press  down"  on  the  drug  budget, 
but  that,  asfar  as  policy  went,  the  Party  was  lacking  "big  ideas". 


IPlarsiacies  m 
a  nope m  h 

Safeway  74  (wholly-owned) 
Tesco  126  (26  run  by  third 
parties) 

Sainsbury  47  (all  run  by  third 
parties) 


market  becomes  more  stable. 
Grocers'  growth  in  OTC  market 
share  over  the  last  ten  years  had 
been  quite  dramatic. 

"This  has  to  be  of  concern  to  all 
pharmacies,  whether  operated  by 
Boots,  Lloyds  or  independent 
pharmacists,  since  these  figures 
still  hardly  reflect  within  them  the 
growing  number  of  pharmacies  in 
supermarkets  that  are  now  being 
developed,"  Mr  Painter  said. 

He  then  turned  to  the  medicine 
sales/advice  protocols  introduced 
at  the  request  of  the  Royal 
Pharmaceutical  Society  last  year. 
"In  the  majority  of  instances, 
especially  following  TV  advert- 
ising, a  customer  would  ask  for  a 
product  by  name.  Then  we 
establish  that  the  customer  has 
either  used  the  medicine  before 
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and  understands  its  use,  or  that  the 
product  is  appropriate  for  that 
particular  patient, 

"The  new  POM  to  P  switches, 
such  as  Zantac,  Pepcid  AC  and 
Tagamet  100,  create  sales 
opportunities,  but  also  an 
expectation  from  consumers  that 
this  product  is  the  one  they  need  to 
cure  their  indigestion,  when  it  may 
not  necessarily  be  the  most 
appropriate  product,"  Mr  Painter 
said. 

"Customers'  demands  on  pharm- 
acists can  be  totally  unrealistic,  if  it 
is  the  role  of  the  pharmacist  to 
establish  the  most  appropriate 
treatment,  which  might  not  be  one 
of  the  newly-advertised  products." 

Continued  Mr  Painter:  "On 
behalf  of  all  pharmacists  being 
faced  with  these  demands,  I  urge 
manufacturers  and  their  advert- 
ising agencies  to  include  a 
statement  along  the  lines  of  'Before 
purchasing  this  product,  ask  your 
pharmacist  if  it  is  the  most 
appropriate  treatment  for  your 
condition'." 

He  said  pharmacists  were  seen 
by  the  customers  too  often  as 
something  like  a  'party  pooper' 
when  they  were  merely  carrying 
out  their  professional  responsib- 
ilities. The  introduction  and  use  of 
protocols  by  pharmacists  had 
come  as  something  of  a  shock  to 
many  customers.  "They  have  not 
been  accustomed  to  being  asked  so 
many  questions  before  completing 
a  purchase. 

"The  role  for  the  pharmacy 
profession  is  to  create  a  public 
awareness  of  its  purpose,  as 
guardians  of  medicines,  as  well  as 
the  source  of  information  and 
appropriate  treatments.  This  role 
will  see  us  becoming  increasingly 
important  as  more  and  more 
products  are  available  for  sale  and 
offered  at  a  price  below  the  NHS 
prescription  levy  of  £5.25," 
concluded  Mr  Painter. 


■ 


The  female  bodyspray  market  offers  untapped  profit  potential  for  retailers,  especially  with 
the  launch  of  the  new  Impulse  Vanillas  range  from  Elida  Gibbs 


onsumer  research  shows  thai  \anilla  is  llw  sceiil 
of  the  90s.  It's  \innij;  and  has  inhercnl  \  allies  of 
innocence  and  Inn.  More  interestingly,  tests 
suggest  that  its  effect  is  infectious  -  spray  a  room 
with  a  vanilla  scent  and  watch  young  people  relax 
and  enjoy  themselves. 
Vanilla  is  already  taking  the  I  S  market  by  storm.  But 
while  there  are  vanilla  scents  available  in  the  UK,  none  has 
been  promoted  to  a  mass  market,  supported  by  a  heavyweight 
marketing  campaign.  Until  now.... 

£4J  million  marketing  investment 

Elida  Gibbs  is  putting  £4.5million  behind  the  launch  of  its 
new  Impulse  Vanillas  range,  confident  that  it  will  inject  new 
life  into  the  Female  bodyspray  market,  spearheading  growth 


in  both  value  and  volume  terms  and  providing  terrific  profit 
opportunities  for  retailers. 

II  is  well  known  that  fragrance  is  the  key  to  success  in 
bodysprays.  Since  creating  the  bodyspray  category  in  1979, 
Elida  Gibbs  has  capitalised  on  this  factor  by  introducing  a 
new  fragrance  each  year,  so  keeping  the  range  vibrant  and 
up-to-date  and  cementing  a  firm  foothold  on  its  no  I  position. 
The  brand  currently  holds  45.4  per  cent  value  share  of  the 
total  bodyspray  market,  worth  over  £50m  with  a  line  up  of 
nine  fragrances. 

Impulse  predicted  to  grow  16  per  cent  in  199) 

The  launch  of  Impulse  Vanillas  is  a  major  step  forward  in 
growing  the  bodyspray  category  because  it  will  increase  the 
market  realisation  (pounds  per  litre  sold). 


mpulse  Vanillas  v\ ill 
tttracjjnevv  users  to  the 
mind,  especially  among 
he  fashion-conscious 
inder  2  I  \  ear  olds 


Advertisement  feature 


The  Vanilla  fragrance  is  highly 
contemporary  -  hence  the 
reason  why  Elida  Gibbs  lias 
introduced  a  choice  of  three 
Vanilla  fragrances  -Delights, 
Secrets  and  Kisses.  Each 
retains  a  distinctive  yet 
feminine  personality  which 
will  appeal  particularly  to 
fashion-conscious  under  24 
year  olds,  offering  enormous 
untapped  potential. 
Elida  Gibbs  is  predicting  its 
own  brand  share  to  increase  to 


52  per  cent,  wi 


an  estimated 
Vanillas  value  RSP  of  £7m 
which  gives  the  range  an 
incremental  value  of  £3.5m. 
This  represents  16  per  cent 
value  growth  for  Impulse  in 
1995  in  a  market  estimated  to 
he  worth  £50. 5m. 
Karen  Ramsay,  Elida  Gibbs 
Category  Trade  Manager 
deodorants,  says: 
"There  is  an 
enormous 
opportunity 
here  for 
retailers  to 
generate 
significant 
profit  over 
the  coming 
year. 

"Our  research  shows  that  Vanilla  w 
attract  new  users  into  the  brand, 
especially  amongst  the  younger,  more 
fashion  conscious  audience,  casting  a 
halo  effect  over  the  whole  Impulse 
range. 

"The  research  also  suggests  that 
the  Vanilla  fragrance  appeal  will  be 
so  strong  that  loyalty  will  be 
encouraging  repeat  purchase  and 
so  adding  to  volume  growth. 

"In  addition,  the  renewed 
focus  on  Impulse's  core  values 
of  fun  and  romance  will  return 
lapsed  users  to  the  brand." 

Category  management 
boosts  profit 
opportunities 

In  its  role  as  leading 
toiletries  manufacturer  and 
Impulse  brand  owner,  El 
supported  the  cause  of  n 
over  recent  years 

Elida  Gibbs  has  made  far-reaching  and  radical  changes  in  its 
approach  to  trade  marketing  and  the  development  of 
fruitful  relationships  with  its  retailer  customers.  These 
changes  are  most  visibly  represented  by  the  company's  early 
adoption  of  category  management  principles  and  its 


subsequent  total  corporate  restructuring  to  ensure  these 
principles  are  met  and  adhered  to. 

One  of  the  key  and  most  different  elements  of  category 
management  is  the  focus  it  places  on  the  sharing  of 
knowledge  about  consumer  behaviour,  altitude  and 
purchasing  habits  from  the  retailer  and  manufacturer's  point 
of  view.  This  allows  manufacturers  such  as  Elida  Gibbs  to 
place  considerable  emphasis  on  retailer  as  well  as  consumer 
needs  when  developing  a  new  product  or  brand. 

Deos  and  Bodysprays  should  be  separate  on  shelf 

Explaining  category  management  principles,  Karen 
Ramsay  says:  "This  innovative  approach  means  that  we  are 
able  to  address  retailer  supply  requirements  and  other  key 
considerations  at  the  planning  stage.  Our  relationship  with 
retailers  has  also  helped  to  provide  an  invaluable  insight  into 
the  differing  motivations  behind  consumer  bodyspray  and 
deodorant  purchase. 

"While  deodorants  provide  an  essential,  functional 
protection,  fragrances  offer  a  more  indulgent  benefit  -  a 
subtle  distinction  that  can  help  retailers  maximise  category 
sales  by  giving  the  two  sectors  a  different  emphasis  on-shelf. 
Similarly,  improved  visual  standout  can  be  achieved  for  the 
[mpulse  range  as  a  whole  by  the  use  of  a  distinct  display 
composite  for  the  new  Vanilla  sub  range." 


Multi-merchandising  opportunities 


la  Gibbs  has  long 
ailers  in  this  market.  Indeed 


We  advise  retailers  to 
reflect  the 


indulgence 
of 

bodysprays 
through  novel 
merchandising 
V  and  encourage 
*  them  to  build 
customer 
relationships. 
Impulse  scent 
strips  and  Vanilla 
testers,  for 
instance,  are 
available  both  in- 
store  and  through 
consumer  press, 
helping  retailers  to 
match  customers  to 
fragrances  which  reflect 
their  personality,"  says 
Karen  Ramsey. 
'A  heavyweight  TV 
campaign  breaks  next 
month  which  will  run 
throughout  the  year 
supported  by  press 
advertising,  price  promotions 
and  a  comprehensive  PR  and 
sampling  programme. 
"Impulse  Vanillas  is  young,  clean 
and  fresh.  It  will  add  a  new 
dimension  not  just  to  the  Impulse  brand  but  to  the  bodyspray 
category  as  a  whole.  Sixteen  per  cent  growth  in  1995  is  not  just 
good  news  for  Elida  Gibbs  but  for  everyone  involved,"  she  adds. 
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VANTAGE  CONVENTION 


Challenge  of  change 

Vantage  celebrated  its  20th  anniversary  at  this  year's  conference,  and  the  opening 
comments  of  the  marketing  director  of  AAH  Pharmaceuticals,  Alan  Turner,  reflected 
upon  the  fact  that,  though  the  future  of  pharmacy  is  changing,  the  principles  on 
which  Vantage  was  set  up  back  in  1975  (then  known  as  Vestric)  haven't  -  and  that 
they  are  still  prevalent  today.  But  change  was  the  theme  that  was  adopted  by  all  the 
conference  speakers.  Mr  Turner  quoted  Sir  John  Harvey  Jones  as  saying  that  the 
ability  to  manage  change  was  of  prime  importance.  "We  have  to  tackle  challenges 
head  on  and  not  hide  away  and  bury  our  heads  in  the  sand,"  he  said 


Pharmacists:  natural  gatekeepers  for  the  GP 


Dr  Warren  Kinston,  director  of 
the  Sigma  Centre,  a  consultancy 
used  by  the  NHS,  examined  the 
role  of  community  pharmacy  in 
an  income-driven  environment. 

Referring  to  discussions  on  the 
changes  in  the  NHS,  he  com- 


Sigma  Centre's  Dr  Kinston 


mented:  "You  may  talk  about  the 
health  system,  but  it  won't  think 
about  you."  Dr  Kinston  believed 
that  it  was  up  to  individual 
pharmacists  to  create  a  future  in 
which  they  could  thrive. 

Social  forces  were  key  to  the 
establishment  of  an  individual's 
direction.  "The  social  forces  on 
you  today  are  going  to  force  you 
into  a  new  kind  of  business  -  or 
push  you  out  of  business." 

He  said  that  in  the  old  NHS, 
values  and  objectives  were  given, 
but  now  they  had  to  be  chosen. 
Pharmacists  had  to  start  con- 
sidering themselves  in  the  front 
line  of  the  new  system,  and  not  on 
the  edge.  He  talked  of  the  phar- 
macist being  the  natural  gate- 
keeper to  the  GP,  whose  role  was 
to  get  even  more  complicated,  he 
envisaged.  He  believed  that  GPs 
could  contract  to  pharmacy  a 
whole  variety  of  things,  and  that 
this  potential  should  be  explored. 

Cost  containment,  he  argued, 
was  not  a  new  issue,  but  should 
be  regarded  as  a  social  force,  and 
not  as  a  Govemment-led  concept: 
more  people  were  prepared  to 
spend  more  on  their  health  now- 


adays, so  how  was  the  pharma- 
cist going  to  react  to  that  trend? 
he  asked  delegates.  He  warned 
that  unless  pharmacy  staked  its 
ground  as  healthcare  profession- 
als, OTC  business  may  well  go 
into  the  supermarket  to  an  even 
greater  extent  than  at  present. 

Dr  Kinston  touched  on  a 
controversial  note  when  he  said 
the  small  guns  could  outgun  the 
big  guns  any  day.  Big  firms  may 
seek  to  score  easily  on  things  like 
packaging,  store  layout  and 
information  provision,  but  he 
believed  "small  pharmacies  can 
score  on  what  matters  to  people". 

This  was  attention,  con- 
sideration and  friendliness,  and 
he  urged  delegates  to  take  this 
area  very  seriously  indeed. 

He  told  pharmacists  it  was  time 
to  rethink  what  business  they 
were  in  and  change  their  focus 
from  'why  aren't  we  paid  for  what 
we  do'  to  'what  do  others  with  the 
money  want'. 

"The  opportunities  when  things 
are  turbulent  are  enormous," 
concluded  Dr  Kinston.  "You  have 
a  better  chance  of  succeeding 
than  when  things  are  stagnant." 


Urge  to  develop  profit  centres 


Tony  de  Nicola,  president  of  A&D 
Associates,  urged  delegates  to 
examine  their  role  in  the  changing 
face  of  pharmacy. 

"Market  your  services  to  the 
community,"  he  advised,  admitting 
that  pharmacists  were  not  used  to 
this  role.  "Being  professional  does- 
n't guarantee  a  living  anymore,"  he 
argued  and  urged  delegates  to  ask 
the  question:  "What  does  the 
community  need  from  me?" 

He  believed  that  pharmacy  had 
to  participate  in  the  process  and 
that  its  failure  to  do  so  in  the  past 
had  been  its  downfall.  "Change  has 
been  managed  by  other  people ...  so 
how  do  pharmacists  interact  with 
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other  professionals?"  He  said  that 
this  was  possible  at  a  local  level  and 
urged  delegates  to  insert  them- 
selves into  the  process.  "Phar- 
macists have  been  on  the  fringe  of 
the  healthcare  team  for  too  long," 
he  said.  "The  challenge  now  has  to 
be  to  be  in  the  middle." 

He  described  his  prescription  for 
what  independents  should  do: 

•  find  a  niche  (ie  non-traditional 
lines/activities) 

•  don't  give  up  on  front  shop 
business  (independents  have  shied 
away  from  it  in  the  past,  he  said) 
and  to  use  fully  materials  which 
manufacturers  and  distributors  can 
provide  to  help  maximise  potential 


Tony  de  Nicola,  president  of  A&D 

•  develop  profit  centres  (phar- 
macy had  been  focused  on  pre- 
scriptions for  so  long  at  the  ex- 
pense of  other  areas,  he  believed ) 

•  market  your  services 

•  participate  in  the  process  (one  of 
pharmacy's  greatest  failings). 


Pharmacy  beware 
of  the  grocer 


Verdict's  Richard  Hyman 

Richard  Hyman,  chairman  of 
Verdict  Research,  presented  an 
overview  of  UK  retailing  and  its 
implications  for  pharmacy. 

He  disagreed  with  Dr  Warren 
Kinston,  saying  the  big  do 
outgun  the  small  and  that  the 
retail  trend  does  favour  the  big 
boys.  "The  cards  are  stacked 
against  the  smaller  retailer." 

He  predicted  the  future  to  be  a 
mixed  bag  for  pharmacy,  with 
pharmacists  having  to  run  faster 
just  to  keep  still.  The  good  news 
was  that  the  sector  was  going  to 
grow  a  lot,  and  that  was  a 
window  of  opportunity.  The 
trick  for  the  future  of  pharmacy 
lay  in  becoming  more  business- 
oriented  and  making  non-NHS 
business  more  attractive. 

He  emphasised  how  grocery 
outlets  had  been  stealing  market 
share  in  certain  sectors  (like 
beauty  products)  from  phar- 
macy, and  he  believed  the  intens- 
ity of  this  competition  would 
increase  and  that  the  food  price 
wars  of  the  supermarkets  would 
extend  to  pharmacy. 

Verdict  says  the  health  and 
beauty  sector  will  be  worth  S7.7 
billion  by  2000,  with  both  Boots 
and  other  chemists  growing 
their  own  market  shares,  but 
that  the  biggest  expansion 
would  be  in  grocery,  with  a  27 
per  cent  incremental  growth. 
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VANTAGE  CONVENTION 


Alan  Turner  on  pharmacy's  future 


David  Taylor,  managing  director  of 
AAH  Pharmaceuticals,  focused  on 
the  changes  required  for  a  modern 
approach  to  wholesaling  and  high- 
lighted three  areas  where  AAH 
would  be  active  over  the  coming 
year:  automatic  stock  control, 
customer  care  and  OTC  medicines. 

In  automatic  stock  control,  the 
company  had  been  working  on  a 
computer-based  programme.  This 
had  undergone  extensive  and 
successful  trials  in  five  pharmacies, 
he  reported,  and  a  further  44  sites 
were  being  rolled  out. 

AAH's  automatic  stock  control 
system  does  away  with:  ordering 
time,  an  invoice  on  each  occasion, 
lime  packaging,  checking  off  in- 
voice, reconciliation  to  statement, 
and  no  advantage  in  length  of  credit 
(provided  orders  are  placed  in  the 
same  month). 

On  customer  care,  Mr  Taylor 
brought  delegates  up  to  date  on  the 
company's  new  programme  w  hich 
it  is  developing.  "This  is  not  a 
simple  'is  everything  alright',  but  a 
pro-active  approach,"  he  emph- 

NHS  agenda 
not  static 

Professor  Sir  Duncan  Nichol, 
director  of  the  health  service  man- 
agement unit  at  the  University  of 
Manchester,  outlined  the  key  lac- 
tors  of  continuing  NHS  change. 
"MIS  change  isn't  over.  The  agenda 
is  not  static,  there  will  be  lots  more 
changes  over  the  next  decade." 

He  highlighted  the  two  mosl 
desirable  features  of  a  healthcare 
system:  its  responsivity  to  patients 
and  its  efficiency. 

What  was  bridging  the  gap 
between  efficiency  and  respon- 
sivity to  patients  was  more  clinical 
effectiveness,  greater  efficiency, 
additional  resources  and  a  reduced 
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Alan  Turner,  marketing  director 
of  AAII  Pharmaceuticals,  told 
delegates  that  the  future  of 
pharmacy  must  be  considered  as 
a  shar  ed  responsibility. 

"The  sharing  is  between  the 
partners  of  manufacturers, 
wholesalers  and  pharmacists,"  he 
said. 

He  believed  that  pharmacy 
must  improve  its  merchandising 
and  retailing  skills  in  order  to 
meet  the  pressures  currently 
being  put  on  it  by  government 
and  consumers.  "Ever  since  I 
have  been  in  the  trade,  I  have 


asised.  To  this  end,  new  telephone 
systems  were  being  installed  in 
Kingswinford  and  Ruislip,  and  a  BT 
system  of  call  tracking  in 
Warrington  Mr  Taylor  also  referred 
to  improvements  in  ordering 
electronically  by  auto-dial,  which  is 
to  be  instigated  later  in  the  year. 

With  reference  to  OTC  med- 
icines, Mr  Taylor  announced  the 
extension  of  the  M&S  Toiletries 
OTC  package  to  all  Vantage 
customers.  "MST  is  well  known  in 
the  North  for  its  competitive 
pricing  policy,"  he  explained.  It  is  a 
low-cost,  L5-outer  minimum, 
weekly  delivery  service  with  a 
dedicated  MST  PLOP,  and  sales 
staff.  The  service  will  supplement 
the  traditional  service  on  OTC.  He 
affirmed  that  the  company  will 
continue  to  supply  splits  and  outers 
on  a  next-day  basis. 

Reviewing  AAH's  current  ration- 
alisation of  its  branch  structure,  Mr 
Taylor  explained  that  "whether  we 
like  it  or  not,  the  business  cannot 
sustain  the  costs  of  a  multi-brand 
structure  whether  here  in  the  UK  or 


Professor  Sir  Duncan  Nichol 


demand.  He  emphasised  that  in- 
vesting in  healthcare  and  seivices 
did  not  necessarily  relate  to  a 
healthier  community.  Money  could 
be  channelled  into  other  areas 
(such  as  employment  or  poverty), 
he  said,  as  a  means  to  a  healthier 
population.  He  gave  the  example 
that  the  US  spends  the  most  on 


always  heard  of  this  difficulty  of 
mixing  professional  standards 
with  commercial  practice,  and 
the  uneasy  juxtaposition  of  both 
Never  has  there  been  more  need 
for  an  improvement  m  the  latter 
than  now,"  he  said. 

Mr  Tinner  asked  delegates  to 
consider  the  key  factors  to  a 
potential  new  business.  He 
argued  that  pharmacists  should 
consider  what  sort  of  an  image 
they  wanted  to  portray  and 
believed  that  any  first  step  should 
be  an  examination  of  c<  immunity 
needs. 


AAH  md  David  Taylor 


in  the  rest  of  the  world".  The 
company  now  has  five  automatic 
picking  machines  in  Glasgow,  War- 
rington, Leeds,  Bristol  and  Pom- 
ford,  with  two  hospital-orientated 
branches  at  Kingswinford  and 
Ruislip,  and  has  adopted  the 
system  of  twinning,  ie  satellite 
branches  feeding  off  the  automated 
centre. 

The  ultimate  number  of  these 
will  be  dependent  upon  market 
forces,  but  AAH  was  committed  to 
maintaining  its  delivery  frequency. 


healthcare,  but  has  a  worse  life 
expectancy  rate  than  countries 
which  spend  less. 

Ccst-effective  clinical  practice 
must  be  one  of  the  main  focuses  for 
the  future.  He  was  also  wonted  by 
the  (rend  of  investing  in  new 
technology,  but  not  evaluating  its 
true  effectiveness.  Evidence-based 
medicine  was  of  prime  importance. 

He  believed  a  lot  of  time  and 
money  was  being  wasted  by  not 
preventing  disease,  and  that  there 
was  no  integrated  approach  in  the 
primary  healthcare  sector. 

"We  will  see  a  new  interest  in  the 
management  of  disease,"  he 
predicted,  citing  the  development 
of  tracking  systems  across  a 
patient's  lifetime  and  investment  in 
the  case  management  of  disease. 
He  believed  that  by  looking  at  more 
appropriate  disease  management, 
the    emphasis    would    shift  to 


David  Watkinson,  marketing 
manager  of  AAH  Pharma- 
ceuticals, informed  delegates  of 
several  new  marketing  packages 
on  offer  from  the  company. 

It  has  now  produced  training 
videos  -  in  conjunction  with  a 
number  of  suppliers  -  which 
encapsulate  some  of  AAH's  more 
recent  training  activities.  AAII 
has  run  832  training  initiatives 
already  this  year.  The  videos  cost 
S50  and  include  training  papers. 
"You  should  look  at  training  as  a 
maintenance  cost  for  staff.  It's  a 
lot  cheaper  than  giving  a  pay  rise, 
but  can  motivate  staff  and  make 
them  more  effective,"  he  said. 

Mr  Watkinson  also  gave  details 
of  a  demographic  profiling  pro- 
gramme currently  on  trial  in 
some  pharmacies.  "We  profile 
both  the  actual  ciislomei  base 
and  the  catchment  area  of  a 
specific  pharmacy,  and  generate 
not  only  a  report  but  also  a 
recommendation,  based  on  1 1  it- 
data  for  changes  to  the  pharmacy 
that  will  provide  long-term 
growth,"  he  explained 

Other  marketing  initiatives 
were  also  under  investigation  and 
Mr  Watkinson  told  delegates  to 
"watch  this  space". 


David  Watkinson:  looking  ahead 


preventative  medicine. 

He  predicted  a  generational 
change  in  primary  care,  where  the 
physician  would  have  the  ability  to 
influence  the  budget  and  perhaps 
manage  the  whole  system. 

Sir  Duncan  gave  a  framework  for 
cost-effective  care: 

•  define  the  problem  and  its  cause 

•  access  information  about  clinical 
and  cost-effectiveness 

•  define  need  for  intervention 

•  specify  targets/standards 

•  contract  for  seivices 

•  audit  services 

•  audit  health  outcomes 

The  trend  towards  a  less 
managed  internal  market  and  a 
more  managed  care  market  would 
be  underpinned  by  the  significant 
investment  in  cost  evaluation  and 
the  spread  of  disease,  he  believed 
In  all  cases,  they  both  have  major 
implications  for  pharmacy,  he  said. 
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Judicial  review 
Tanna  needs 
disadvantaged 


Please  allow  me  to  clarify  the 
situation  regarding  judicial 
review  for  the  professional 
allowance. 

It  is  my  understanding  from 
the  lawyers  that  I  cannot  seek 
review  of  the  Department's 
decision  myself,  because  I  do 
not  have  a  'locus  standi'.  That 
is  to  say  that  since  I  have  not 
been  personally  affected  by 
the  decision,  I  am  not  allowed 
to  question  the  Department  in 
court. 

However,  the  application  for 
judicial  review  could  be  made 
by  a  contractor  who  does  not 
qualify  for  the  professional 
allowance  in  the  current 
financial  year,  because  of  the 
shifting  of  the  goal  posts  from 
a  minimum  1,000  to  1,100 
scripts  per  month.  Any 
contractor  who  falls  between 
these  two  limits  and  is  willing 
to  help,  please  contact  me  on 
0181  693  1717,  or  write  to  me 
at  46  Lordship  Lane,  London 
SE22  8HJ. 


In  the  meantime,  I  would 
request  the  contractors  who 
have  not  made  any 
contribution  towards  the 
Fighting  Fund  Against  Non- 
Contract  Pharmacies 
(FFANCP)  to  give  the  matter  a 
serious  consideration,  instead 
of  leaving  it  on  a  back  burner. 
The  average  contribution  has 
been  £50. 
Ashwin  Tanna 
London  SE19 


embrace  YPG  action  man 

We  are  writing  to  congratulate 
Andrew  Burr  and  the 
electorate  for  his  success  in 
gaining  the  highest  number  of 
first  preference  votes  in  the 
Council  elections. 

The  Young  Pharmacists' 
Group  is  very  proud  of 
Andrew's  achievement.  He  is 
our  past  chairman  and  we  are 
excited  that  the  profession 
appears  to  be  supporting 
overwhelmingly  the  proactive 
and  visionary  approach  to 
pharmacy  politics  that  the 
YPG  has  been  taking. 

Andrew  Burr  will  bring 
certain  qualities  to  Council 
which  are  enshrined  in  the 
ethos  of  the  YPG.  These 
include  his  willingness  to 
tackle  difficult  issues  and  the 
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presenting  of  radical  policy 
that  the  profession  needs  to 
consider  in  order  to  secure  a 
robust  future. 

The  YPG  is  very  grateful  for 
all  the  support  it  has  been 
gaining  from  members  of  the 
Council  over  the  last  few 
years.  We  urge  the  profession 
to  support  Andrew  and  the 
ever-increasing  members  of 
Council  who  support  or  share 
our  views  in  their  endeavours 
to  turn  our  professional  body 
into  a  stronger  and  more 
powerful  organisation. 

As  always,  there  will  be 
many  who  will  try  to  pour 
scorn  and  try  to  undermine  a 
radical  agenda  for  pharmacy. 
We  urge  the  Council  not  to  let 
the  radical  agenda,  and  the 
desire  of  the  electorate,  to  be 
undermined  by  the  old, 
established  reactive  approach. 
The  progressive  members  of 
Council  have  been  shown  that 
they  have  a  mandate  for 
change  from  the  past  three 
years'  election  results.  The 
YPG  would  like  to  ask  the 
often  'silent  majority'  of 
pharmacists  who  appear  to 
desire  change  in  the 
profession  to  let  Council 
members  like  Andrew  know 
their  views  and  comments  so 
the  momentum  for  change 
keeps  moving. 
J  Hirst 

Vice  chairman,  YPG 

Are  you  eligible  for  a 
training  grant? 

May  I  alert  your  readers  to  the 
work  of  the  Distributive 
Industries  Training  Trust,  and 
the  practical  help  it  can 
provide  in  setting  up 
vocational  training  for 
employees.  About  10  per  cent 
of  UK  jobs  are  in  the  retail 
sector  and  roughly  £0.40  of 
every  pound  spent  by  UK 
consumers  goes  through  a 
retailer's  till.  Nevertheless, 
most  British  shopworkers 
receive  little  or  no  job  training. 

The  DITT  was  established  to 
promote  and  encourage 
vocational  training  in  the 
distributive  industries, 
including  retailing  and 
wholesaling;  and  it  does  this 
by  part-funding  employee 
training  initiatives.  In  the  past 
ten  years,  it  has  provided 
more  than  £6.25  million  in 
training  grants  to  businesses, 
trade  associations  and  retail- 
oriented  educational  bodies. 

We  view  vocational  training 
in  small-  to  medium-sized 
businesses  as  a  priority,  and  I 
have  no  doubt  that  many  retail 
pharmacy  businesses  could 
qualify  for  a  DITT  grant. 

The  Trust  is  actively  seeking 
inquiries  and  proposals, 


particularly  from  retail 
businesses  which  have  no 
employee  training  programme 
at  present. 

For  this  category,  the  first 
step  would  probably  be  an 
assessment  of  training  needs, 
and  the  Trust  can  make  grants 
to  help  fund  such  an  exercise. 
As  a  matter  of  policy,  though, 
the  DITT  only  gives  money  to 
businesses  or  organisations 
willing  to  make  a  financial 
commitment  themselves. 

To  learn  more  about  the 
DITT,  call  the  Trust's  secretary, 
Chris  Crouch,  on  01279 
506125;  or  write  to  him  at  the 
DITT,  5  Bridge  Street,  Bishop's 
Stortford,  Hertfordshire  CM23 
2JU. 

G  I  Kingdon 

Chairman,  DITT 

Pharmacy  can  be  'plain' - 
not  a  burden 

Through  your  columns,  may  I 
thank  all  those  who  voted  for 
me  in  the  recent  Council 
elections.  Sadly,  there  were 
not  enough  to  enable  me  to 
continue  to  work  within 
Council  for  improved  patient 
care  and  increased  profile  for 
the  pharmacist  as  a  health 
promoter. 

I  shall  continue  with  this 
fight  outside  Council,  and  will 
take  every  opportunity  in  my 
work  with  the  Health 
Education  Authority  to  raise 
the  status  of  pharmacy. 

I  will  try  to  remind  myself 
that  pharmacy  can  be  'phun'  - 
even  if  it  is  a  bit  difficult  to  see 
the  funny  side  just  now. 
Michael  J  S  Burden 
Leicester 


for  re-dispensing 

In  a  recent  edition  of  Pulse 
magazine  (circulated  to  GPs), 
under  the  heading  'New 
malaria  proposals  could  profit 
GPs  greatly',  it  was  reported 
that  Roche  Products  has 
suggested  that  GPs  could  buy 
mefloquine  tablets  themselves 
and  supply  them  directly  to 
the  patient  at  the  normal  retail 
price,  possibly  adding  on  a 
private  prescription  fee  of 
£6.50  as  well.  Based  on  ten 
sales  a  month,  the  average 
practice  should  make  at  least 
£840  a  year. 

Apparently  the  Department 
of  Health  has  said  that  the 
idea  is  possible,  and  Roche  is 
going  to  carry  out  market 
research  to  gauge  GP  interest. 

Might  I  suggest  that 
pharmacists  tell  Roche  what 
they  think  of  the  idea? 
Bill  Johnson 
Warrington 
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Economic  recovery  has  yet  to  filter  through  to  the  High  Stree 
so  while  the  going  stays  tough,  retailers  are  going  shopping 


InterShop,  held  at  London 
Olympia  recently,  ran  a 
series  of  seminars  on  issues 
central  to  retailers,  includ- 
ing property,  EPoS  and 
shops  of  the  future. 

EPoS  is  a  growing  trend, 
according  to  Derek  Blake  of  the 
Retail  Automation  Consultancy. 
The  UK  has  the  highest  penetra- 
tion of  EPoS  in  Europe.  Out  of 
1,240,000  cashpoints  in  the  UK 
today,  over  690,000  are  installed 
with  EPoS.  The  rapid  growth  in 
these  systems  is  because  prices 
have  halved  in  the  last  three 
years. 

PC-linked  EPoS  systems  have  a 
growing  presence  in  the  market. 
The  use  of  PCs  means  retailers 
are  no  longer  dependent  on  the 
major  till  manufacturers  to 
develop  new  products,  says  Mr 
Blake.  While  market  penetration 
is  fairly  low,  at  10  per  cent,  he 
estimates  that  the  market  will 
grow  because  retailers  now  pre- 
fer open  systems  which  are  easy 
to  install  and  maintain. 

The  main  function  of  EPoS, 
whatever  version  is  chosen,  is  to 
speed  up  the  checking  process.  It 
is  also  used  for  unit  stock  control, 
integration  of  EFT  (Electronic 
Funds  Transfer )  and  information 
collection. 

Mr  Blake  emphasises  that  the 
last  three  uses  need  data  commu- 
nications, plus  the  ability  to 
process  the  collected  information 
elsewhere.  "If  you  are  not  going 
to  do  one  of  the  above  three,  you 
may  as  well  stick  with  an  ECR. 
It's  less  hassle,"  he  maintains. 

PROPERTY  BOOM 

Retail  is  the  most  dynamic  prop- 
erty market  of  all,  says  Jenefer 
Greenwood,  retail  specialist  at 
Hillier  Parker.  Her  company's  sur- 
vey shows  that  118  leading  retail- 
ers plan  -  net  of  closures  -  to  add 
more  than  12  million  sq  ft  of  sales 
space  during  1995,  a  38  per  cent 
net  increase  on  1994. 

Ms  Greenwood  believes  pros- 
pects for  traders  to  achieve  these 
plans  are  "extremely  bleak". 
Clampdowns  by  the  Department 
of  Environment  on  out  of  town 
shopping  mean  these  retailers 
will  seek  to  acquire  High  Street 
locations.  If  the  competition  for 
this  space  is  hotting  up,  retailers 


will  need  to  be  knowledgeable  to 
compete. 

Ms  Greenwood  offers  some 
tips  on  property  selection: 

•  research  -  use  demographics 
to  understand  where  your  target 
customers  shop  and  why 

•  location  -  look  at  transport  and 
any  other  aspect  of  town  plan- 
ning that  will  influence  shoppers. 
Examine  other  traders'  perfor- 
mances in  the  area  where  you  are 
planning  to  buy 

•  specification  -  choose  pre- 
mises that  are  right  for  your  busi- 
ness. The  benefits  of  the  perfect 
pitch  may  be  outweighed  by  the 
cost  of  drastic  alterations 

•  finance  -  consider,  in  your 
early  years,  paying  a  percentage 
of  turnover  to  the  landlord  as  rent 

•  occupancy  costs  -  know  your 
profit  levels  and  market,  then 
consider  occupancy  costs. 


CYBERSHOPPING 

Technology  which  is  available  now  will  affect  retail  in  the 
future,  says  Linda  Belawich,  retail  specialist  with  KPMG. 

A  retail  environment  where  consumers  will  shop  from 
terminals  in  their  homes  or  offices  may  not  be  far  away. 
Technology,  such  as  virtual  reality,  SMART  cards  and  CD  ROM, 
will  allow  the  armchair  shopper  to  price  and  order  goods  from 
a  wide  variety  of  outlets  without  venturing  out. 

A  computerised  shopping  mall  has  already  been  conceived 
through  virtual  reality  technology.  Ms  Belawich  says  this  type 
of  shopping  is  actually  harking  backto  a  past  where  shopping 
was  a  far  more  intimate  experience. 

"Cybershopping  will  bring  backthe  personalised  form  of 
neighbourhood  shopping  that  has  been  lost  with  the  rise  of 
large  multiple  shops,"  she  says. 

Retailers  should  not  look  on  these  developments  as  a  threat 
to  their  existence,  she  maintains.  New  technologies  will  be  of 
great  benefit  to  retailers  in  the  future  because  they  will  reduce 
the  need  for  staff  and  shop  frontage  and  will  improve  customer 
service.  It  is  a  movement  that  will  develop  slowly,  but  in  the  US 
it  is  already  a  big  business.  With  TV  shopping  showing  profits 
of  $100  million,  the  virtual  mall  can't  be  far  off. 
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ival  of  the  fittest:  AAH 


confident  of  new  Euro  role 

There  will  be  no  drastic  changes  at  the  company,  following  the  loss  of  its  independence,  but  in  the 
long-term  if  is  felt  by  the  British  firm  that  it  will  benefit  from  being  owned  by  a  pan-European  distributor. 
Liz  Jones  talked  to  AAH  directors  after  the  takeover  dust  had  settled 


"AAH  is  a  UK  company.  It  will  be  a 
UK  company  for  ever,"  Jurgen 
Ossenberg,  a  Gehe  director,  told 
C&D  at  last  week's  Vantage  con- 
vention in  Nice.  It  has  been  two 
weeks  since  the  German  whole- 
saler completed  its  £400  million 
takeover  of  the  British  firm. 

"Our  customers  in  the  UK  are 
British  customers,  they  would 
like  to  buy  from  AAH  and  not 
from  Gehe.  So  let  them  buy  from 
AAH.  We  can  live  with  that,"  said 
Mr  Ossenberg. 

The  bid  for  AAH  may  have  been 
a  hostile  one  —  which  involved 
Gehe  deriding  the  company's 
performance,  comparing  it  to  that 
of  rival  Unichem  —  but  Mr 
Ossenberg  maintains  that  the 
directors  were  only  following 
advice. 

"We  weren't  allowed  to  talk  to 
anyone  from  AAH  because  our 
advisers  said  that  this  would  be 
seen  as  a  weakness,"  he  said. 

The  dust  has  certainly  settled 
on  both  sides.  AAH  chairman 
John  Padovan  was  magnanimous 
in  defeat  when  he  opened  the 
convention.  "The  bid  conflict  is 
now  over  and  aggressive  rhetoric 
is  behind  us.  We  now  welcome  — 
and  will  work  constructively  with 
—  our  new  owner,"  he  declared. 

Mr  Padovan  described  the 
takeover  as  the  beginning  of  a 
"new  and  exciting  era  for  the 
company".  So  will  any  drastic 
changes  take  place,  now  over  60 
per  cent  of  shareholders  have 
signed  on  the  dotted  line? 

Apparently  it  is  business  as 
usual.  David  Taylor,  managing 
direct  or  of  AAH  Pharmaceuticals, 
commented  thus:  "Why  should 
there  be  any  significant  change? 
We  are  going  to  run  this  business 


as  we  were  doing  before. 

"Customers  have  no  worries 
and  we  will  continue  to  provide 
the  service  to  which  they  are 
accustomed,"  he  maintained. 

The  key  to  any  changes,  said  Mr 
Padovan,  are  to  be  found  in  AAH's 
defence  document  which  pledged 
savings  of  SI 4m  through  the 
streamlining  of  its  main  business 
and  the  disposal  of  non-core 
companies. 

While  "it  will  clearly  be  within 
Gehe's  province  to  review  with 
AAH's  management  the  speed  and 
extent  of  those  moves.  I  don't 
think  the  change  in  control  in 
itself  is  relevant  to  finalising  the 
plans  of  cost  reduction",  he  said. 

Bill  Revell,  AAH's  chief  ex- 
ecutive, added,  "The  closing  of 
two  branches  [Nottingham  and 
Ipswich]  later  this  month  should- 
n't be  translated  as  something 
resulting  from  the  takeover.  We 


have  a  number  of  programmes  in 
place  which  will  increase  our 
efficiency,  but  which  does  reduce 
the  number  of  people  in  the 
organisation." 

But  what  does  the  Gehe 
takeover  mean  for  the  future  of 
AAH?  Mr  Revell  is  confident  that 
European  synergies  will  be  a 
positive  asset  to  the  company. 

"As  the  number  of  manu- 
facturing bases  reduces  through- 
out Europe,  that  correspondingly 
triggers  a  demand  for  wider 
distribution  arrangements,"  he 
said. 

He  believes  there  are  two  ways 
European  distribution  will  pan 
out  in  future  years.  Either 
manufacturers  distribute  to  the 
sub-distributors,  wholesalers  loc- 
ally, or  they  enter  into  contractual 
relationships  with  major  players 
who  can  service  the  European 
market. 


He  maintained  the  latter  is  the 
the  way  wholesaling  will  go.  "It 
would  be  veiy  much  an  extended 
arm  of  the  major  manufacturers, 
who  in  turn  will  be  looking  to 
work  with  substantial  players 
who  can  offer  them  the  sorts  of 
service  support  they  want." 

If  the  wholesale  market  will  be 
in  the  hands  of  a  few  big 
companies,  AAH  may  now  be  in  a 
prime  position  to  take  advantage 
of  the  changes. 

Mr  Revell  says:  "Only  the  big 
players  will  be  able  to  provide  the 
services  required  in  the  future. 
We  believe  we  are  well  placed  to 
do  that  and  we  are  the  biggest 
distributor  now  in  the  UK  and, 
with  the  added  value  and 
resources  that  Gehe  can  bring  to 
the  table,  I'm  very  confident 
indeed  that  we  will  be  there  as  the 
main  and  preferred  supply  option 
for  the  very  long-term." 


Aggressive  rhetoric  mow  behind  them:  (left  to  right)  AAH  Pharmaceuticals'  managing  director,  David 
Taylor;  Gehe  director  Jurgen  Ossenburg,  AAH  chairman  John  Padovan  and  chief  executive  Bill  Revell 
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Seton's  OTC  buying  spree  brings  in 


Seton's  focus  on  OTC  brands  has 
borne  fruit;  these  products  now 
account  for  40  per  cent  of  the 
company's  healthcare  turnover. 

Pre-tax  profits  in  the  core 
healthcare  division  increased  by 
37  per  cent  to  £10.76  million  from 
,57.86m  on  turnover  up  24  per  cent 
to  £54.3m.  Sales  were  under- 
pinned by  organic  growth  of  10 
per  cent. 

The  company's  buying  spree, 
partially  funded  by  a  S26m  rights 
issue,  amounted  to  20  brands, 
including  11  Napp  OTC  brands 
and  the  multi-vitamin  supplement 
Orovite,  acquired  from  the 
Beecham  group  in  December  for 
£3.8m.  Brands  bought  earlier  in 
the  year  included  former  Beech- 
am  dietary  supplements  Yeast- 
vite,    Phyllosan    and  antacids 


brand  Asilone,  previously  owned 
by  Boots. 

Further  acquisitions  are  plan- 
ned, says  company  deputy  chief 
executive  Dieno  George.  "We  are 
actively  looking  to  make  good 
sensible  acquisitions  in  brands 
that  have  potential  to  grow  rather 
than  specific  therapeutic  areas." 
The  company  is,  however,  eager 
to  augment  areas  of  current 
activity. 

Group  pre-tax  profits  in  the 
year  to  January  shot  up  28  per 
cent  to  &  1 0.83m  and  turnover  rose 
24  per  cent  to  £6 1.29m.  Operating 
margins  rose  to  19. 1  per  cent  from 
17.3  per  cent.  Domestic  sales 
increased  by  31  per  cent,  but 
overseas'  sales  suffered,  due  to 
sales'  downturns  in  the  Middle 
East  and  Africa. 


Earnings  per  share  grew  by  19 
per  cent  to  21.6p.  The  company  is 
recommending  a  final  dividend  of 
5p  to  be  paid  on  July  31. 

In  spite  of  its  aggressive 
acquisitions  strategy,  the  group 
has  not  neglected  product  dev- 
elopment. Last  year's  launches 
included  a  patented  leg  ulcer 
product,  Steripaste;  Fripsen  Meb- 
endazole, a  worm  treatment; 
Melius  Cough  Control  Capsules; 
and  ibuprofen  brand  Cuprofen. 

The  group  increased  its  spend 
on  plant  and  equipment  last  year 
from  £2.1m  to  £3m,  including 
investment  in  blister  and  tablet 
packing  and  liquid  manufacturing 
at  its  Blackburn  site,  where  the 
group  is  manufacturing  an  in- 
creasing number  of  recent 
acquisitions. 


Dead  stock'  fear  over  patient  packs 


Pharmacists  may  be  left  with 
unusable  bulk  stock  following  the 
implementation  of  patient  packs 
(see  also  News,  p829). 

The  patient  pack  initiative  has 
divided  drugs  into  12  intro- 
ductory phases,  each  lasting  12 
months.  This  encompasses  six 
months'  regulatory  work,  follow- 
ed by  three  months  for  manu- 
facturers' production  and  a  final 
three  months  for  distribution/- 
transition. 

This  final  phase  will  allow 
pharmacists  to  dispense,  and  be 
reimbursed    for,    both  patient 


packs  and  medication  dispensed 
from  bulk  stocks.  However,  once 
this  phase  is  complete,  re- 
imbursement will  only  be  avail- 
able for  patient  packs,  with 
pharmacists  likely  to  be  left  with 
'dead'  stock  on  their  hands. 

Royal  Pharmaceutical  Society 
Council  member  David  Coleman, 
speaking  at  an  Association  of 
British  Pharmaceutical  Industry 
briefing,  confessed:  "We  are 
worried  about  this.  We  want  to 
make  sure  that  pharmacists  are 
not  left  with  dead  stock." 

Pharmacists  are  promised  that 


the  problem  is  under  con- 
sideration and  will  be  overcome. 
However,  despite  best  attempts, 
some  medicines  are  "slow 
movers",  said  Frances  Charles- 
worth,  the  ABPI's  director  of 
international  and  commercial 
affairs. 

There  are  also  worries  that  the 
change  will  have  an  upwards 
impact  on  drug  pricing. 

Mr  Coleman  pointed  out  that 
packs  will  improve  patient  com- 
pliance and  hence  cut  health 
costs,  making  the  price  of  actual 
materials  insignificant. 


Government  clamps 


B 


National  Co-operative  Chemists' 
chairman  Hughie  Todner  has 
cited  continuing  "Government 
attrition  on  pharmacy  income"  as 
the  primary  reason  for  the  group's 
declining  gross  margins. 

The  NCC,  which  has  a  roughly 
60/30  dispensary/OTC  split,  saw 
dispensing  sales  grow  7.6  per  cent 
to  £63.3  million  in  the  year  to 
January.  Comparative  dispensing 
sales  grew  2  per  cent,  resulting 
from  drag  price  increases  and 
market  share  improvements. 

OTC  margins  were  maintained, 
but  sales  only  increased  0.6  per 
cent  to  £28.  lm.  Mr  Todner  blamed 
mundane  Christmas  trading  — 
which  was  hit  by  competition 
from  Sunday  trading  in  out  of 
town  stores  —  for  the  poor 
growth.  Despite  this,  trade 
showed  a  seasonal  increase 
against  previous  years,  part- 
icularly sales  of  toys  and  per- 
fumes. Summer  trade  benefited 
from  better  weather  and  a  higher 
pollen  count. 

Turnover  on  a  like  for  like  basis 
grew  3.5  per  cent,  with  total 
overall  sales  growing  5.3  per  cent 
to  £95. 8m.  Trading  surplus  for  the 
year,  after  goodwill  charges  for 
1992/93,  rose  17  per  cent  to 
£3.72m. 

During  the  year,  the  group  has 
acquired  private  trade  phar- 
macies in  four  areas.  Eight 
pharmacies  from  the  Enfield  and 
St  Albans  Society  are  now 
operated  by  CWS  and  two  new 
businesses  were  established  in 
CWS  superstores  at  Toton  and 
Welling.  The  board  also  spent 
£250,000  on  modernisation. 


EMEA  causes  job  loss  fears 


The  European  Medicines  Eval- 
uation Agency's  new  role  may 
cause  job  losses  in  the  pharm- 
aceutical industry. 

This  was  one  of  the  fears 
expressed  at  last  week's  British 
Institute  of  Regulatory  Affairs 
meeting  by  Brian  Ager,  director 
general  of  the  European  Fed- 
eration of  Pharmaceutical  In- 
dustries Associations.  He  also 
feared  that  the  EMEA's  benefits  in 
improving  European  member 
states'  competition  may  be  offset 
by  the  fact  that  the  phar- 
maceutical industry  "cannot  ben- 
efit from  the  single  market". 

To  be  of  real  benefit  to 
European  patients,  the  EMEA  had 
to  provide  a  licensing  service  akin 
to  "a  Rolls-Royce  rather  than  a 
Trabant",  he  added.  This  reg- 
ulatory environment  should  en- 
courage R&D  and  "should  not  put 
a  brake  on  innovation". 


US  companies  were  widening 
the  competitive  gap  with  their 
European  counterparts,  espec- 
ially in  the  growing  field  of 
biotechnology.  As  Mr  Ager 
pointed  out,  48  per  cent  of 
post-clinical  applications  in  this 
field  originate  from  the  PIS,  but 
only  31  per  cent  from  Europe. 

Dr  Hubert  Cranz,  AESGP 
director  general,  spoke  of  the 
challenges  facing  the  OTC  mar- 
ket. Here  the  principles  of  the 
EMEA's  mutual  recognition  would 
also  apply.  However,  this  system 
demands  a  change  in  habits  and 
further  consultation  to  define 
practical  details. 

Mr  Cranz  produced  lists  of 
POM  to  P  switches  in  Europe, 
with  only  bromhexine  and  ace- 
tylcysteine (both  mucolytic  agents) 
unlicensed  in  the  UK  for  OTC  use, 
but  available  in  other  European 
countries. 


COMING  EVENTS 


Numark  distributor 
trade  show 

Numark  distributor  PIF  Medical 
Supplies  is  holding  a  trade  show 
on  June  4  at  the  company's 
warehouse  at  Standard  House  in 
Lenton,  Nottingham. 

Tire  show,  which  will  also 
feature  festivities  for  the  whole 
family  to  mark  PIF's  second 
birthday,  will  be  attended  by 
representatives  from  a  number  of 
ethical  and  OTC  manufacturers. 
Visitors  can  also  go  on  a  tour  of 
the  warehouse  and  meet  the 
people  behind  the  scenes  at  PIF. 

Entry  is  free  and  further 
information  is  available  from 
Minal  Kotecha  on  0115  947  4531. 


ADVANCE  INFORMATION 
The  Pharmacy  Support  Group 

is  organising  a  one-day  sem- 
inar to  examine  'Business 
opportunities  in  the  new  NHS' 


on  June  4  at  the  Royal 
Pharmaceutical  Society's  head- 
quarters in  London.  Contact 
Hemant  Patel  on  0181  984  9943 
for  further  information  on  the 
event. 

The  Welsh  Prescribing  Sup- 
port Project,  part  of  Mid- 
Glamorgan  Family  Health  Ser- 
vices Authority,  is  holding  an 
open  day  on  June  13  at  Hensal 
Hospital,  Mid-Glamorgan, from 
9.00am-8.00pm.  The  open  day 
is  aimed  at  pharmacists  who 
are  working  with  general  prac- 
titioners, or  who  are  keen  to 
develop  closer  inter-profess- 
ional links.  For  more  inform- 
ation on  the  open  day,  contact 
Helen  Dursley  on  01443 
229558. 

The  SCOPE  (Steering  Com- 
mittee on  Pharmacy  Post- 
graduate Education)  confer- 
ence isto  be  held  on  June  15  at 
the  Royal  Pharmaceutical  Soc- 
iety headquarters  in  London, 
starting  at  10.15am. 
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Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date  Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

Display/Semi  Display  £26  per  single  column  centimetre,  min  3x1  Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1  RW 

Box  Numbers  £10.00  extra.  Available  on  request.  Tel:  Tonbridge  (01732)  364422  Telex:  95132  Fax:  (01732)  361534 

All  rates  subject  to  standard  VAT  Ring  Nick  Fisher  (01732)  377272  for  further  information. 
Publication  date  every  Saturday 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


APPOINTMENTS 


VISION  CARE 

TWO  SALES  PEOPLE 

1 .  Scotland  &  North  East 
2.  Northern  Home  Counties  &  East  Anglia 

A  leading  UK  owned  contact  lens  company 
requires  two  new  sales  people  due  to 
internal  promotion  and  expansion. 
Please  reply  with  full  CV  to: 
Ian  McDurmott 
Managing  Director 
Aspect  Vision  Care 
Northbridge  Road,  Berkhamsted  HP4  1  EH 
or  tel:  01442  874614 


Nooff's 


MANAGER 

£30f000 


Apply  with  CV.  to: 
Paul  Noott,  The  Pharmacy, 
3  St.  Thomas  Green, 

HAVERFORDWEST, 
Pembrokeshire  SA61 1QX. 

Tel:  01437-767821 


SWAFFHAM 

Private  Pharmacy  Group 
requires  Manager  for 

market  town  pharmacy  in 
West  Norfolk. 
For  application  details 

apply  to  BOX  NO. 
C&D  3488 


DISPENSER  WANTED  for  busy 
community  pharmacy  in  Downham. 
Bromley.  This  position  requires  an 
experienced  and  responsible  individual. 
Phone  0181  697  2615  (day)  or  01732 
771284  (eves). 


TOWERBRIDGE  (Stockwell) 

Experienced  pharmacist/long  term 
locum  required  now  to  run  branch 
pharmacies.  Good  supporting  staff, 
minimum  paperwork  and  fully 
supportive  Pre-reg  student. 
Contact:  Anju  daytime  0171 
7039800  or  evenings  (after  8pm) 
01737  243878 


BELFAST  & 
SURROUNDING  AREA 

Friendly  pharmacist, 
computer  literate,  seeks 
occasional  Saturdays  from 
2pm  on  occasional  basis. 
Would  suit  keen  golfer/ 
sports  fan. 

Apply  to  BOX  NO  C&D  3487 


Pre-registration  placements 
commencing  June-July  '95  now 
considered  for  Walworth  (SE17) 

Towerbridge  (SE1)  Battersea 
(SW8).  Please  apply  for 

interview/CV  now  Tel:  0171 
7039800  evenings  0173724  3878 


Moss  Chemists  require 
pharmacist  for  alternate  Sundays 

in  their  instore  pharmacy  in 
Tesco,  Sunbury.  Please  ring  Mrs. 
Bal  on  01932-788989 


LONDON  SE4:  - 

Pharmacist  required  half  a 
day  once  a  week  &  to 
cover  holidays  and 
occasional  Sundays. 
TEL:  0181-692  2823 


Tolworth,  Surrey 

Pharmacist/manager  required 
evening/weekend  work  required 
but  in  return  provides  free  day  and 
alternate  long  weekend.  Good 
salary.  For  details  telephone 
G.  Lindeque  on  (0181)  3906797 


Basildon,  Essex  -  Pharmacist 
Manager  or  long  term  locum 
required.  Newly  registered 
considered.  Attractive  package. 
Ring  daytime  01268  296399, 
evening  0181-599  4466  or 

send  CV  to  Kingswood 
Chemist,  144  Clayhill  Rd, 
Basildon,  Essex  SS16  5DF 


Burnley  Manager 

required/long  term  locum  considered 
must  be  energetic  and  forward  thinking. 
Excellent     staff,     newly  qualified 
considered.  Accomodation  available 
Ring  01282  425860  day 
01282  33967  eves. 


London  El:  Enthusiastic  pharmacist 

manager  required  for  easily  run 
pharmacy  with  good  supporting  staff 
plus  pre-reg. *Salary  £25,000 
*4  week  holiday 
Contact  Prakash  (01 7 1 )  480  6796 


Pharmacist  Assistant 
required:  Long  or  short 
hours.  Car  driver  preferred 
Tel  0161  445  1999 


Pharmacist  Manager 
required:  minimum  paper 
work.  Four  working  day  week. 

Long  term.  Locum  or  job- 
share  considered.  Contact  A. 
Patel  on  0181  680  5492  or 
0181  764  4812. 
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LOCUMS 


BUSINESS  FOR  SALE 


Provincial  Pharmacy 
Locum  Services  MP- 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover  %f 
is  found.  We  leave  you  to  get  on     !  CARDIFF 
with  doing  what  you  do  best, 
running  your  business.  r  Exeteib 

PLEASE  CALL  NOW!  1 01392422244 


LOCUMS 

urgently  required  in  South 
Wales  and  Bristol  area. 
Contact 
Capital  Support  Services 
Tel:  01222  540940 
Fax:  01222  549185 


SHEFFIELD  -  Energetic  Locum.  Required 
for  busy  pharmacy  ]2th-26th  July 
inclusive.  Telephone  0 1 1 4-25^436 1  day. 
01 14-2303680  day. 

DERBY:  Locum  Pharmacist  Manager 
required  on  full  or  part  time  basis  fot  easily 
fun  pharmacies.  Six  month  conttact  or 
long  term  locum.  Accomodation  available 
if  necessary  Tel:  01332  756969. 

SOCKWELL  SW4,  Urgently  wanted  now! 
Keen,  enthusiastic  pharmacist.  Long  tetm 
locum  required  to  run  a  branch  pharmacy 
with  good  support  of  staff  Minimum 
paperwork.  Contact  afternoons  0171- 
7039800  or  evenings  0173-7243878. 

BURNLEY:  1  xicum  required  regular  3  days 
a  week  plus  holiday  cover.  Varied  work 
load.  Excellent  staff.  Ring  01282  425860 
days  01282  33967  eves. 


SOUTH  MANCHESTER  V  exp.  Locum 
available  1st  July  onwards.  Long  or  short 
term.  S.P.  Newgrosh  mrps  0161-428  7710. 

SHEFFIELD  -  Knergetic  Locum.  Required 
for  busy  pharmacy  30th  Sept-7th  Oct  '95 
inclusive.  Phone  0114-2554361  day 
0114-2303680  day. 

LOCUM  REQUIRED  Barnsley  for  one  or 
two  days  in  week  lOth-lSth  July  Phone 
01226  282157. 


LOCUMS:  KJNGSWINFORD  -  WEST 
MIDLANDS.  Manager  long  tetm  locum 
tequired.  Newly  qualified  welcome. 
Excellent  package  +  bonus  incentives. 
Please  tel:  Mr.  Lad  01384-291  1 35. 

RELIABLE,  EXPERIENCED  Locum 
required  from  July  31st  for  3  to  4  weeks. 
Also  odd  days  prior  Good  supporting  staff. 
Please  ring  0171  253  9859  daytime 


LOCUM  PHARMACIST  available  for  odd 
days  or  weeks  (Harrow/Kenton  area). 
Young,  very  experienced  with  managerial 
experience.  0171-253  8168  (days),  0181- 
204  4604  (eves). 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
ephone:  (01  16)  266  5299  Facsimile:  (01  16}  261  02 


SPECIAL  FREE  GOODWILL  VALUATIONS  DURING  MAY 1995 

If  you  wish  to  have  a  Goodwill  Valuation  done  kindly  contact: 
Mr.  Reuben  Hickinbotham,  (F.T.V.l  ,  M.B.l.M.) 
for  a  confidential  discussion. 
"Thinking  of  Selling  --  Try  us  First" 


Comprehensive 
stocktaking  and 
business  transfer 


ruber  ol  the  Trade  Valuers  Inslilutf 


\l>l   VI  ll\ 

VSM  RIvDOKttANI/  V  MO 


V 
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ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (01423)  531571 


SW  WALES 

Retirement  Sale.  Sole  Village  Pharmacy. 
Est  T/O  FYE  April  1995  £423,000.  CP 
26.4%.  NHS  items  average  3,316  per 
month.  Immaculately  presented  premises 
available  on  new  lease  or  freehold  with 
atttactive  4  bed  L.  Accom  if  required. 
Offers  invited  around  £225,000  for 
GW/Fix  plus  SAV. 


S  W  WALES 

Rerirement  Sale.  Sole  Village  Phatmacy 
in  idylic  coastal  setting.  T/O  FYE 
November  1994  £565,000.  NHS  items 
average  4,060  pet  month.  New  lease  or 
freehold  available.  A  very  profitable  and 
highly  desirable  concern.  Very  realistically 
priced  at  £300,000  for  GW/Fix  plus  SAV. 


Need  help  putting  an 

advert  together 
Contact  Nick  Fisher  on 

01732  377272 
or  by  fax  01732  368210 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  25%+VAT+POSTAGE  - 

lx400mg  Duocal  super  (exp  2/96),  16 
Pyrogastrone  tabs  (exp  9/95),  lx20g 
Polyfax  (exp  6/96),  4  Bonefos  400mg 
(exp  2/96),  124  Orudis  50g  (exp 
11/97),  36  Remedeine  forte  (exp 
1/98).  Tel:  01737  813251. 

TRADE  LESS  50% +VAT+ POSTAGE  - 
6  boxes  Predsol  retention  enema 
(exp  7/95).  Tel:  0181-6516062. 

TRADE  LESS  30%+VAT  -  Deteclo 
300mg,  Kfcorlesol  lOOnig  amps, 
Keflex  250mg  caps,  Xylocaine  20ml 
amps.  Tel:  01460  240430. 

TRADE  LESS  50%+VAT+POSTAGE  - 
2x10  Recormon  2000  (exp  8/95), 
trade  less  35%+vat+postage  -  3x56 
Lamictal  5()mg  (exp  9/96  &  1/97),  5 
Kenalog  inj  40mg/lml  (exp  12/96), 


1x60  Respacal  (exp  11/96),  trade  less 
25%+vat+postage  -  Haldol  5mgxl0() 
(exp  1/98),  4x20%  Xylocaine  20ml 
(exp  6/98),  trade  less 
40%+vat+postage  -  4x1%  Xylocaine 
(exp  2/98).  Tel:  0181-902  4698. 

TRADE  LESS  30% +VAT+POSTAGE  - 
65  MST  sachets  60mg  (exp  2/96),  56 
Remedeine  forte  (exp  9/96),  25  MST 
sachets  lOOmg  (exp  10/95),  100  Nuse- 
als  Aspirin  300,  3x120  Alucaps  (exp 
2/96).  Tel:  01702  203244. 

TRADE  LESS  30%+VAT+POSTAGE  - 
15  boxes  5  Surgical  e  system  2  flanges 
38mmg  S352,  419  Nozinan  tabs  20mg, 
Fragmin  2500  in,  168  Rythmodan 
lOOmg.  Tel:  0116-266  8548. 


FOR  SALE 

KIS  IMAGER  -  135  Microlabs,  good 
working  order,  S2000  ono.  Tel:  01222 


708:313. 

DRUGS  TROLLEY  -  Holds  medication 
for  up  to  14  residents,  also  Nomad 
drug  trolley  holds  trays  for  up  to  25 
residents.  Tel:  01332  348149. 

NOMAD  EQUIPMENT  -  Cassettes, 
trays  and  2  virtually  brand  new  trol- 
leys, sufficient  for  40  bed  home.  Tel: 
01132  488884. 

SEVEN  B.O.C.  HEAD  SETS  -  Oxygen, 
all  faulty  £5  each,  will  sell  separately. 
Tel:  01706  360034. 

CAVALIER  GSI  2000  16V  -  1990,  one 
owner,  full  dealer  history,  top  spec, 
low  mileage,  immaculate  condition 
id, 750  ono.  Tel:  01384  291135. 

WANTED 


TODAY  SPONGE  -  Contraceptive,  any 
quantity    Slow  Trasicor  tabs  Tel: 


0181-554  9339 
EXCHANGE   -   French  Pharmacist's 

daugher  seeks  exchange  with  English 

family.    She  is  16  years  old,  likes 

music,  tennis  and  swimming.  Please 

contact  Mine  V  Gully,  1  Rue  de  Herrl- 

isheim,  6700(1  Sliasbourg. 
NORMEGON  INJ  -  Synarel  sprays.  Tel: 

01S27  2,80647. 
INTAL   CO   SPINCAPS   -  Ospolot 

200iug  tabs  Tel:  01765  602109. 
TOYOTA  CAMARY  -  2.0  GLI  executive 

automatic,  II  or  G  reg,  low  mileage 

Tel:  01 162  667393. 


ACCOMMODATION 


GOODRINGTON,  DEVON  -  New  six 

berth  caravan  available,  excellent 
site  from  S180  per  week.  Tel:  01384 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safely  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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COMPUTER  SYSTEMS 


HEiV 


PROPHET 
2000 
EPOS 


>aek  -  be  in  a 
)n  to  know  aboui 
ALL  your  OTC  sales. 


Reduce  Stock 
Find  Slow  movers 
Improve  Sales 
Save  Money 
and  Much  More... 


New  Endorsing 
Very  Fast 
Low  Maintenance 
Unique  Features 
and  Much  More... 


CHEMTEC  SYSTEMS  LTD 
The  Old  Police  Station,  Leyland,  Lanes.  PR5  2NN 


PMR 

Dispensary 
gemerat  system. 

The  very  latest  in 
lispensary  computer 
systems. 


PACE  (Seta 


Computers 


Professional  Patient  Recording  and  Labelling  For  Professional  Pharmacies 

When  you  replace  your  old  labelling  equipment  you'll  want  a  fast, 
efficient  system  that's  simple  to  use.  You  will  demand  a  system 
with  guaranteed  data  security.  You  will  require  a  system  with  a 
proven  track  record  that  won't  let  you  down.  But  if  you  would 
also  like  12  months  interest  free  credit  -  you  must  iiave 
Pace  Beta,  the  professionals  choice 
To  arrange  a  no-obligation  demonstration  in  your  pharmacy. 

®  0161-941  7011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM  WA14  1AR 


"I  want  an  IBM  labelling  system  at  a  realistic 
price,  I  want  comprehensive  software,  I  want 
to  remain  a  totally  independent  pharmacy 
and  I  want  a  Porsche." 

■  Pharmacist  aged  39  *4 


JRC  can  offer  you  a  genuine  IBM  system  with  full 
software  for  the  amazing  price  of  only  £500  (plus  £720 
per  year  Coversure  for  5  years)  and  we  can  ensure  your 
total  independence  with  ordering  from  ANY  wholesaler, 
but  the  Porsche  .  .  . 

Call  us  FREEPHONE:  0500  947116 

Prices  quoted  are  subject  to  VAT 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPOS 
Hadley  Hutt  Computing  Ltd 

George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 
[Telephone:  01905  795335 
Fax:  01905  795345 


PROMOTED 


iPOTrtW  l  T  Ml  LTD 


INSURANCE 


/Professional  Indemnity  Insurance^ 
 for  Pharmacists—  


•  Community 
•  Hospital 

•  Locum  •  Part-time 

AND 

•  Pharmacy  Businesses 

We  also  arrange 
LEGAL  DEFENCE  COSTS 
INSURANCE 

-  from  only  50p  per  week! 

s  0121  -236  0031 

p  \jy  a 

WORKING  FOR  PHARMACY 


The  Pharmacy  Insurance  Agency 


PRODUCTS  AND  SERVICES 


The  Power 
of  the  Multiples  

PROFIT  FROM  RELIEVING 
HAY  FEVER 

Sod.  Cromoglyeate  eye  drops 
13.5  ml  POM  £2.30 
Terfenadine  OTC  10's  49p 
Terfenadine  60  mg  3()'s  £1 .05 
Chlorpheniramine  4  mg  1000  £1.60 

.  y 

•••••the  I^nvile^e 
of  Independence. 


Wish  to  become  a  member? 
Please  contact  us  Today. 


Nucare  pic 

447  Kenton  Road 
Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 
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PRODUCTS  AND  SERVICES 


STOCK  FOR  SALE 
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LIBRA 

DISTRIBUTORS 


Atenol  (white)  28  s  50mg 
Canestan  Cream  RED  20g 
Half  Inderella  80mg  Caps  28  s 


@  38p 
@£1.59 
'  £4. .69 


Ssobride  Mononitrate  tabs  60mg  SR  30  s  @  £10.54 


INDEPENDENT  2000  ENERGY  CELLS 

ELLS  FREE 


BUY  50  MINI  CELLS  GET  5  MINI  CELLS  FREE 
MEDIELITE=PROFIT  PLUS 


Maxolon  10mg  84  s 
Nizoral  Shampoo  100ml 
Zovirax  Cream  10g 
Zovirax  Cream  3g 
Tegaderm  10cm*  12cm  (pk  50) 


Cw  £8.25 
@  £5.86 

a  £11.95 
@£2.95 

H  £35.50 


Many  Yardley  items  available  at  good  prices. 
For  an  extensive  price  list  call  us  NOW. 


TELEPHONE:  0181-445  4164 
FAX:  0181-445  1399 


Do  you  have  a  product  or  service  to  promote? 
If  so  contact  Nick  Fisher,  Chemist  and  Druggist 
Classified  Department  on:  01 732  377272 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  form 
printed  alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under 
the  appropriate 
Classified  headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Bonn  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW. 

PLEASE  C<  )MPLETE  IN  BL(  K'K  ( lAPITALS 

Surname  

First  names  

Address  

 Postcode  

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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t  CAMERAS!  CAMERAS!  CAMERAS!  CAMERAS! 

►  MASSIVE  SPRING  CLEARANCE  SALE 

►  *  ROCK  BOTTOM  PRICES  * 

►  OFFERED  AT  A  FRACTION  OF  NORMAL  TRADE  PRICE 

cameras  Gift  Boxed  and  Guaranteed  for  up  to  3  years 


110  Micro  Camera 

*  Blister  packed  * 

75p  retails  at  2.99 

Concord  110EF  Blister 

★  Built  in  Flash  * 

£3.50  retails  at  12.99 

Halina  35  Vision 

*  Built  in  Flash  ★ 

£4.90  retails  at  14.99 

Concord  35  990  Autofocus 

+  Fully  Auto/Sensor  Flash  ★ 

£12.90  retails  at  49.99 

Gemson  110  Pocket 
Camera 

£1 .50  retails  at  4.99 

Panamate  35mm  Camera 

*  Normal/wide  angle  lens  * 

£1 .90  retails  at  9.99 

Hanimex  35  Pulse-Fx 

*  Light  and  sound  effects  *  Sensor  Flash 

£5.90  retails  at  24.99 

Keystone  35  590  Autofocus 

Red  Eye  Reduction  System 

£14.90  retails  at  54.99 

Le  clic  110EE  Blister 

★  Built  in  Flash  * 

£2.90  retails  at  12.99 

Halina  35  Panorama 

*  Wide  Angle  * 

£2.90  retails  at  14.99 

Le  Clic  35  700x  Auto 

*  Twin  Lens  *  35mm- 75mm  Telefoto 

£9.90  retails  at  29.99 

Vivitar  35  ZM50 

*  Fully  Auto-Power  Zoom  * 

£25  retails  at  79.99 

Halina  110  PIX 

★  Built  in  Flash  ★ 

£3.50  retails  at  12.99 

Vivitar  35  PS5 

*  Built  in  Flash  * 

£4.90  retails  at  18.99 

Halina  35  xms  Auto 

*  DX  Sensor  Flash  * 

£10.90  retails  at  29.99 

Halina  35  mini  MZ 

Fully  Auto-Power  Zoom  Sell  Timer-Ant  Redeye  etc 

£29  retails  at  89.99 

► 
► 


► 
► 


Minimum  order  £100  +  7.50  P&P  +  VAT  *  Free  next  day  delivery  on  orders  over  £250  +  VAT  * 
TERMS!  14  day  post  dated  cheque  *  Tel/Fax  your  order  for  a  pro-forma  * 


PHOTOGRAPHIC  STOCK  DISPOSAL  WAREHOUSE  Est  6  years 
Unit  1 1 ,  Croft  Court,  Butts  Close,  Thornton  Cleveleys,  Lanes  FYS  4JX 
TEL:  01253  863185  FAX:  01253  829959 


BUSINESSM 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


785744. 

TRADE  LESS  40%  -  Biotrol  elite  32840 
10x30.  Tel:  01708  524015. 

TRADE  LESS  50%+VAT  -  Timopto! 
0.25%  (exp  12/95),  Diamox  250mg 
3x100  (exp  7/97),  Sulphasalazine 
500mg  (exp  9/95),  Minocycline  50mg 
4x84  (exp  6/95),  Bambec  iOmg  (exp 
4/95).  Tel:  01476  71286. 

TRADE  LESS  25%+VAT+POSTAGE  - 
5x100  Nalcrom  caps  (exp  3/98),  70 
Nimotop  tabs,  80  Fentazin  2ttig  (exp 
8/95).  Tel:  0181-876  4603. 

TRADE  LESS  40%+VAT  -  15x10 
Hollister  pouches  4614,  6x5  Flanges 
4404,  5x5  4804,  1x10  4615,  6x5 
Coloplast  plates  6743,  5x30  Coloplast 
bags  6542.  Tel:  0191-286  1793. 

TRADE  LESS  25%+VAT+POSTAGE 
-Hollister  4514  5x15,  Hollister  4404 
7x5,  Convatec  S271  1x10,  Convatec 
S627  2x5,  Convatec  3x5,  Fresubin 
vanilla  500mlx9  (exp  3/96),  Retrovir 


250mgx45  (exp  1/97).  Tel:  016:34 
817317. 

TRADE  LESS  40% +VAT+ POSTAGE  - 

4x10  Inadine  9.5cmx9,5em  (exp  6/95), 

Ix5x5g  Iodoflex  4x6cm  (exp  6/95).  Tel: 

014:38  312228. 
TRADE  LESS  25%+VAT+POSTAGE  - 

360  Micro  Enema  Tel:  0181-520  5820. 
TRADE  LESS  40%  -  Pergonal  75iu  (exp 

1 1/95),  trade  less  30%  -  Largactil  iivj  50 

(exp  4/96),  trade  less  50%  Meptid  (exp 

11/95).  Tel:  01704  28437. 


FOR  SALE 


TRADE  LESS  10%+VAT  -  Cutex  free 
standing  stand  (half  filled),  buyer 
collects.  Tel:  01524  32618  Lancashire. 

CHEMTEC  PMR  LABELLING 
SOFTWARE  -  only  S500+vat, 
prescription  signs  neon  and 
fluorescent  half  price  or  nearest  offer. 
Tel:  0181-546  99:38. 


SHOPFITTINGS  -  Entire  shopfittings, 
exceptional  dispensary,  wall  runs  with 
shelves,  canopies,  light  fittings, 
medical  counter,  gondolas.  Tel: 
0181-969  1657. 

COUNTER  -  and  5  gondola  units,  6  years 
old,  very  good  condition.  Tel:  01443 
225437. 

EXAMINATION  COUCH  -  Unused, 
steel  frame,  vinyl  cover,  adjustable 
head  section  S250  ono.  Tel:  01526 
352105. 


WANTED 


NOMAD  CASSETTES  -  and 

ancillaries,  must  be  good  condition. 


Tel:  01453  542321. 
BECOTIDE      SOLUTION      -  for 

nebulisation  in  date.  Tel:  018!  894 
5034. 

ZOLADEX  INJECTION  -  Androcur 
50mg,  Sandimmun  any  strength, 
Biotrol  elite  32830,  Creon  caps.  Tel: 
01708  524015. 

LOPRESORETIC  -  short  dated/out  of 
date  liquid.  Tel:  0121-557  590:3. 


ACCOMMODATION 


GRASMERE,  CUMBRIA  -  Holiday 
cottage  to  let  in  heart  of  Lake  District, 
telephone   for   details.    Tel:  01723 
374667. 


EXCESS  STOCK  CAUTION 
Pharmacists  are  responsible  for  the  quality,  safety  and  efficac  y  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  produc  t  history,  conditions  of  storage  and  so  on. 
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SHOPFITTINGS 


WE  WORK  IN  A  PHARMACY 
EVERY  DAY, 

JUST  LIKE  YOU  ... 

We  understand  the  pressures  and  constraints 
of  running  a  modern  retail  pharmacy, 
JUST  LIKE  YOU  ... 

We  strive  for  professionalism,  service  and  trust, 
and 

JUST  LIKE  YOU  ... 

we  are  approved  by  the  NPA. 

Just    a    few    reasons    why  successful 

Pharmacists  have  chosen  us  to  plan  and  refit 

their  business  environment. 


:■*'••' 


- 


Edison  Road,  St.  Ives  Industrial  Estate, 
St.  Ives,  Huntingdon,  Cambridgeshire  PE17  4LF 
Telephone  St.  Ives  (01480)  494262 
Fax  (01480)  495826 


VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 


Designers  and  Manufacturers  of  Glass  Cube  *  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  MM  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


STOCK  FOR  S 


Manufacturer  can  offer  to  quantity  buyers 
(UK  and  export) 

FINGER  STALLS,  EYE  PATCHES  AND 
SPECTACLE  CASES 

Tel:  0161  941  5921  Fax:  0161  432  4127 

AGENTS  REQUIRED  ALL  AREAS 


"and  he  only 
called  in  for  a 
prescription!" 


THE 
COMPLETE 
SHOPFITTER 


Experienced  Pharmacy  Designers. 

Traditional  &  Continental  Dispensary  fittings 

(over  15  years  experience  with  Continental  Drawers). 

Shopfittings  to  suit  most  budgets. 
Budget  range  to  up-market  concepts. 


STOCK WANTED 


! 

ML 

HALLATROW  ROAD  •  PAULT 

M 

gcrn 


I  I  ICJsusccnns 


Oxford  Road,  Pen  Mill  Trading  Estate 
Yeovil,  Somerset  BA21  5HZ 


SPECIALIST 
DISPENSARY 
&  RETAIL 
PHARMACY 
SHOP  FITTERS 

TEL:  01935 
20724 


PHARMACY  PLUS,  BRISTOL 


WANTED 

Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars.  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils  Coloured  Soda  Syphons 
"Admiralty"  Square  Blue  Poisons  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 


STOCKTAKERS 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


2I9  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
Telephone:  (01  I  6)  266  5299  Facsimile:  (0  I  1 6)  26  I  0284 

SPECIALISTS  IN  PHARMACY  STOCKTAKING  [NATIONWIDE 


Comprehensive 
stocktaking  and 
business  transfer 
service 
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Tourism  Oscar  for  super  plonk 


Pharmacists  Peter  and  Diana 
Andrews  say  they  now  know  how 
Hollywood  superstars  feel  at 
award  ceremonies.  They  have  just 
scooped  an  Oscar-style  Welsh 
tourism  award  for  the  Llanerch 
Vineyard  they  have  been  tending 
for  almost  a  decade. 

The  husband  and  wife  team 
beat  40  other  contestants  to  win 
best  medium-sized  tourism  bus- 


New  FP10  prompts 
NPA  phone-in  record 

The  new  prescription  form  intro- 
duced on  April  1  —  and  the 
stimulus  for  an  all-time  record 
number  of  504  calls  in  a  day  to  the 
National  Pharmaceutical  Assoc- 
iation's information  department 
on  April  3  —  is  set  for 
modification  when  next  printed. 

NPA  head  of  information  Mich- 
elle Styles  says  both  pharmacists 
and  the  public  found  the  back  of 
the  FP10  very  difficult  to  under- 
stand and  complete,  following  its 
introduction  without  consult- 
ation with  pharmacists  or  doctor 
representatives. 

She  says  her  department  has 
"ironed  out  "  most  of  the  problems 
pharmacists  have  unearthed  re- 
lating to  the  FP10.  In  April,  the 
new  form  pushed  up  the  average 
number  of  calls  handled  each  day 
from  the  old  record  of  350  to  a 
new  high  of  380. 

Mrs  Styles  says  she  under- 
stands one  planned  change  is  the 
omission  of  the  section  patients 
need  to  fill  in  if  their  GP  has 
administered  a  travel  vaccine  to 
them. 


iness  in  the  1995  Schroders  Wales 
Tourism  Awards. 

The  ceremony,  held  at  the 
Cardiff  International  Arena,  was 
followed  by  local  television 
interviews  with  the  winning 
couple.  "I  haven't  been  so  pleased 
in  my  life,"  says  Mr  Andrews. 

Llanerch  in  Pendoylan,  Mid- 
Glamorgan,  was  set  up  by  the 
Andrews  in  1986  when  they  sold 


While  people  up  and  down  the 
country  were  winding  down  after 
the  VE  commemorations,  Shef- 
field pharmacist  and  self-made 
millionaire  Harry  Allen  was 
celebrating  winning  the  football 
pools. 

Mr  Allen,  manufacturer  of  Nella 
Red  Oil  and  owner  of  the  Aliens 
Chemists  chain  until  1979,  will 
share  the  jackpot  win  of  £357,050 
with  friend  and  employee  Jack 
Bramhall. 


up  their  pharmacy  business  to 
indulge  in  their  hobby.  The 
vineyard  is  now  the  largest  in 
Wales,  producing  up  to  25,000 
bottles  a  year  under  the  Cariad 
label.  The  four  wines  (three  white 
and  one  rose)  they  produce  are 
sold  worldwide,  including  Fiance, 
and  last  year  won  three  awards  at 
the  International  Wine  and  Spirit 
Competition. 

Mr  Andrews  puts  the  success 
down  to  the  diversification  of  the 
vineyard  to  an  all-round  tourist 
attraction,  which  includes  farm- 
house accommodation,  wine-tast- 
ing tours  and  on-site  wine- 
making.  Last  year,  around  20,000 
people  visited  Llanerch. 

Mr  Andrews  comes  from  three 
generations  of  pharmacists  and 
still  keeps  up  to  date  by  helping 
out  at  his  daughter's  pharmacy  in 
Bath.  "We're  certain  that  without 
our  pharmaceutical  knowledge 
we  would  have  found  wine- 
making  very  difficult,"  says  Mr 
Andrews,  but  he  points  out: 
"There  is  life  after  pharmacy  and 
it  can  be  fun." 


The  pair  have  been  playing  the 
pools  together  for  the  past  15 
years  using  the  same  numbers, 
but  have  only  won  the  odd  £50  or 
£100.  "I  was  amazed  really.  When 
you  get  to  66,  you  think  you've 
gone  past  it  all,"  says  Mr  Allen. 

However,  he  only  found  out 
about  the  win  when  a  represent- 
ative from  Vernons  Pools  came 
knocking  on  the  door:  "It  was  the 
only  week  ever  that  I  hadn't 
checked  the  pools,"  he  says. 


APPOINTMENTS 


The  Prescription  Pricing  Auth- 
ority has  appointed  Jennifer 
Blake  as  manager  of  the 
Durham  office;  Keith  Ward  as 
manager  of  the  Tyne  pro- 
cessing division;  and  Laura 
Greenwood  as  managerof  the 
Bolton  office. 

Michael  Rawlins  has  been 
reappointed  as  the  chairman  of 
the  Committee  on  Safety  of 
Medicines. 

David  Kitchen  QC  has  suc- 
ceeded Hugh  Laddie  QC  as  the 
new  chairman  of  the  National 
Office  of  Animal  Health's 
Committee  for  the  Code  of 
Practice  for  the  Promotion  of 
Animal  Medicines. 
Unichem  has  appointed  six 
new  regional  account  dev- 
elopment managers:  Natasha 
Bye,  Berkshire,  Surrey  and 
north  and  west  London;  Leisa 
Simpson,  Leicester;  Charles 
Johnstone,  South  Yorkshire 
and  Lincolnshire;  Graeme 
Parkin,  Liverpool  and  North 
Wales;  Martin  McNeil,  Kent; 
and  Anita  Holmes,  Avon  and 
Wiltshire. 

Tracey  Woodhall  has  re- 
turned to  Mawdsley-Brooks' 
West  Midlands  branch  as 
manager  of  depot  systems  and 
customer  support  services,  not 
as  depot  manager,  as  stated 
previously. 


Celebrating  the  Golden 
Anniversary  of  the  Cosmetics, 
Toiletry  &  Perfumery  Association 
recently  were  Marion  Kelly, 
director  general  and  president  of 
the  Association;  Alan  McGee 
(left),  incoming  chairman;  and 
Bob  Forrester,  outgoing 
chairman.  Alan  McGee  is  the 
director  of  scientifc  business 
development  at  Smithkline 
Beecharn  Consumer  Healthcare 
and  will  hold  the  chairman's 
post  for  two  years 


Mr  and  Mrs  Allen  (right)  with  joint  winners  Mr  and  Mrs  Bramhall 

Millionaire  wins  the  pools 
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The  1995  NPA  Challenge  Cup,  organised  in  conjunction  with 
Pharmacy  Today  and  Chem  ist  &  Druggist,  will  take  place  at  the 
Aldenham  Golf  and  Country  Club,  just  off  the  M25/M1 , 
on  Tuesday,  fune  6. 


-  a 
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Join  us  for  a  great  day's  golf  at  the 
Aldenham  Golf  and  Country  Club  and 
play  the  challenging  course  in  the  company 
of  other  pharmacists.  Tournament  play  will 
be  for  the  prestigious  'NPA  Challenge  Cup', 
together  with  other  competitions  and 
individual  prizes. 

Open  to  all  golfers,  our  annual  golf  day  on 
June  6th  is  fast  approaching.  Places  are  limited, 
so  anyone  who  has  not  registered  their 
interest  in  playing  should  do  so  by  returning 
the  form  below  as  soon  as  possible. 


The  full  day's  golf  and  hospitality  will  begin 
when  players  arrive  and  enjoy  coffee  and 
biscuits  and  pick  up  their  score  cards,  before 
teeing  off  for  the  morning  team  competition 
over  9  holes.  Following  lunch  the  individual 
competition  will  begin.  This  Stableford  rules 
competition  will  be  played  over  1 8  holes  and 
incorporates  integral  competitions,  plus  other 
individual  prizes. 

After  the  day's  golf,  players  will  be  able  to 
relax  over  a  drink  before  the  evening's  three 
course  dinner,  speeches  and  prize  giving 
ceremony,  where  the  overall  winner  will  claim 
the  handsome  'NPA  Challenge  Cup'. 


Fee  for  the  full  day's  activities  is  £68  including  VAT. 


Send  off  the  coupon  today  to: 

Richard  Langrish  Associates 
Osborne  House 
13-19  Ventnor  Road, 
Sutton 

Surrey  SM2  6AQ 

Or  fax  it  to  0181  288  0844 

For  further  details 
call  Richard  Langrish 
on  0! 81  288  0833 


Please  send  me  (no  of  persons)  tickets  for  the  1995  NPA  Challenge  Cup 

I  enclose  a  cheque  for  made  payable  to  Richard  Langrish  Associates 


Name 


Pharmacy  Address 


Telephone  No: 


Handicap 
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ANTI-SPASMODIC  CAPSULiS 


18  Capsules  f  T*^ 


Alverine  Citrate 


Contains  Alverine  Citrate 


The  first  dedicated  OTC  for 

Irritable  Bowel  Syndrome. 


Alverine  Citrate  goes  OTC  for  IBS 

Relaxyl  is  an  OTC  first.  It's  dedicated  to 
treat  Irritable  Bowel  Syndrome  - 
a  major,  new  OTC  indication. 

New  Relaxyl  offers  you  the  effectiveness 
of  alverine  citrate  -  clinically  proven  for 
years  on  prescription  -  to  quickly  relieve 
the  pain  and  discomfort  of  IBS. 

Educational  Support  for  You 
and  Your  Customers 

Full  educational  support  is  available 
including  training  material,  recommendation 
guidelines  and  customer  information. 


National  Advertising 
and  Public  Relations 
Campaigns 

There  are  around  2  million  IBS  sufferers  in 
the  UK.  Awareness -building  advertising, 
PR  and  display  material  will  help  your 
pharmacy  realise  the  massive  sales  potential. 

Contact  Your 
Local  Whitehall 
Representative 

For  display  material  and  further  details, 
contact  your  Whitehall  representative. 


• 

Effective  relief 

from  the 

abdominal 

pain  of  IBS. 

An  ingredient 

with  over 

30  years 

prescription 

heritage 

• 

Convenient 

and  easy  to 

take. 

• 

A  new 

pharmacy-onh 

sales 

opportunity. 

PRODUCT  INFORMATION  RELAXYL.  Presentation:  Buff/green  hard  gelatin  capsule  for  oral  administration.  Each  capsule  contains  60mg  alverine  citrate  USNF  XIII.  Uses:  RELAXYL  is  indicated 
the  relief  of  smooth  muscle  spasm  of  the  gastro-intestinal  tract  in  irritable  bowel  syndrome.  Dosage:  Adults,  the  elderly  and  children  1 2  years  and  over:  1  or  2  capsules,  one  to  three  times  daily. 
Not  recommended  for  children  under  12  years  of  age.  Contraindications:  Cases  of  paralytic  ileus  or  hypersensitivity  to  any  of  the  ingredients.  Interactions:  None.  Special  Warnings: 
If  symptoms  persist  or  worsen,  consult  your  doctor.  Side  effects:  As  with  all  drugs,  allergic  reactions  are  a  theoretical  possibility.  Effect  on  ability  to  drive  and  use  machines: 
None.  Incompatibilities:  None.  Use  during  pregnancy  and  lactation:  No  teratogenic  effects  have  been  reported,  but  caution  should  be  exercised  during  the  first  trimester  of 
pregnancy.  Overdosage:  Hypotension  and  atropine  like  toxic  effects.  Pharmaceutical  precautions:  Store  in  a  dry  place  below  25°C.  Legal  category:  [  pi  Package 
quantities  and  prices  (ex  VAT):  1 8  capsules,  £3.70  Product  Licence  No:  PL0322/0072  Date  of  preparation:  May  1 995.  Shelf  life:  3  years.  Product  Licence  Holder:  ^^^ilJilJiilL 
Norgine  Ltd.,  Moorhall  Road,  Harefield,  Middlesex,  UB9  6NS.  Distributor:  Whitehall  Laboratories  Limited,  Taplow,  Maidenhead,  Berkshire,  SL6  OPH.  "Trade  Mark. 


